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FOR 
MORE ADVERTISING 


GREATER PROFITS 





Our salesmen can show you how to make 
more profits from carbon paper and type- 
writer ribbon sales. Ask them. They are as 
alert, as helpful, as courteous as any—and 
they know the stationery business inside out. 

“Sold by leading stationers everywhere”—that’s what the 
F. S. Webster Company says in its advertising to consumers. 
It “gives you a break.” It’s a consistent F. S$. Webster policy 
to support you in your selling. This year we have increased 
our advertising to the consumer for the third consecutive 
year! We've been in the business for 43 years—and we’re 
still going ahead. If you carry the Webster line, you re go- 
ing ahead, too, to greater profits. 

We've created the demand—the acceptance of the prod- 
uct by leading business concerns the world over. This year, 
of all years, you will want to get behind the product that 
sells—and sells at a profit. There’s a Webster product in every 
price range, too, if you have price competition to face. 

Ask the Webster salesman for helpful merchandising sug- 
gestions—a counter or window display. This will help you 
tie in with the generous national advertising. Then go to 
work and watch the profits roll in. 


A FS. WEBSTER COMPANY uss sss 

















{ OFFICE APPLIANCES 
is a news and technical 
trade journal, serving 
the entire industry of of- 
fice equipment. It covers 
the manufacture and 
distribution of office 
machinery, officedevices, 
office furniture, office 
supplies and the entire 
range of commercial sta- 
tionery. Its comprehen- 
sive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual 
prestige. It serves a cli- 
entele composed of man- 
agers and agents for the 
various office machines, 
devices and supplies, 
commercial furniture, 
commercial stationery 
dealers and many of the 
largest corporations in 
the United States. It 
also reaches some deal- 
ers in fifty-four other 
countries who deal in 
American office equip- 
ment. 


{| No person, firm or cor- 
poration, either directly 
or indirectly connected 
with the industry the 
journal represents, has 
any share in its owner- 
ship or voice in shaping 
its policy, which has in 
view at all times the best 
interests of the field it 
serves. It aims to dis- 
cuss all subjects fairly, 
and to furnish its read- 
ers reliable information 
concerning the progress 
and development of the 
office appliance industry. 
It will answer any ques- 
tions germane to its field 
to the best of its ability, 
and it asks its readers in 
all parts of the world to 
aid it with inquiries aud 
suggestions, to which it 
will give prompt and 
earnest consideration. 
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twenty-five cents. 

{ CHANGE OF AD- 
DRESS. Subscribers may 
have their mailing ad- 
dresses changed as often 
as desired. In ordering 
such changes it is neces- 
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THE ADVERTISEMENTS 








These advertisements present the products of the leading manw- 


facturers in cach division of the industry. Because of the 


ound 


for honest differences of opinion, the publishers obviously can- 
not undertake to guarantee transactions between advertisers and 


customers. 


They do, however, offer their service in resolving 


any disagreements which result from relations established 
through the journal. 


A 


Acco Products In 
Accounting 
Allen & 
Alma Desk Co 
Amer. Autom. Typew. Co 


American Can Co 


Devices Co 


American Embossing Co 
Amer. Numbering Machine 
Co 


American Writing Machine 


c-_ . 
Ames Supply Co 
Art Metal Construction Co 
Art Steel Co., Ine. 


Automatic File & Index Co. 

Auto-Typist, The 

Azora Rubber Co 
B 

Bankers Box Co 

tickett, L. M Co 


Boorum & Pease Co 

Bridgeport Pen Co 

Bridges, F. W., Ltd. 

Bristow, Stanley R 

Bushnell, Alvah, Co 
Cc 


. 


Carpenter, E. W., Mfg. Co 
Carter's Ink Co 

Clarotype Co., The 

Clip-On Corp. 
Codo Mfg. Corp 
Columbia Rib. & 
Columbia Steel 
Colytt Laboratories 
Compo Mfg. & Sales Co 
Conklin Pen Co., The 


Carb. Co. 


Corona Ty pewriter 
Corry-Jamestown Mfg. Cp 
Crown Ribbon & Carb. Co 


D 
Dick, A. B., Co. ‘ 
Diebold Safe & Lock Co. 
Duplicator Paper & Supply 


a" 
Co. 


E 
Eagle Ottawa Leather Co 
Elliott-Fisher 
Engraved Staty. Buffalo 
Evansville Desk Co 


r 
Faber, A. W., Ine 
F. B. Mfg. Co : 
Fulton Specialty Co 
a 
General Fireproofing Co., 
The . . 
Gits Bros. Mfg. Co. 
Globe-Wernicke Co 
Graff, B.. Co 
Guide System & Supp. Co 
H 
H. A. Ink Eradicator Co 
Harding, Milo, Company 
Harriman-Welts Prod. (: 
Heyer Corporation 
Higgins, Chas. M., Co 
Hotchkiss Sales Co 
I 
Desk Co 
Desk Co 


Geo 


Imperial 
Indiana 


101 
96 
100 
98 
81 


99 
67 
99 
9 ” 


98 


60 


Back Cover 


99° 


RO 


69 
99 


96 


97 
59 
97 


91 


98 
88 
G8 


103 


91 


AN 


76 


J 
Jasper Chair Co 70, 
Jasper Desk Co 
Jasper Seating Co... 

L 


Leatheroid 
Lloyd, W. G.. Co. 
Loose Leaf Metals Co 


M 
Manifold Supplies Co 
Markilo Co. 
Marks Mfg 
Meyer & Wenthe 
Mimeograph, The 
Mimeo Service Bureau 
Mittag & Volger, Inc 
Moore Push Pin Co 


cm. 


Munson Supply Co.. 
Myrtle Desk Co. 
N 
Neva-Clog Products, Ine 
°o 
Oakville American Pin Div. 
Old Town Ribbon & Carbon 
Co. 
Pp 
Pacific Cb. & Rib. Mfg. Co 


Parr Rubber Key Co 

Peerless Key Co., Inc.. 
Pelouze Mfg. Co. 
Phillips Process Co., 
Pronto File Corp. . 
Prym, William, of Amer 


Q 
Park Env. Co. 

R 
Reliable Tw. & A. M. Corp. 
tockwell-Barnes Co. : 
Rotospeed Company, The. 
Royal Typewriter Co.....1 

s 
Scripto Mfg. Company 
Shipman-Ward Mfg. Co 
Smith, L. C.. & Corona 
Typewriters, Inc 

Speed Key Mfg. Co... 
Stein ee, Gaecctane 
Storms, H. M., Co , 
Sturgis Posture Chair Co 


Quality 


Bros. 


9S 
87 
95 


02 


&8 
99 


Sundstrand, A. M..Back Cover 
Tt 

Tenacity Mfg. Co 

Tip-Top Mfg. Co. 


Toledo Metal Furniture Co. 
Triner Scale & Mfg. Co 
Au 

Underwood-Elliott-Fisher 

, Back Cov 
Rib. Mfg. Co 

w 
Wabash Cabinet Co 
Warshaw Mfg. Co. ‘ 
Waterman, L. E., Company 
Webster, F. S., Co.... 
Wiggins, John B., Co. 
Wrenn 


U. 8. Tw 


Paper Co. 


Y 


Yawman and Erbe Mfg. 


Co 


62 
4 


er 


96 


66 
4 


58 


94 


94 


For the benefit of the subscribers the lines advertised are here 
classified. Many of the requirements of the modern business 


office are 


oe Should subscribers be interested in any 


article of office equipment not listed here, they are cordially in- 
vited to communicate with the service bureau, through which 
the information will be promptly and cheerfully furnished by 

letter, without obligation. 


Adding Machines 
American Writing Machine 
Co. P ‘ ‘ oa 
Sundstrand Add. Mch.Back Cover 
Adding Machines, Rebuilt 
Reliable Tw. & A. M. C. 
Adding Machine Rolls and Paper 
Rockwell-Barnes Co. : . 7 


Adding Typewriters 
Underwood, Elliott-Fisher 


98 


Co Back Cover 
Adhesives 
(See Inks, Adhesives, etc.) 


Arch and Clipboards 


Globe-Wernicke Co. ... 5g 

Rockwell-Barnes Co ; 87 
Ash Trays, Office 

Oakville Amer. Pin Div 97 


Automatic Typewriters 


Amer. Automatic Typewr. 
Co. o- ° 99 
Bankers’ Note Cases 
Art Steel Co.... 91 
Corry-Jamestown Mfg. Corp. 61 
General Fireproofing Co... 55 
Globe-Wernicke Co. “s . &8 


Billing Machines 
Elliott-Fisher Back Cover 
Underwood, Elliott-Fisher 
Co. Back Cover 


Binders, Catalog and Periodica 


Acco Products, Inc : . 79 

Lloyd, W. G., Co e a 

Tenacity Mfg. Co : 8S 
Blank Books 

Boorum & Pease Co 101 

Rock well-Barnes Co ‘ . &7 
Blotters 

Wrenn Paper Co.... 4 


Blue Print and Plan File Cabinets 
79 


Acco Products, Inc. ‘ . 

Art Metal Constr. Co. 63 
Columbia Steel Equip. Co.. 77 
Corry-Jamestown Mfg. Corp. 61 
General Fireproofing Co. .. 
Globe-Wernicke Co. . , 59 
Yawman and Erbe... 68 

Bond Boxes 
Art Steel Co. 91 


Corry-Jamestown Mfg. Corp. 61 
General Fireproofing Co., The 55 
Globe-Wernicke Co 59 


Book Cases 
Alma Desk Co. 
Art Metal Constr. Co : 
Corry-Jamestown Mfg. Corp. 61 


General Fireproofing Co. 55 

Globe-Wernicke Co : . 59 

Wabash Cabinet Co. . 66 

Yawman and Erbe ‘ 68 
Bookholders 

Acco Products, Inc 79 
Book Rings 

Carpenter. E. W.. Mfg. Co.. 99 

Oakville-Amer. Pin Div.... 97 


Bookkeeping Machines 
Elliott-Fisher Back Cover 
Underwood, Elliott-Fisher 


Co . Back Cover 
Box Letter Files 
Art Steel Co. ~a on ae 
Globe-Wernicke Co. 59 
Rockwell-Barnes Co. 87 
Brief & Zipper Cases 
Stein Bros. Mfg. Co. . 85 


Calculating Devices 
Reliable Tw. & A. M. C... 98 


Caleulating Machines 


Sundstrand Add.Mch . Back Cover 


Calculating Machines, Rebuilt 


Reliable Tw. & A. M. C. 98 
Carbon Papers 

(See Ribbons and Carbons) 
Card Index Boxes and Trays 

Art Metal Constr. Co. : . 63 

Art Steel Co. . ol 

Columbia Steel Equip. Co 77 


Corry-Jamestown Mfg. Corp. 61 


Globe-Wernicke Co., The 
Guide System & Supply Co 
Warshaw Mfg. Co 
Yawman and Ert« 


Cash Boxes 
Art Steel Co.. Ine. 
General Fireproofing Co.., 


Celluloid Envelopes 
Markilo Co 


Chair Cushions & Pads 
Bickett, L. M., Co 


Chairs 
General Fireproofing Co 
Jasper Chair Co 
Jasper Seating Co 
Sturgis Posture Chair Co 
Toledo Metal Furniture Co 


Chairs (Posture) 
General Fireproofing Co 
Jasper Seating Co 
Sturgis Posture Chair Co. 
Toledo Metal Furniture Co.. 


Check Protectors and Writers, 


Used 
Reliable Tw. & A. M. C. 


Checks, Stamped Metal 
Meyer & Wenthe 


Clips, Paper (See Paper Clips) 


The 


59 
91 

S4 
6s 


91 


96 


S84 


dS 


8&3 


so 


98 


99 


Coin Bags, Trays and Wrappers 


Art Steel Co Ine 
Copyholders 
Acco Products, In« 


Costumers 
General Fireproofing Co., The 
Globe-Wernicke Co ‘ 
Dating Stamps 
Amer. Number. Mach. Co 
Fulton Specialty Co 
Meyer & Wenthe 


Desk Lamps 
Marks Mfg. Co 


Desk Pending-Letters Holders 
Acco Products, Inc 


Desk Trays 
Art Metal Constr. Co. 
Art Steel Co., Ine 
Corry-Jamestown 
General Fireproofing Co. 
Globe-Wernicke Co. 


Desk Work Distributors 


Bristow, Stanley R 

Globe-Wernicke Co. 
Desks 

Alma Desk Co. 


Art Metal Constr. Co. 
Columbia Steel Equip. Co 
Corry-Jamestown Mfg. 
Evansville Desk Co 
General Fireproofing Co 
Globe-Wernicke Co 
Imperial Desk Co 
Indiana Desk Co. 
Jasper Desk Co 

Myrtle Desk Co 
Yawman and Erbe 


Duplicating Machines 
Dick, A. B., Co 
Harding, Milo. Co. 
Heyer Corporation 
Mimeograph, The 
Rotospeed Co., The 


Duplicating Machine Supplies 
Dick, A. B., Co. 


Duplicator Paper & Sup. Co. 


Harding, Milo, Co. 


Heyer Corporation 
Mimeo Service Bureau 
Rotospeed Co The 


Engraving, Copper Plate 
Wiggins, The John B., Co. 


Envelopes 
Bushnell, Alvah, Co 
Globe-Wernicke Co 
Quality Park Envelope Co. 


Envelopes, Celluloid 
Markilo Co. 


Envelopes, Zipper 
Stein Bros. Mfg. Co 


Mfg. Corp. 


Corp. 


91 


0 


9s 
96 
99 


SS 
103 
96 
95 


99 
81 
59 
93 


96 


85 
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Envelope Openers 


Oakville Amer. Pin Div 
Eradicators, Ink 

H. A. Ink Eradicator Co 
Erasers (Chemical) 

H. A. Ink Eradicator Co 
Erasers (Rubber) 


Faber, A. W In< 
Oakville Amer. Pin Div 


Eyelets 
Oakville Amer. Pin Div 

File Boxes, Collapsible Corrug. 
Bankers Box Co. ‘ 
Guide System & Supply Co 
Pronto File Corp 

File Boxes, Metal 
Art Metal Constr. Co 
Art Steel Co 
Rockwell-Barnes Co 

Filing Cabinets, Metal 
Art Metal Constr. Co 
Art Steel Co ° 
Automatic File & Index Co 
Columbia Steel Equip. Co 
Corry-Jamestown Mfg. Corp 
General Fireproofing Co 
Globe-Wernicke Co 
Yawman and Erbe 

Filing Cabinets, Wood 
Acco Products, In« 
Art Metal Constr. Co 
Bushnell, Alvah. Co , 
General Fireproofing Co., The 
Globe-Wernicke C 
Guide System and Sup. Co 
Quality Park Envelope Co 
Rockwell-Barnes Co 
Yawman and Erbe 

Filing Supplies 
Acco Products, Ine 
Art Metal Constr. Co 
Bushnell, Alvah, Co 
General Fireproofing Co 
Globe-Wernicke Co., The 
Guide System & Supply Co 
Rockwell-Barnes Co 
Wabash Cabinet Co 
Warshaw Mfg. Co 


Yawman and Erbe Mfg. Co. 
Folders 
(See Filing Supplies) 


Fountain Pens 
Carter's Ink Co 
Conklin Pen Co.. The 
Waterman, L. E., Company. 


Furniture Polish 
Globe-Wernicke ¢ 
Gummed Cloth Rings 
Graff, Geo. B.. Co 

Warshaw Mfg. Co 


Index Card Signals 
Graff. George B., Co 
Moore 


Push Pin Co 
Index Tabs 
Guide System & Supply Co 
Markilo Co 
Warshaw Mfg. C 
Inks, Adhesives, Ete. 
Carter's Ink Co 
Harriman-Welts Prod. Co 
Higgins, Chas. M., Co 
Waterman, L. E., Company 
Knives, Office 
Gits Bros. Mfg. Co 
Lamps, Electric 
Marks Mfg. Co 
Lead for Mechanical Pencils 
Faber, A. W., Ine 
Leather Goods 
Stein Bros. Mfg. Co 
Leather Upholstered vusattuss 
Jasper Chair Co 
U pholstering 
Ottawa Leather Co 


Leathers, 
Eagle 
Letter Distributors 
Bristow, Stanley R 
Globe-Wernicke Co 
Letter Trays 


(See Desk Trays) 


Letterheads 
American Embossing Co 
Engraved Staty. Buffalo 
Wiggins, John B., Co 


Lettering and Show Card Pens 
Bridgeport Pen Co. 


Library Equipment 
Art Steel Co. 
Corry-Jamestown Mfg. Corp. 
General Fireproofing Co 
Globe-Wernicke Co. 

Lockers and Storage Cabinets 
Art Metal Constr. Co 
Art Steel Co... 
> ns Jamestown Mfg. Corp. 
General Fireproofing Co 
Globe-Wernicke Co. 
Yawman and Erbe 


oS 


69 
97 


91 


leer 


99 


91 
96 


67 
NG 
7 
D8 


60 


oS 
59 





Loose Leaf Books and Systems 


Boorum & Pease Co Se 
F. B. Mfg. Co , : To 
Lloyd, W. G.. Co 7 . 


Tenacity Mfg 
Loose Leaf een Celluloid 
Markilo Co. ne . 
Loose Leaf Metals 
Carpenter, E. W.. Mfg. Co.. 99 
Loose Leaf Metals Co...... 92 
Tenacity Mfg. Co......... 88 
Mail Distributors 


Co ‘i RS 


96 


Bristow, Stanley R. conas OO 
Map Tacks 

Graff, George B., Co , +. ee 
Matched Office Suites 

Art Metal Constr. Co...... 63 

General Fireproofing Co.... 55 
Memorandum Books 

Boorum & Pease Co ..101 

Rockwell-Barnes Co. ...... 87 
Memorandum Devices 

Bristow, Stanley R 98 

Colytt Laboratories . 98 


Mending Tape (Gummed) 


Warshaw Mfg. Co.... s4 
Moisteners 
Colytt Laboratories 98 


Numbering Machines 
American Num. Mach. Co aR 


Office Partitions and Railings 


Globe-Wernicke Co. . . 55 
Oil, Office Machine 

Clarotype Co. .. TTTTT S|. 

Rockwell-Barnes Co. "Cres 
Pads, Figuring 

Boorum & Pease Co... ..101 

Rockwell-Barnes Co. ...... 8&7 
Paper 

Rockwell-Barnes Co. ‘ . 87 
Paper Clamps 

Acco Products, Ine... 79 
Paper Clips 

Acco Products, Ine.... c+, a 

Clip-On Corp saeuecu ae 

Fulton Specialty Co... -- 96 

Graff. George B.. Co... x. 

Oakville Amer. Pin Div. os 

Rockwell-Barnes Co. ...... 87 


Paper Fastening Machines 
Compo Mfg. & Sales Co.... 95 


Hotchkiss Sales Corp...... 91 

Neva-Clog Products, Ine . FA 
Paste 

(See Inks, Adhesives, ete.) 


Pen and Pencil Clips 
Oakville-Amer. Pin Div so 


Pencil Sharpeners 


Graff. George B., Co. 97 
Pencils, Cedar 

Faber, A. W., Inc... ... 69 
Pencils, Mechanical 

Carter's Ink Co én 67 

Conklin Pen Co., The ‘ 101 

Seripto Mfg. Co. 86 


Waterman, L. E 


Lettering and Show Card 
Pa Wie ccccuse OO 


. Company, 58 
Pens, 
Bridgeport 
Picture Hooks 

Moore Push Pin Co....... 99 
Pins and Pin Containers 

Oakville-Amer. Pin Div.... 97 

Prym, William, of America. 96 


Platens, Typewriter 


American Writing Mach. Co. 64 

Ames Supply Co. ......... 76 

Shipman-Ward Mfg. Co.... 83 
Postal Scales 

Pelouze Mfg. Co. cise Se 

Triner Seale & Mfg. Co 4 
Publishers 

Bridges, F. W., Lid....... 100 
Punches 

Acco Products, Inc. ....... 79 

Globe-Wernicke Co. 59 
Push Pins 

Moore Push Pin Co.... 99 
Ribbons and Carbons 

Allen & Co. : 93 

Carter's Ink Co 67 

Code Bee. Gc sc kaicccsee OF 

Columbia R. & C. Mfg. Co.. 56 

Crown Ribbon & Carb. Co 95 

Manifold Supplies Co 65 

Mittag & Volger, Inc. . . 

Old Town Ribbon & Carbon 

Gs «<cestestabas aso Se 

Pacific Carb. & Rib. Co 73 

Phillips Process Co., Inc... 84 

Rockwell-Barnes Co. ...... 87 

Steswes. Te. Bee GOs oeeeses 80 

U. S. Typwr. Rib. Mfg. Co 96 

Ween Fa Ba Ges eeneses 2 
Rubber Bands 

Faber, A. W., Inc.... 69 
Rubber Stamps 

Meyer & Wenthe..... 99 
Rubber Type Outfits 

Fulton Specialty Co 96 
Safes 

Art Metal Constr. Co . 6 

Corry-Jamestown Mfg. Corp. 61 

Diebold Safe & Lock Co.. 71 

General Fireproofing Co. 5D 

Globe-Wernicke Co. .. 59 

Yawman and Erbe.... 68 
Scales 

Pelouze Mig. Co.....ceess 91 

Triner Scale & Mfg. Co.... 94 
Sealing Wax 

Higgins, Chas. M., Co.... 97 
Seals, Notary and Corporation 

Meyer & Wenthe.......... 99 
Secretary Desks 

Art Metal Constr. Co... . 63 

Automatic File & Index Co. 98 

General Fireproofing Co., The 55 

Wabash Cabinet Co.. . 66 
Shelf Boxes 

Art Steel Co. ... rT 

General Fire sproofing Co. To 

Globe-Wernicke Co. 59 
Shelving 

Art Metal Constr. Co...... 63 

Age GEeGs GOy cccctervsees 91 

Corry-Jamestown Mfg. Corp. 61 

General Fireproofing Co., The 55 

Globe-Wernicke Co. ....... 59 
Sign Markers 

Fulton Specialty Co....... 96 
Stamp Pads 

Fulton Specialty Co 6 

Meyer & Wenthe 99 

Rockwell-Barnes Co. 87 





or to replace the 


“THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. 
of its various commissions this bureau calls upon prac- 
tically every member of the staff. It answers by per- 
sonal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, prepares 
advertising copy, furnishes list of 

dealers in nearly every country, aids foreign dealers in 
securing U. S. A. lines, and in many other ways per- 
forms useful service, all without charge. 
in every land have made, and are making, good use 
of this bureau; manufacturers in every section of the 
field have had evidence of the service. 
requests for catalogues to bring their files up to date, 
le in case of fire or other form of 
destruction, are broadcasted in a bulletin which is 

mailed frequently to leading manufacturers. 
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WANTS AND FOR SALE 


The rate ter classified advertisements is eight cents a word. 


Minimum charge. $1.60. 


SITUATIONS WANTED 


SPECIALTY SALESMAN considering hange nas pl 


sbilit : - d both bool nd ibinet tvpe: qual ad 
in selling tyvpew t rdding machir culating machine 
Mimeograp! ned ipplic i gener flice and filing de 
partment upp Married At pre l d and locates 
n Southwe ‘ nm re ‘ ! hert 1 \ddr H-10 
ire Office Apr ! ‘1 iz 


4 MAN WITH WID 


4. 
A 


field ex ror ! ! nkine i ul ne 
lling. et for , con! Interested nr dest 
beginning ‘ ! t for uivatr er Has ld pe 
nal ha } ] " e for ind ha managed affa 
porta ft " i! busir | ited n another 
ndustr n recent ‘ ' but has the urge t return to the field 
f pr } u Thoroug! petent to handle 
brane} ft ' ' fTi ‘ inufacturet! neluding 
idding ilculating ind accounting machines Also qualified 
for ther I i ! Will ! ler ! proposit nm witt 
rit 7 | tior \ddres H ! Office Appliances 
«") if 
THOROUGH OFFIC! FURNITURI iles execu é witt 
er twe t x ! ea Sale in and manager One 
who would ke t ume full respor bilit Familiar witl 
ill phase fT fur? ure erchandising Business-like ap 
pearance ! il forties nd ead to tackle a hard job 
Offer \ ! d r nfider Address H-102, cars 
Bai ‘ Apr iT i) tg 


SALESLADY witl five ears’ experience in mercial sata 


tionery seeks new nnection with established office supply 
hous: Experience beside selling includes buying and offic 
work Located near Cl igo Will consider any location Ad 
dress H-103, care Office Appliances, Chicag: 

POSITION DESIRED | mpetent pew r.4 hani« x 
perienced mn all: iN vill cor det n! good re ible firr 


Addres H-o9 ire Office Appliance Chicag 

COMPETENT TYPEWRITER and office equipment mechani 
Prefer Middle West or 
Office Appliances, Ch 


seeks connect n Rest of 


references 
Address H-104, care 


SALESMEN WANTED 


CONTROLLI LINES We hav several office appliances 
selling fr fi dollars on w h we protect salesmet! 
na specified ! t Give re ind her nes ur 
ried Ret w.-o iT Office Apt " Chicag 


DUE TO THE RECENT INCREASE in business, we are 


. 1 
seek 


ng the services of a few good salesmen for Metropolitan 
New York We have a new product, which has passed the ex 
acting tests f the Bureau of Standards, for which there is a 
eal de ind in the Office Appliance Field An opportunity is 
ffered t realize n unusually high rate of commission and 
in excellent opportunity for advancement Address W-94 
ire Office Ap 3 E. 42nd St.. Room 1601, New York 


retail ellir 


experter t irniture, filing pment nd shelving 
Prefer v1 1 in ntr ‘ t ties Leading 
inufactur ‘ te li Clive , rmation it 
ur rej \ ! s W-S cor Appl ncees ao I ’ 
hing S ! rf N York 


SALESMEN b T juiy dealers ul 

foe TY ra etates and ithertr ter? TY «*) 
iz Addr VW ire Office Apt inces. () y 
WANTED FLOOR SALESMAN Retail Stationer store 
miliar wit eng x and al ‘ rit ne 


i. ’ ESTABLISHED 1 Se f ! rn has ! penings 
t resentatives to sell direct use! A zg ! portunity 

f I \\ l se leat xperien vl il ‘ ! 
inting t ds Address W-97 ur oft Appl ces 


SALESMEN WANTED t represent ! gl 
! ! ft iirs Ind ite pre us x rier lines 

‘ rried nd ter? t covered Als z t rences and 

I it n vi n t i= ful \r t ractive 

roy = n tor Lies I ju ! d 1 the tt i” ure I 


\rwWwoO 50e REPEATERS for men selling direct to offices 
! Addre W-99, care Office Appliances 


nes now handled 





WAN TED—Salesman for Southern States Must know the 
tat ner trade n the Soutl nd be familiar wit the sta 
t ners lime if goods State experience salar ind states 
! led Address W-100, Office Appliances, Chicag 
REPRESENTATIVES AVAILABLE 
STATIONERY SALESMAN vears experience, with a wide 
juaintancs mong the wholesale and retail commercial sta- 
ners in the New York metropolitan territor,s s looking fo 
' de line of merit to add to the item he s 1 vy handling 
Address H-10 eare Office Appliances, Cl x 
YOUR LINE efficiently represented Established office equip 
ent merchandising organization offers a pert nent, free, non- 
peting display of your imples, in Bridgeport, Cont im 
rtant ndustt center Lat downtow1 VI ind 
varehouse ‘ d business now avy lable Lines wanted 
hop equipment as steel lockers. shelving, stools, work tables 
‘ locks, drafting room equipment, scales, partitions, of 
equipment n general Carry our own unts. or sell 
n percentage basis Write Universal Business Equipment 
‘ 1047 Broad St Bridgeport, Conn 
REPRESENTATION OPEN CALIFORNSTA representation 


desired for leading wood desk and hair ires, f nz svsten 
upplies and stationery items, or specialties, |! salesmal 
ehlv skilled in dealer building and special cont t work for 
bl buildings iking complete drawings Rox H-10+ ot 
Appliar s, Chicago 
OFFIC! STATIONERY SALESMAN calling I dealers 
throughout Texas wants to add tw or thre ju t tems to 
ne Fletcher Davis, 212 Third St San Ant Texas 


SALESMAN CALLING on jobbers and dealers in Eastern Can 
idditional line In posit 
Address H-107, care Office Appliances, Chicage 


da seeks an on to give first-class 


FOR SALE & WANTED TO BUY 


ELLIOTT-FISHER MACHINES typewriters Adding Ma 
ines, all office equipment, bought and sold Chicago Office 
Appliance C 33 So. Dearborn, Chicage 


MULTIGRAPH 
work 


RIBBONS re-manufactured (;uaranteed 
Send us your old ribbons today 144 
typewriter ribbon fabric with handy winder a spe 
duplicator ink Lewis 


quick service 
ird reel 


ialty Also two 


‘ grades of excellent 
95la N. 4th St 


Milwaukee, Wis 


BOOKKEEPING machines, late models, El 
Burroughs, et he 


Malone. Gil ore Co 508 Se Dearborn St Chicag 


BILLING AND 
tt-Fisher Underwood 


MODEL DICTAPHONES, Ediphones 00M ser s offered t 
dea rs at prices that will 1 ke real profits \ ble filing 
quipment, all makes bought nd sold Hanove Office Equip 

' ‘ Ir ‘ (jreenwich St New Y rk Cit 
achines ft ig! sold nd i eeter 


WANTED Burroughs nine or ter ecolumr electr visibles 

serials ver 800,000, also Underwood Bookkeeping Machines, 
ir fourteen and four twenties ADDING MACHINE SALES 

& SERVICE CO 1004 Superior Ave Cleveland. Ohio 

WILL BUY CLEKO CLIPS—any quantity of No. 5 you may 
ive (luote il unt ind we shall make offer nsider 
urs Behl Stationery Cs 144 Duane St New York 





1933 7 
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PATENTS 


Copies of patents shown here can be obtained 

from the Commissioner of Patents, Washington, 

D. ¢ for ten cents each in cash, postoffice 

money orders or certified check Stamps and 
personal checks not accepted. 














No. 1,914,362. Coin counting machine. Edward P. m 
S. Donnetian, Brooklyn, N. Y. (assignor to Standard- 
Johnson Company, Brooklyn, N. Y.. a corporation of 
New York). Filed Dec. 16, 1931. Serial No. 581,361. 
No. 1,194,378. Fastener. Richard G. Marshall, De- 
troit. Mich. Filed Oct. 16, 1931. Serial No. 569,193. 
No. 1.914.401. Calculating machine. Thomas M 
Butler, Detroit, Mich. (assignor to Burroughs Adding 
Machine Company, Detroit, Mich., a corporation of 
Michigan). Filed Jan. 2, 1932. Serial No. 584.392. 


© 


[914816 


19/47 7O53 





{915.2 96 





No. 1.914.502. Stamp canceling machine. Nathan C. 1 date 
Heaton, Maywood, Ili. (assignor to Montgomery Ward sr . 
& Company, tnc., Chicago, Ill., a corporation of tili- ae 
nois). Filed Dec. 23, 1921. oerial _ es . 

. $914,511. Shoe or foot for legs of turniture 
me 1915337 


James R. Jones, Jamestown, N. Y. (assignor to Art 
Metal Construction Company. Jamestown, N. Y.). 
Filed April 21. 1931. Serial No, 531,701. 

No. 1,914,513. Paper fastener. William Lang. West 
Orange, N. J. (assignor to The Bates Manufacturing 
Company, West Orange, N. J., a corporation of New 
Jersey). Filed Dec. 30, 1932. Serial No. 649,507. : a : ul__2 

No. 1,914,524. Typewriter. Edwin Pope. Quebec, IR | —— (915,960 
Canada. Filed Nov. 19, 1930. Serial No. 496.577. > | ne 

No. 1.914.631. Ribbon reversing mechanism for type ya - 
imoression machines. Pau! Pierre Bourquir. Philadel- “ | 
phia, Penna. Filed Nov. 19, 1930. Serial No. 496.607 = 

No. 1,916,640. Memorandum pad. Jesse F. Kevi le, ~ ~. 

Kalamazoo, Mich. (assignor to Kalamazoo Vegetable i 
Parchment Company, Kalamazoo, Mich.). Filed June 2 ) “ 
12. 1931. Serial No. 543.913. 7 (914,884 

No. 1,914,685. Card holding tray. George H. Daw- : ‘ { | 19/66/0 > ngs 
son, Cambridge, Mass. (assignor te Wilson-Jones Com- id { j y ’ ee 
pany. Chicago, I!l., a corporation of Massachusetts). [914502 kb | —— “ 
Filed Jan. 14, 1929. Serial No. 332,453. , —FT. 1 canted 918,069 


No. 1,914,699. Paper fastener. Louis D. Manning, ] * At: Ca" 2 
4 KF. . . <S Pe 





gara77TTt? 





pas 
\9I5593 » 
19/6209 


Sed 


Alameda, Calif. Filed Sept. 22, 1931. Serial No. 


| 

564,276. thy 
No. 1,914,705. Typewriting machine. Russell G. Ke b 191463/ + ~*, 
Thompsen, Rochester, N. Y. (assiqnor to Electromatic i , " “* - 
Typewriters, Inc., Rochester, N. Y.. a corporation of : ‘ 1/9/5620 
New York). Filed June 15, 1931. Serial No. 544,343 , 

Ne. 1.914.816. Paper clip. Joseph N. Nielsen, New 19! 
York, N. Y. Filed Apr. #2, 1932. Serial No. 604,831. 

No. 1.914.849. Blank separating and feeding ma- 
chine. William Ward Davidson, Evanston, Ill. (as- : as 
signor to Davidson Manufacturing Company, Madison, i 
Wis., a corporation of Wisconsin). Filed June 12 1 9/4,513 


1931. Serial No. 543.904. , ha 
t 


oe \ - 5 , 
(9/7943 Gx SE a 
L917, ; \ ath 
if . ‘ ers Sake 


O 9 


No. 1,914,884. Variable line spacing mechanism. oie 1915,993 


Harry A. Foothorap, Harrisburg, Penna. (assignor to 
E‘liott-Fisher Company. New York, N. Y., a corpora- « weESEerEy S| [— 
tion of Delaware). Filed Mar. 29, 1930. Serial No. \ 
440.147. : N 

No. 1,914,885. Shock absorbing mechanism for type- 9165.38 
writing machines. Harry A. Foothorap. Harrisburg. 1914640 a l 4 
Penna. (assignor to Elliott-Fisher Company, Harris- a : a 
burg. Penna., a corporation of Delaware). Filed —> <a 
Apr. 25, 1931. Serial No. 532,811. | Aw . 

No. 1.915.296. Register. Loring P. Crossman, Maple- “Ri 
wood, N. J. (assignor to Gardner Company, Oranae. i a : 

1916,730 


, {weber a oe 
J.. a corporation of Delaware). Filed Aug. 22, | 28 \g 


N 99 
1931. Serial No. 558 665. i Sure L 7 igto/ 

No. 1.915.337. Writing pen. Gustav J. Sengbusch, Last : 1917.63 satiiasali \ 
Milwaukee, Wis. Filed Mar. 16, 1932. Serial No. 559.- TF ve 


erry 

























+, at +] 
“Fie. 1,915,500. Drafting desk. Fred. V. Larkin, Ara 7 1 | 971 ses8 
Bethtchen. Penna. Filed Apr. 10, 1930. Serial No. 2 = ft ; 
43,030. if 1 
No. 1.915.593. Index card. Russell G. Bourdon IL Fhe a4 
Muskegon, Mich. (assignor to The Shaw-Wa'ker Com- . " t b=) 1 91§/ 95 
pany. Muskegon. Mich., a corporation of Michigan). 19/5624 j ! ' = 
Filed Mar. 21. 1931. Serial No. 524,261. , ' 
No. | 915.620. Correspondence unit. Louis H. Row- 
tand, Cincinnati, Ohio. Filed July ti, 1930. Serial ba 
No. 467,280. | a , i 
No. 1,914,624. Cash register. Bernis M. Shipley. , -~ 
Dayton. Ohio (assignor to The National Cash Regist«r \s , 
Company, Dayton, Ohio, a corporation of Maryland). | 
Original application filed Jan. 24, 1931. Serial No. 7 —_— 
423.230. Divided, and this application filed Mar. 14, ‘ 


No. 1,915,904. Stencil sheet (no illustration). Hans 
Simon, Hanover, Germany (assignor to Giinther Wag- 
ner, Hanover, Germany, a corporation of Germany). 
Fired Aug. 30, 1932. Serial No. 631,099. 


1931. Serial No. 522.633. ~ 4916808 1917264 







No. |.915,960. Binder for loose leaf books. Carlton RO <n == 
R. Stevens, Waterbury, Conn. (assignor to The Water- ~~ : = e4, : ; 
bury Brass Goods Corporation, Waterbury, Conn.. a ale ba ; ited | 19/§2/7 
corporation of Connecticut). Filed Nov. 3, 1932. | rg tate ; as ae ‘ 
Serial No. 640.993. I pies ht | ¥-- 
No. 1.915.993. Statistical machine. Paul W. Han- am | eee ‘ss 
del, Newark, Ohio (assignor to General Electric Com- A wean 5 ‘ j va 
pany, a corporation of New York). Filed Apr. 27, st = t "eh: 







1178 . ; $e 
LIT, 784 1918/06 


7 Serial No. 533,176. 
o. 1,916,097. Globe mounting means. Levinus 17635 
Philip Denoyer. - cent il. Filed Nov. 5, 1931. ad Y 
Serial No. 573,256 

No. 1,916,199. Writing implement. Robert Back, 


Chicago. Ill. (assignor to The Wah ° - 
19 o The Wahi Company. Chi No. 1,916,636. All aluminum pocket seal. Edward ley, Chicago, Hl, (assignor to C. L. Barkley & Com, 


cago, Ill., a corporat f Dela , ! . 24, . : ; 
1952) Sevial Non a0 cate olaware). Filed Aug. 24, — y “Rantsch, Hollis, N. Y. (assignor to Mill-Independ- pany, Chicago, Ill., a ¢o-partne rship consisting | of 
No. 1.916 200. Ink dispensing device. Guy Raymond ent Manufacturing Company, Germantown, Penna.). Peyton H. Barkle on8 Charles Z arkley) iled 
Bess. Chicago, Hl. Filed Jan. 18, 1932. Serial No. Filed Oct. 19, 1932. Serial No. 638,449. Aor. 4, 1932. | Ser , 
587.352. No. 1,916,661. Branding and inking device. Alfred Ne. 1,917,635. Manitolding device Gustave 0. 
No. 1.916.209. Visible index. Roland A. Furlong, C. Flothow, Maywood, Ill. (assignor to Everhot Man- Degener, San Francisco, Calif (assignor to Royal Lm 
Rochester, N. Y. (assignor to the Yawman and Erbe ufacturing Company, Maywood, Ill., a corporation of writer Company, Inc., New York, Y., a corporation 
Manufacturing Company, Rochester, N. Y., a corpora- IMinois). Filed Jan. 30, 1932. Serial No. 589,801. of New Yor! owee Bigs a filed July 30, 
tion of New York) Filed Feb. 21, 1930. Serial No No. 1,916,730. Pad holder. John B. Kemp, Ridge- + Serial 0. > gad See agyitee- 
430, 186. ag J. (assignor to Clark - es a ~ = filed Sit tte serial anti pone b. Mieeel, 
No. 1.916 371. Typewrit hine. Will ing Company, a corporation o ew York). e 0. ypewriting m ne. John e 
en West Harttord, yee te ‘Under. Aug. 9, 1930. Serial No. 474,122. St. Albans. WY. (assigner te Reyal T ene Com: 
wend Gitelt Clcher Gancems, Mew Yorn. ©. ¥.. @ No. 1.916.752. Insulated cabinet or receptacie. any, Inc., New York, N. Y., a@ corporation of New 
corporation of Delaware). Filed July 22, 1931. Serial David A. Carlson, Jamestown, N. Y. (assignor to Art — ). Original application filed Dea, 16, 1808. Saris 
No. 552.370. Metal aanctruction Company. somenewe, N. Y.) - fe a ond this application filed Feb. 
No. 1,916,396. Automatic lock f db 1. ited Aug. 18, 1931. Serial Ne. 557,774 ; ; » 
oul’ ¢ Gun Gen a ee ee No. 1,916,808. Desk set. Kenneth S. Parker, Janes- No. 1,917,943. Typewriting machine. Alfred G. E. 
Comeans, Chicese. 08... @ carperation of Macsache- ville, Wis. (assignor to The Parker Pen Company. Kurowski, Brooklyn, N. Y. (assignor te Underwood 
setts). Filed Dec. 10, 1930. Serial No. 501.185 Janesville, Wis., a corporation of Wisconsin). Filed Elliott Fisher Company, New York, N. Y.. a corpora- 
No. 1.916.406. Door for cash protectors. Ernest E. July 18, 1931. Serial No. 551,716. terete ae. ee se 
Bell, Hinsdale. Ill. (assionor to The Cash Protect No. 1.917.264. Chair. John Harvey Kellogg, pee io. 1. 
Corporation, Cleveland. Ohio, a corporation of ‘Ohio). Creek, Mich. Filed Jan. 17, 1931. Serial No. 509 ge oy ge 
Fired Aue. 27, 1928. Serial Ne. 302178 3 Ne: 1.917.332. Cash register. Gernis @. Shiche, Groeten, N. Y. Filed June 8, 1932. Serial No. 615,- 
No. 1,916,535. Cash register. Bernis M. Shipley. ayton, io (assignor to The National Cash Reg- ; 
Dayton, Ohio (assignor by mesne assignments to The ister Company, Dayton. Ohio. a corporation of Mary- ‘ a ategtene tyoowriter. Cart A. fest 
National Cash Register Company. Dayton. Ohio, a cor- —. A gy | ~~ eee filed Jan. 19. 1924. Serial 545 094 ppadbctnmmenlltaaates ceccadbons chests nse 
geretien of Maryland). Filed July 5, 1925. Serial No. = Stet ie wee application filed May = Ne, 918,195. a Ficin gabinet, | Charies iclman 
No. 1,916,538. Check protector. Ray C. Smith, Chi- No. 1,917,363. Cabinet. Adoiph E. Fohn, Aurora, ~ — a ~~ — i : 
cago, Ill. (assignor of one-half to Edith A. Boydston, itt. (assignor to Aurora Metal Cabinet Company, i Me. 406,408; Gied in Great Gritain May 2, 
Chicage, l.). Filed Nov. 7, 1930. Serial No. 494.,- a 2 copwens® of Hilinois). Filed July 15, oot? r 918,217. Copyholder. Frederick Storck, 
No. 1,916,564. Addressing and printing machine. No. 1.917.423. Fountain pen desk set. Andreas p< nonty aq 444 hey Mains Mas. 
Harmon P. Elliott. Watertown, Mass. (assignor to Bienenstein, To'edo, Ohio (assignor to The Conklin sachusetts). Filed Oct. '29, 1929 Serial No. 403,294. 
Elliott Addressing Machine Company, a corporation of Pen Company, Toledo, Ohio. a srpscatien of Ohio). No. 1,918,194. Filing register. Charles W. Potter. 
Massachusetts). Filed Nov. 2, 1931. Serial No. 572,- Filed Jan. 20, 1930. Serial No, 422,129. Waltham, Mass ae to Atlantic Register Com- 
480. No. 1,917,568. Fountain pen. Benjamin F. Wup rany, Boston, Mass S corgeration of eneshe _ 
No. 1,916,610. Calculating machine. Carl M. F. Chicago, tll. (assignor by mesne assignments to rhe Filed Apr 3. 1929. Serial No. 353, 
Friden, Oakland, Calif. (assignor to the Marchant Cal- Parker Pen Company, Janesville, Wis.. a corporation No. 1,917,784 Typewriting | machine. Sigur 
culating Machine Company. Emeryville. Calif.. a cor- of Wisconsin). Filed Nov. 15, 1929. Serial No. 407,- Walsoe, Springdale Conn assignor to ss: 
noration of California). Filed July |, 1926. Serial No. 315 Typewriter Company, Hlion, ", corporation of 


112.756. Renewed Jan. 23, 1933. No. 1,917,569. Loose leaf fastener. Peyton H. Bark- New York). Filed Jan. 9, 1930. Serial No. 419,593. 








TYPEWRITER ASSOCIATION EXECUTIVES 
WHO WILL OFFICIATE AT 
THE CHICAGO CONVENTION 


Set into the larger picture are portraits 
of Arthur B. Froehlich, president of the 
National Typewriter and Office Machine 
Dealers Association, and James P. Ward, 
Jr., chairman of the Chicago Convention 
Committee. In the larger picture, left to 
right, seated: A. H. Kellstedt, treasurer; 
John A. LaHiff, secretary; W. T. Corney, 
vice-president, and Mrs. Jessie I. Taylor, 
director. Standing: Samuel Morse, R. H. 
Preston, Leo Adler and Charles Muenze, 
directors. 
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NATIONAL TYPEWRITER CONVENTION 
AT CHICAGO 
DURING 


“A CENTURY OF PROGRESS’ 


HE importance of the National Typewriter and 

Office Machine Dealers Association convention 
this year and the fact that it is to be held at the time 
of A Century of Progress Exposition has brought an 
unusual number of reservations from all parts of the 
country. The work which the association will do in 
connection with the National Industrial Recovery 
law is also a factor in the large attendance certain to 
be on hand. Originally it was believed that the con- 
vention could be held at the Medinah Athletic Club, 
but it now appears that more reservations have been 
sent in than the Medinah Temple has rooms to offer. 
The convention will, therefore, be held in the Con- 
gress hotel on Michigan boulevard, a grandstand 
practically overlooking the northerly portion of the 
World’s Fair grounds. The Congress is famous the 
world over, and has many features which will make 
its guests happy and comfortable. 

Room reservations made for the Medinah have 
been transferred to the Congress. Additional reser- 
vations will be booked at the Congress hotel at the 
same rates offered by the Medinah Athletic Club. 
There will be fine rooms, every necessary convention 
facility and first-class exhibition space. There will 
also be entertainment, we are told, of a sort which 
the committee did not expect to be able to offer. 
The new convention headquarters are located on 
Michigan boulevard across the way from the Fair 
grounds. The hotel is near all railroads and within 
the business, theatre and shopping districts. 

The convention sessions will be held in the beau- 
tiful Gold Room where the acoustic properties are 
unusually good. Right across from the entrance are 
the exhibition rooms ; Sunday committee rooms also 
open into the Gold Room. The association will have 
this accommodation all its own during the conven- 
tion. 

The banquet, together with entertainment and 
dancing, will be held in the Josef Urban room, a fa- 
mous place designed and personally executed by the 
late Josef Urban, who created the color scheme for 
A Century of Progress Exposition. The room is a 


fairyland of color, lighting and illusion. Here an en- 
tertainment will be put on of a character unique in 
comparison with anything heretofore provided. The 
committee tells us that when the banqueters have 
about given up hope of greater happiness, they be- 
come the guests of the management of the Congress 
hotel and start the night all over again, remaining to 
dance to the music of Vincent Lopez and his boys. 
And there will be no extra charge. From the roof 
of the hotel the conventionites will view the Fair in 
perspective. They will sit in upholstered chairs and 
behold the fireworks every night across the way. 
Sometimes the onlookers will be bathed in the rays 
of the great searchlights that play about the Fair 
and its environs. 

Finally, the rooms are the dealers’ only expense ; 
Chicagoans will do the rest. Everybody who comes 
is going to be happy. Business of course, will be 
first, but it will not last longer than necessary. 

The work of the convention will be important, for 
it will be necessary to discuss the relation of the as- 
sociation to the subject of industrial recovery. A 
code will be submitted as the chief work of the con- 
vention, but the discussion of this code and its adop- 
tion will require time and necessitate thoughtful con- 
sideration. The code, of course, is the chief concern 
at the present time, but other matters will be dis- 
cussed, officers will be elected and the next meeting 
place will be chosen. There will be plenty of busi- 
ness and an overflowing measure of entertainment. 


Schedule of Events 


Following is a resume of the tentative program of 
the convention, subject to such changes as circum- 
stances may dictate: 

Pre-Convention Proceedings: Meeting of Code 
Drafting Committee in the Walnut Room of the 
Congress hotel on Saturday, August 12, to arrange 
a Code for the retail typewriter and office machine 
dealers in compliance with the terms of the National 
Industrial Recovery Act. A general invitation to at- 
tend this meeting is extended to the trade. 
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AND 
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THE JOSEPH URBAN ROOM IN THE 
WHERE CONVENTIONITES WILL FIND 
SERVICE OF THE BEST 


Convention Proceedings: Business sessions lim 
ited to two days. The all-inclusive business of the 
convention will be the adoption of the Code. In 
terest in “A Century of Progress” is recognized, 
Lusiness sessions will be held in the Gold Room; 
meetings will be held in the Walnut 
the Gray Room and the English Room, all 
into the Gold 
manufacturers 
booths at the 


commiuttee 
Room, 
opening Room, 

exhibits of 
be shown 1n 


will 
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and distributors 
entrance of the 


Room 


Monday Morning, August 14 


10:00 A. M Registration of convention 
guests and members of their families will take place 
Room and foyer of the Gold Room 
Convention called to order by Na 


&°30 to 


in the Francis | 


10:00 A. M 


tional President Arthur B. Froehlich.—Invocation 
The Right Reverend George Craig Stewart. 
Bishop of the Episcopal Diocese of Chicago.—Greet 


ings from Chicago—a personal welcome by Mayor 
I. J. Kelly.—Greetings from A Century of Progress 
Exposition, by Capt. John W. Gorby of the exposi 
Stall 


tion’s executive Response to address Ss of 


welcome, and address to members by President A 
B. Froehlich \nnual report of See retary |. \ 
Lalit \nnual report of Treasurer A. H. Kell 
stedt \ppointment of Commiuttees.—General dis 


consideration of motions on subjects ger 
objects of convention.— \ iewing of exhibits 
\djournment 


cussion: 
mane to 
and demonstrations 


Monday Afternoon, August 14 


1:30 P. M Convention called to order \d 
“The Man Who Can,” by William Rainey 


Bennett, sales counsellor and economist \ddress: 


dress 


“The Government Attitude Regarding the National 
Industrial Recovery Act,” by a speaker from the 
N | Rt - Washington, ep, 4 Report of Code 


Dratting Committee, by Chairman Louis ¢ Neu 
Reading ol the Code; 
ir submission to the National In 
\dministration : 
Code.—Exhibits and demon 


machines, etc.—Adjournment 


berger 
adoption of Code f 
dustrial Re 
committee to 


very 
present 


Strations 


Monday Evening 


\nnual banquet in the 
floor show during banquet, written for and com 
ged in the industry in Chi 


‘Opie Cnye 


i 
cago: dancing in Josef Urban ro 


general discussion; 


appointment ot 


famous Josef Urban room; 


m to the music of 
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Vincent Lopez and his broadcasting orchestra ; floor 


show. 
Tuesday Morning, August 15 

8:30 to 9:30 A. M.: Viewing of exhibits in Gold 
Room foyer.—10:00 A. M. Committee meetings ; no 
general convention session this day; 12:00 Conven 
tion delegates meet at Illinois Host auditorium at 
World’s Fair. Admission tickets to Fair given on 
registration Monday morning. All afternoon at 
Fair—headquarters, Old Heidelberg. 


Wednesday Morning, August 16 
8:30-9:30 A. M.: Viewing of exhibits, etc. ; 9:30 
1. M Convention called to order; Address: 
“Dealer Advertising That Gets Results,” by Wil 
liam A. Metzger, Advertising Manager, Royal Type- 
writer Company; Reports of committees; general 
discussion ; viewing of exhibits. 


Wednesday Afternoon 


to order: address—*\\ hy \re 
Dealers Successful?” by James A. 
Company, 


1:00: Call Some 
Typewriter 
Treanor, Sales Manager, Peerless Key 
Inc.; reports of committees; nomination and 
tion of officers and directors; selection of next con 
- resolutions ; viewing exhibits. 


elec 


vention city 


Ladies’ Program 
Monday, 10:00 A. M.: Meet in toyer Congress 
hotel; escorted trip through Chicago underground 
arrive via tunnel to Marshall Field 
store ; through especially staged 
fashion show ; luncheon. 
Tuesday, 9:00 A. M 


tunnel system ; 
escorted store ; 
Meet in Congress foy ef; 
circle trip by bus around Chicago—boulevards south, 
west and north; Chicago University ; Northwestern 
University ; beaches; stop at Edgewater Beach hotel. 

Wednesday, 3:00 P. M.: Meet in Peacock Alley 
«f the Congress; boat trip on Lake Michigan for re 
laxation and view of Chicago skyline, A Century of 
Progress Exposition grounds, Navy Pier, lagoons, 
etc. Evenings free for those who wish to attend the 
exposition 

No effort will be spared to make the convention 
a success and to show the visitors the hospitality 
that is characteristic of Chicago. Provision has 
been made for everything except time to sleep—but 
there is no law against occasional catnaps 
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PEACOCK ALLEY, CONGRESS HOTEL’S FAMOUS PROMENADE 
Beautifully appointed and furnished, the Alley offers oppor 
tunity for short strolls and lounging 








ARE YOUR WINDOWS 
FARNING THEIR SALARY? 


By D. C. Hegarty, Advertis- 
National 
Blank Book Company, 


ing Manager, 


Holyoke, Mass. 


UST as surely as your sales people are on your 

payroll so, too, are your display windows. For 
instance, if your rent 1s $600 a month, $200 is being 
paid for window display space because it is esti- 
mated that window is worth one-third of the 
rent. This certainly is a sufficient investment to 
justify a very definite display program, that will 
make your windows earn not only their salary, but 
also bring you in additional profits. 

If your windows are not earning this amount, they 
are not to blame because they are very willing work- 
ers if given the right opportunity. For example, 
according to facts given out by the International 
\dvertising Association, a three weeks’ test was 
made by a large drug store to prove the value of 
window display. During this test, all display ma 
terial and merchandise was removed from the win- 
dows and only drapes were substituted. The trace- 
able losses in sales which resulted from various de- 
partments in the store amounted to $3,000, or about 
$1,000 a week. 

Another survey of fifty-five stores showed that 
the average business influenced by window displays 
was about one-third of the business. Of 
course, all these figures are subject to fluctuation, 
according to the location of any given store. 

\ good way to check up on your present window 
display activities is to ask yourself these three ques- 
tions: 


Space 


store’s 


First: Are my windows doing enough work ? 
Second: Are they featuring the right merchan- 


dise at the right time? 

Third: Are they getting the best results? 

The answer to the first question is to put your 
windows on a definite schedule and hold to 
that schedule. For example, if you have two win- 
dows, keep them on the job by giving them some 
thing different to do at least every ten days. This 
will give you seventy-two different window displays 
a year, Which make a very profitable turn-over for 
you, because it gives you an opportunity to display 
not only a wide variety of merchandise, but also a 
chance to display several times merchandise that is 
most profitable. 

This brings us to the second question—selection 
of merchandise. This it not an easy task, because 
of the many items handled. And yet there are many 
items in your stock that are closely related and may 
be profitably displayed as a group. In fact, one sug- 
gests the other in many cases such as paper, ink, 
pens, pencils, ete. 

Of course, volume of sales mark-up and stock turn 
should be a determining factor in choosing items to 
be display ed. By all means get these facts before 


basis 
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allotting display space. For example, according to 
the Harvard Bureau Surveys, .09 per cent to 1.2 per 
cent of sales is an average advertising appropriation. 
After you have determined what portion of this 
should be put into window displays, you can break 
it down to specific lines of merchandise by getting 
the annual sales—per cent of total—gross margin 
and stock turn. Thus you can allot to each line the 
per cent of appropriation it deserves, set up sales 
quotas and determine number of display drives to be 
made on that specific line. The average gross mar 
gin is thirty-six per cent and stock turn 2.8 per cent 

After the merchandise has been selected it is, of 
course, vital to display it at the most logical time. 
In a recent survey of thirty stationers, the majority 
said seasonableness was the most important factor 
which determined what went into their windows. 
This sounds logical because the stationer has many 
items in his stock that lend themselves to certain 
times in the year. Thus displays should be timely. 

Before we answer the third question as to results, 
let us first get a bird’s-eye view of just what kind of 
competition your windows are up against. In order 
to make this picture graphic in your mind, visualize 
three or four blocks in your locality. Here you will 
find store after store, each one striving, through their 
windows, to attract the attention of the hundreds of 
people passing. All people with different thought. 
For example, let us take one single individual and 
follow him as he goes down the street. Perhaps he 
is thinking of a bridge hand that he played last night 
or of a new rose bush he is planning to place in his 
back yard. He passes store after store without stop- 
ping until he comes upon a store with some real dis- 
play that compels his attention. First, by the at- 
tractiveness of the display, and second, by that 
priceless quality of an idea strong enough to switch 
his thought—and eventually make him reach for his 
p »cketbook. 

Now this display that stops this man might well 
be yours—if it tells attractively and graphically a 
sales story that immediately becomes a part of the 
individual’s interest. 

In conclusion, it is not enough to put your win- 
dows on a schedule, select the right merchandise at 
the right time—but equally as important each dis- 
play must be interesting enough to interrupt the 
thought of the passer-by and not only get his atten 
tion, but by picturing just what the item displayed 
will do for him, sell him on his need for that particu- 
lar merchandise. 

For example, here are three unique display ideas, 
which we have seen used by Johnson’s Bookstore, 
Springfield, Mass., a dealer who, by the way, has 
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been very successful in developing and using original 
and dramatic displays, which make prospects “go- 
buy” instead of letting them “go by.” 

Display Number One, was a window display of 
pencil sharpeners; and to get over the idea that it 
was more efficient and economical to use a pencil 
sharpener, instead of a jack knife to sharpen a pen 
cil, the dealer dramatized his story by displaying in 
the center of his window a pencil crudely sharpened 
with a jack knife, the knife being displayed beside 
the pencil and also the little pile of pencil shavings 
Next to this was a pencil nicely sharpened by the 
pencil sharpener, with the pencil sharpener beside 
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it. And between both of these exhibits was a hand 
printed sign with this simple and striking message, 
“See the Point?” 

Display Idea Number Two featured leaf 
memo books, and to attract attention, a man’s vest 
was hung in the center of the window with a differ- 
ent size memo book in each pocket. A hand printed 
sign got over the message, “A Memo Book for Every 
Pocket.” 

In Number Three display, auto maps and trip 
books were so dramatically featured and displayed, 
that they stopped traffic, over the 
“auto trip” idea, an Austin automobile was displayed 
right in this dealer’s window. 


lk MmOse 


because to get 





IMPRESSIVE DISPLAY O} 
SEATTLE, WASH Note the novel arrangeme 
getting display 
Sheaffer Pen Company 


SHEAFFER PRODUCTS IN THE WINDOW OF TRICK & 
of the new 
cartons of the ParalaStik line of adhesives rece 
In the right foreground the Skrip magi 
effective 


MURRAY, 
Skrip packages and the attention 
ntly placed on the market by the 
fountain takes a prominent and 


plac e 


EFFECTIVE DEALER ADVERTISING A 
LOCAL PROBLEM 


J. H. McKeever, President, Searle Brothers Printing Company, 
Aberdeen, S. D., Urges Better Understanding and Cooper- 
ation Between Manufacturers and Dealers in the 
Planning of Local Publicity 


> now this is what we are going to do for 
you,” says the salesman winding up his sales 
talk with what he hopes will be a clincher for a sub- 
stantial order for a new line or an order for one al- 
ready stocked. Thereupon he spreads his portfolio 
hlled with advertisement proofs, which the manu- 
facturer mtracted to run in this, that and the 
other magazine of general circulation. Appended to 
each are figures detailing how many millions of sub 


has ct 


scribers each has and counting five to the family, of 
course, five times that many readers. 

The total is overwhelming. Millions of anything 
in relation to the business of the local dealer is be- 
yond his comprehension, unless it be millions of dust 
motes against which he is continually waging war. 
Consequently the figures leave him cold. 

His field is his home town and the millions of 
readers throughout the nation have no interest for 
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him because he knows that they will never enter his 
store to buy. 

With delight the manufacturer's advertising agent 
has painted a picture of millions of readers rising up 
to hurry into whatever outlets there are for the 
goods. Too many national advertisers advertise to them- 
selves, Sitting in a big office far from the field of retail 
selling, they complacently look upon a schedule for 
national advertising and hopefully visualize what 
the returns would be if only one percent or two or 
five of all the millions buy their goods. 

Salesmen go forth with kits filled with the prom- 
ise of all this to be done for the dealer. The dealer 
listens. He may not have the exclusive sale of 
the line or perhaps already stocks the goods. 
Nevertheless he is besought to buy and buy to take 
care of the demand which the salesman says is sure 
to come because the big boss has told him it will 
follow the pretty ads. 

How many stationers have been able to trace 
sales to the little line in the ad, “Get it at your 
dealer's?” How much does leisure-time reading 
convert into active demand for office equipment? 
In the smaller cities, where my experience has been, 
| have never had a customer walk in and ask for an 
item saying that he had seen it advertised in a na- 
tional medium. 

All the business a merchant gets has to come from 
his local field and that is the territory he has to 
cultivate. South Dakota farmers get no_ benefit 
from rains that fall in other states, no matter how 
generous the coverage there. Business at home de- 
pends upon what we can do in our own field, either 
by ourselves or with the help of others interested in 
our profits. Blue sky advertising makes beautiful 
pictures in the magazines, but we have to get our 
business from the grass roots. And that is the place 
to go after the customers we need to increase our 
volume. 

More Practical Cooperation the Answer 

With clearer realization of this fact, might not 
there be a better cooperation between the manufac- 
turer and dealer? The automobile industry was 
built by local advertising shared by manufacturer 
and home dealer. Most of it was paid for on a fifty- 
fifty basis and it was placed right where the dealer’s 
business was to come from. Office appliance manu- 
facturers say that it would cost them too much to 
do anything like this. Look at the grand advertis- 
ing they are giving the dealer free, they say. And 
yet at the dealer’s end it doesn’t click. 

And so the local dealer is left to his own devices 
to go it alone to create this business that both dealer 
and manufacturer must have. How few of us do 
much of a job there! Oh yes, we ad- 
mit that advertising is a good thing 
and we think that we are going to ven- 
ture upon it in a consistent way, but 
so many things come up. Newspaper 
space costs so much and it is often 
hard to see where we get anything 
out of it. Postage is high and print- 
ing of the kind we would like to use 
has to be paid for. We don’t know 
what to say, or have never taken much 
pains to get and keep a mailing list. 
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“This year” we are going to do it, but so many 
things intrude upon the time of the man who deter- 
mines this policy, or funds shrink and we just don’t 
see how we can afford it, until months have slipped 
by and opportunities have gone and we console our- 
selves by thinking that “next year” we will do it 
better. 

Certainly we take the blotters that come and we 
fill out a card for a few hundred envelope enclosures 
somebody is willing to send us, maybe imprinted 
and maybe not. We feel that we have done some- 
thing and let it go at that, amid the myriad of things 
in our store of vital interest to somebody, We chalk 
up in our minds that we have saved the cost of the 
newspaper space or the mailing pieces and assume 
an air of smug self-satisfaction at what we conceive 
to be economical management. 

The chance of telling the home folks about our 
ability to serve their convenience, their thrift of 
time or money, has been lost. 

Transient Salesmen Get Business 


Ours may be the only store of its kind in town, or 
one of two or three. We think that everybody 
knows us and of course will come to buy when they 
need anything for the office. It gives one a jolt to 
find that fly-by-night agents have come and gone, 
leaving a trail of cash sales among our friends and 
acquaintances who ought to have known that they 
could get the same thing in our store. 

People aren’t as much interested in our store as 
we are. They forget us. Not every buyer’s mind 
turns to us automatically when in need of our goods, 

That habit has to be created, built up and main- 
tained by the dealer’s own advertising. Newspaper 
advertising in the home paper is good, even a small 
space, but constantly repeated with new copy every 
time we assume to claim the reader’s attention. Di- 
rect mail is better because it is the dealer’s own mes- 
sage sent to an individual and it has his undivided 
attention while he reads it. Unless you want to tell 
your competitor what you are doing, this is about 
the best way to put out special prices and unusual 
trading opportunities. One salvo of firing never 
won a battle, and like the newspaper copy, these di- 
rect mailings have to be repeated over and over 
again. You may think it dull routine, but surely 
there are enough things in your store and service 
to be able to appeal to possible customers more than 
once. 

I wonder if we do not talk about what things are 
rather than what they will do for the customer. Few 
office appliances are bought for what they are. They 
are bought for what they will do. That is what peo- 
ple want to know: how their time at 
routine work can be so shortened; 
how their convenience served; how 
their money saved; how their com- 
fort enhanced. 

In this field the modern stationer 
has a mission that ties right in with 
his own ambition to build a profitable 
business for himself, and he will find 
that planned and sustained advertis- 
ing in his local field will help him 
toward these laudable ends. 


J. H. McKEEVER 
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ROSES FOR CHAIN STORES— 
CABBAGES FOR STATIONERS 


Notre py WELL-KNOWN STATIONER.— ‘lV hile this ts 
probably purposely strong in the manner im which it is 
written, there is unquestionably some reason why you 
should print it. It may stir some stationers out of thew 
complacency 

“The author generalizes too much. He twice states 
that ten cent items are sold for eight by stationers with 
out indicating what part of the country he refers to. 1 
suspect that the article was written by a New Yorker, 
who judges the whole situation by what he finds in that 
/t is my opinion that chain store competi- 
Viddle West and in communities 
of less than 500,000 population. In such communities, 
the criticism undoubtedly should be that the stationer 
sells for more instead of less than the chain store. We 
will agree that the buyers for chain stores are good mer- 
chants. What the writer does not mention, however, 
is the fact that they always insist upon a larger packet 
than is sold at a stationer’s for the same price. There 
is no equity in a manufacturer making a larger bottle 
of ink or a package of sheets with more count for chain 
stores, and then, in addition in many cases, taking on 
the burden of distribution. The chain store has always 
used the manufacturer as a distributor and while the 
bulk of purchases ts large, it ts also true that the dis- 
tribution cost to th manuf a turer is high This type of 
distribution is discriminatory, but your author does not 
/ am inclined to believe that a careful 
examination of the situation from all standpoints will 
demonstrate to this author that while good merchants, 
chain store buyers are also good chiselers.”’ 


‘, Hk meetings of retail 
which the subject of chain store competition 
does not come up for discussion. Is the fact war 
ranted that most stationery retailers look upon this 
competition as an evil? If it is an evil why has it 
succeeded If not an evil, what should Mr. Retail 
Stationer do about it 
Visit a 5 and 10 cent store and go to the stationery 
pencils, pen holders, ink pads, note books, 


crazy city 
tion ts felt more in the 


mention that 


stationers are few at 


counter 
erasers and many other stationery items are attrac 
tively and effectively displayed. And at what price? 
5, 10 and 20 cents, and in chains where the price 
range runs higher, you will find items marked ac 
cordingly. But every piece of merchandise is sold 
at the price at which it was originally intended to 
sell and no less 

Then visit one of the large city stationery stores 
and look at the items noted in the chain store 
\t what price do they sell there? It depends on the 
store you are in. The retailer fixes his own price. 
It is most unfortunate that in more than 50 percent 
of the stores you will find that the price is lower 
than in the chain store. It is not uncommon to find 
items which should sell for 10 cents being sold for 
S cents, and with turther price reductions. This ts 
certainly not the fault of the chain The 
manufacturer sells his merchandise at a price which 
enables the retailer to make an adequate profit. Mr. 
Stationer must necessarily place the blame for this 


Sathiec 


stores. 


condition squarely on his own shoulders 

the methods employed in chain store 
manufacturer submits his 
Che acceptance 


Consider 


buving and selling \ 
product to one of the large chains 


Walter J. Bennett, Eastern 

Representative of Syndicate 

Store Merchandiser, Makes 

the Presentation, But a Well 

Known Stationer Points Out 

That Some of the Flowers 
Are Imitation 


or rejection of that product depends on quality, 
price and assurance of prompt delivery. If. these 
things are right he is given a test order to a certain 
number of stores. In these stores his merchandise 
must stand on its own merits. It makes good, or 
fails. Assuming that it makes good, the various 
store managers of that chain are advised that this 
product can be purchased. The individual store 
manager is the judge as to whether he will stock 
the item or not. The chain store manager is beyond 
the manufacturer so far as sales are concerned. He 
may obtain permission to direct some mail matter 
to the store manager. He may tell his story through 
the medium of the trade papers serving the man- 
ager. He may also be permitted to send samples, 
but he must maintain a strict hands-off policy so 
far as personal solicitation is concerned. No peppy 
sales talk, no back-slapping, and no “give-my-stuft- 
a-push-old-boy” inducements. In addition to this, 
the girl behind the counter cannot devote any time 
to sales talk. She can execute the motions of the 
purchase, but she cannot sell. The consumer ts the 
sole judge—it is the volume of consumer purchases 
upon which the store manager makes his decision as 
to whether or not he will continue to stock the item. 
Knowing that sales depend wholly on the selection 
of the consumer, the chain store manager is smart 
enough to buy merchandise attractively packaged 
and also merchandise that is nationally advertised. 
It is with this kind of merchandise that he uses his 
display knowledge to its best advantage and seeks 
to attract sales. 

Does Mr. Stationer take advantage of the many 
opportunities offered him which chain store selling 
lacks? Does he seek a means of legitimate com 
petition’ No. His first thought is to condemn the 
manufacturer for seeking an outlet for his merchan 
dise other than the stationery store when he in no 
Way insures that manufacturer of cooperation. In 
fact, he cuts the retail price to a point where he 
makes no profit himself and expects the manufac 
turer to cut his price accordingly. It is not uncom- 
mon to see in a stationery store an item which is 
selling at 10 cents in the chains marked down to 8 
cents or lower. 

Further than that, the stationer has many oppor- 
tunities and means of selling merchandise which are 
impossible in chain store selling. He has large 
counter and window displays which the manufac- 
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turer has furnished ; he can sell legitimately a dozen 
of an item at a better price than can be obtained 
in the chain store: he can solicit business and build 
up customers through personal contacts and serv- 
ice. But, in many cases, what does he do? He either 
disregards the counter and window displays alto 
gether, or leaves them up so long they become dusty. 
He orders just enough merchandise to supply the 
needs of the next customer who into his 
Often he waits to sell something before he 


comes 
store. 
stocks it, and expects the same price on a dozen as 
ona gross. Then he asks the manufacturer or job 
ber to wait 90 to 120 days for the payment. He cuts 
the price on merchandise to a point below that at 
which any chain store could sell. Instead of using 
his counters and windows to good advantage and 
adequately displaying the merchandise, he hides 
what stock he has under the counter or on some shelf 
where he can’t find it. His customer buys only what 
The stationer has overlooked the pos- 
“sight sale” of some item attractively 
customer didn’t realize he 


he asks for 
sibility of a 
displayed which the 
needed. 

Do the clerks in the store use the splendid selling 
advantages they have? Asa rule, no. They know 
little or nothing about the merchandise they are 
selling except that it may be a cent cheaper than the 
fellow next door. 

Then there is his business outside the store. Fre- 
quently he neglects the servicing of these outside 
accounts; he overlooks the possibilities of making 
regular contacts. Yet, this business is one of the 
bulwarks of his position. Even when manufacturers 
send out missionaries to build up their own products 


KNOXVILLE DEALER PERFORMS 
SOME STRIKING PUBLICITY 
STUNTS Before an interested crowd 
of Tennessee citizens W AA. John 
ston wields the trusty sledge hammer 
on a pile of old typewriters and cal 
culating machines Middle picture 
The Johnston staff giving Old Man 
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among consumers, surprising as it may seem, the re- 
tailer fails, very often, to take advantage of this. 
Retailers, through short-sightedness or neglect, 
have even lost sales made for them. With all these 
advantages over chain store selling, they denounce 
the chain store as bad competition. It 1s difficult 
to reconcile this opinion to existing circumstances. 

It is about time the stationer took a leaf out of the 
In the first place, the chain 
he measures the sales pos 
sibilities of an item and then buys it. He displays 
this merchandise to its best advantage. He takes 
the time to work out window displays that will sell, 
and makes sure there is not an accumulation of two 
weeks’ dust on the merchandise before he changes 
his windows again. He worries about the other 
chain store only to the extent that he may get a 
better idea of display, or to note some fast selling 
item that he has overlooked. His complaints of the 
manufacturer are not expressed in petty bickerings 
about price. Merchandise sells or it doesn’t, and 
when an item does not sell he stocks one that does. 
He does his job well, and puts his faith in good mer- 
chandise at a profit and in satished customers, 

Mr. Stationer, dust off your stock, raise your prices 
to meet chain store prices and when you do display 
it, do it well. Don’t furrow your brow scowling at 
what your competitor does, but smile at your cus 
tomer. Make him think you want to greet him. He 
can't get that individual attention m a chain store. 
Remember that every buyer of a pencil, paper, eraser 
or any other stationery item in a chain store is a 
potential customer for a dozen of the same item in 


chain store sales book. 
store manager thinks 


the stationery store. 


River a taste of a load of scrapped ma- 
chines. Bottom picture: Personnel of 
the W. AA. Johnston store—Left to 
Right: Mr. Johnston himself; Belva- 
dora Johnston, bookkeeper; Lucille 
Murr, secretary ; Charles Peckinpaugh, 
junior salesman; Harry Reese, shop 
foreman, and Frank Johnson, junior 
mechanic 
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PERPETUAL INVENTORY IN 
THE STATIONERY BUSINESS 


Being the Experience of 
Charles L. Mitchell in the 
Handling of a Perpetual In- 
ventory System—Perpetual 
Inventory Vs. Stock Control 


w EK COUL ardly in the stationery and 
office equipment business without our per 
petual inventory which is, in my opinion, as far 
ahead of the stock control system as the latter is 
ahead of no system at all. I carefully studied both 
systems and while acting as purchasing agent for 
the Denver & Rio Grande Railroad and for the 
Phelps-Dodge Company, I first installed in both 
companies a stock control system on practically the 
same plan as that which has been proposed by past 
presidents of the National Stationers Association. 
The blanks for these systems have been prepared by 
one of our leaf houses. I found the systems 
inadequate and installed the perpetual inventory in 
both the purchasing agent’s office of the Denver & 
Rio Grande Railroad in the stationery and office 
equipment department and again with certain big 
mining companies where we had over sixteen thou 
sand items in our warehouses, carrying supplies for 
the mines, smelters, concentrators, machine shops 
and construction departments. 

Most stationers, I realize, shudder at the thought 
of the detail of keeping up a perpetual inventory. 
But the perpetual inventory department handles 
that part of the work which was originally handled 
by the bookkeeping department and the additional 
expense is very slight. 

Our cards show at the top the item, where it was 
bought, the factory or jobber list, the discount, the 
cost of transportation, the unit price and the quan- 
tity price. Not only does it show every sale, but it 
also shows whenever an order is placed, this data 
being put on the card with an 8H pencil showing 
of whom and how much purchased and when the 
invoice comes in, the pencil memorandum its erased 
and the invoice record filled in with ink. 

In entering up these cards in the inventory de- 
partment every charge has a double check, for the 
one making the entry checks to see if the right price 
was charged, and any merchant not familiar with 
the system will be surprised to find the number of 
errors which creep in in that manner. The inven- 
tory also shows the number of each item we have 
left on hand 

$y nine o'clock every morning these cards are 
entirely cleared up for the previous day's business. 

Of course, as you know, a very large part of our 
sales are mail orders as we have over 60,000 of our 
large catalogues distributed from the Mississippi 
river to the Pacific Coast, and from Canada to Mex- 
ico City, and in five different countries. 

In our case, but eight per cent of our volume 
comes from the city of Topeka. The other ninety- 
two per cent comes from our county, city, township, 
bank, real estate, abstract and cor- 
all over the middle west. 


LD hardly stay 


kk moose 


school district, 
poration customers 
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When a mail order comes in it is turned over to 
the clerk in charge of the inventory department and 
the entry is made on the card at once and deducted 
from the stock with the extension of the price and 
such information as is necessary for the order de- 
partment to fill the order intelligently from the de- 
tailed data put on by the one in charge of the in- 
ventory department. In this manner we absolutely 
know when an order comes in whether it can be 
filled from stock or not. \s soon as the order is 
hlled in by the inventory clerk, it goes to the ma- 
chines to have the five copies of each order made 
up by the order clerk. 

Two years ago when we saw the present condition 
developing, I sent out circulars urging our custom 
ers not to hold their orders for big orders, but to 
send in their orders for their every-day wants “right 
now,” with the result that we had a tremendous vol 
ume of orders for just one item, such as a typewriter 
ribbon, a box of carbon paper, a box of rubber hands, 
etc., Ckc. 

We are handling these small orders as cash items 
instead of putting them through the entire ledger 
routine and in this manner we have reduced the cost 
of handling the accounts to a very considerable de- 
gree. You see, in handling the work this way the 
inventory clerk checks all the invoices for their 
correctness, handles all of the mail orders coming in 
and enters them on the stock cards before the order 
is filled and puts on the technical information so 
that the boys in the order filling department will fill 
the order correctly, keeps track of all of the dis- 
counts and all of the entries on the cards. 

When we take an order from a salesman, we never 
go to the stock room for the information. Our stock 
cards tell the whole story. 

Many 
sonable many items are 
Many merchants do not realize 
items they really sell and when they get 
they will place a purchase order for many times 
more than they actually have the sale for, because 
they have no records to tell them what their sales 
on this item have been. 

We will admit that this perpetual inventory of 
ours, which is now nearly ten years old, is ten times 
more valuable to us than it was the first year or two. 

If you and I had the money which ts invested by 
the retail stationers of the country in items for which 
they have practically no sale and on which they have 
overstocked themselves, we would be able to “re- 
tire on the money” or if we had all of this stock 
put together in one place we would have the larg- 
est stock of stationery and office equipment of any 
house in the United States. 


of our merchants do not realize how sea 
and fail to buy accordingly. 
how few of certain 
an order 
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ANY manufacturers of office machines are said 

to be giving serious consideration to the ques- 
tion of dealerships as against branch offices, and 
weighing the pros and cons of the problem. The 
economy of the former method of distribution is 
weighed against the supposed greater effectiveness 
of the latter. Of recent years, however, more than 
one manufacturer has found the cost of his branches 
outrunning their income, even with top salesmen 
and the best of technical equipment. The most con- 
centrated effort has often failed to restrain the down- 
ward movement. 

There is apparently no reason inherent in the mat- 
ter itself why the dealer should not do as well in 
actual profit to the manufacturer as the latter’s own 
branch office. It is claimed, of course, that the 
branch office, concentrating as it does upon one line, 
make a larger volume of sales than the dealer, who 
has many lines to attend to. But in answer to this, 
the dealer points out that his opportunity to discover 
and appoint trained men is quite as good as that of 
the manufacturer ; that he concentrates on different 
activities by departmentizing and hiring men who 
are, or who can be taught to be specialists. Further 
more, the dealer has whatever advantage may come 
from local prestige. He is a local institution. He, 
too, can give service, for men who are expert in re- 
pairing machines are fairly numerous, and many 
are without anything to do these days. Practically 
always there is somebody who can bring to a repair 
job a knowledge of machinery sufficient for all usual 
purposes. During the difficult times through which 
we are passing some even of the manufacturers’ 
branches have been employing local mechanics and 
getting by fairly well. 

There is the matter of taxes also to be considered. 
Here the dealer has the best of it. He is among home 
folks, helps to support the city where he earns and 
spends his money, and in consequence, his taxes 
are likely to be lower than those of the agency of a 
concern whose principal office is outside the state. 

There are dealers and dealers, however. 
lack the qualities for success in handling specialty 
machines chiefly from lack of understanding of how 
to do the job. They can usually be taught, if the 
manufacturer will help. But good, wide-awake 
dealers ought not to be difficult to find. Almost 
every town has one or more who, once they are sold 
on a proposition, will get energetically behind it and 
make it go. 

Some dealers, having taken on and built up a spe 
cialty line to profitable proportions, have suffered 
the experience of having it taken away from them 


Some 


DEALER VERSUS BRANCH 


Some Ideas Favoring the 
Dealership Policy as Being 
Effective and Offering Cer- 
tain Advantages—By D. R. 
McAlpine, Nashville, Tenn., 
Dealer in All Makes of 
Calculating Machines 


because the manufacturer believed he could achieve 
a much larger volume by the direct agency method. 
Such experiences have not left the dealers under- 
going them in a happy frame of mind. 

They will be inclined to be cool toward dealer- 
ship suggestions from other manufacturers, who 
may have to offer extra inducements by way of 
dealer protection and cooperation before the propo- 
sition will be considered. 

Another point favoring the dealer is that machines 
which were once mysterious and complicated “mar- 
vels of mechanical genius” are becoming common- 
place, and the dealer can hire a mechanic to repair 
almost any machine which requires attention. There 
is, to be sure, some difficulty in obtaining parts, but 
this problem will be taken care of by the manufac- 
turers as one by one they come to realize the neces- 
sity of cooperating in all ways with their dealers. 

It will go against the grain for some of the big 
houses to appoint dealer agents, but I believe the 
time is almost at hand when this policy will find 
rather general adoption as being effective and eco- 
nomical, relieving the main organization of a serious 
burden of expense. When this time comes, the sales 
manager will still retain a staff of salesmen, who, 
however, will devote their energies to educating 
dealers’ specialty men in the demonstration and sale 
of the machines in which the manufacturer’s repre- 
sentative is interested. 

It is, no doubt, satisfying to the pride of the man- 
ufacturer to claim company branches and_ sub- 
branches in every city, but it is expensive, and un- 
less profits accrue in proportion to the expense, | 
believe manufacturers will be obliged eventually to 
find their outlet through recognized dealers. 

ee 
Oklahoma Has Sales Tax 

The Oklahoma one per cent general sales tax law be- 
came effective July 10, applying to “all tangible goods, 
wares and merchandise sold at retail” in the state until 
July 1, 1935. 

Merchants must make tax 
monthly, and are required to pay the tax on goods sold on 


settlements to the state 
credit at the time such sales are made, rather than when 
collected for—SJK 
i 
Royal Jacksonville Offices Move 

The Royal Typewriter Company, Inc., has moved from 
its former location in Jacksonville, Fla., to new premises 
at 609 Laura street, that city. This is a downstairs location, 
having a fine window for display purposes and additional 
increase in the company’s 


space to accommodate the 


business. 





HIS story ts offered 

as a variation in the 
“My Most Difficult Sale” 
series. In the transaction 
no difficulties were en 
countered. That its, no 
difficulties in the sense of 
stubborn resistance to be 
overcome, nor of reluc 
tance to be transformed 
into receptivity, nor of 
competition with which 
to measure values. Nor 
was any consider 
able amount of money in 
volved It most 
profitable sale because of 


Was Hy 


three things I learned 


mY MONAT 
PROFITABLE SALE  ® vp ster ce 


In Which Is Indicated the Value of 

Presenting the Prospect with an Idea 

or Suggestion that Will Redound to 
His Advantage 


By Contributor 
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not crucify mankind upon 
a cross of gold.”) In polhi- 
tics, something popping 
every day. In_ business, 
only the flagging hope of 
upturn after election. 
But 
that’s another story, as 
Kipling used to put it. 
Under such conditions 
in the midsummer of 1896 
| undertook to put a pro- 
posal to the Mergenthaler 
Linotype Company, New 
York. Its machines were 
being rapidly installed de 
spite the resistance of 
typographical unions 





(One of the three 1s 
that the awesome circle 
(about twenty feet in 


diameter) at the center of 
which men in high place 
appear, to young men 
making their first at 
tempts to approach them, 
to be stationed, is but a 
delusion of timidity. An 
that “big” men 
are receptive to ideas that 
may advance their enter 
prise ; and the other is the 


other 1s, 





which had persisted from 
their introduction. The 
company 
was one 


success of the 
was assured. It 
of the outstanding corpo- 
Its capitalization 
millions, which 
that 


rations. 
ran into 
was astonishing for 
time. 

The offices of the com 
pany, located in the Trib- 
une building on Nassau 
street, were unpreten- 
tious and plainly fur 
nished. It was long be 








importance of being di 
rect and definite in pre 
senting a proposal 


Nearly every salesman 
learns these things in 
time. By learning them 


career their 
reatl yen 


early in my 
value 
hanced 

My good fortune in ac 
quiring these facts early was the result of an inter 
view with a fine, broad-minded chief executive, and 
from this contact came my first consciousness of the 
truth that in men isn’t a matter of pre 
siding over the destiny of a big enterprise but is 
attitude—perception—balanced viewpoint—sense of 
relative values—tincture of philosophy, etc. States 
and qualities of mind. Qualities possessed without 
the possessor ever naming them or even thinking of 
them as such. But expressing and manifesting 
them in the daily life. 

Of course, I didn’t think of it in just those terms 
at the time. Later experience developed the im 
pression, as the chemicals bring out the picture on 
the photographic negative. 

The time was 1896 (Oh, Oh!! Garrulous old 
guy). Some old timers may remember the summer 
of that eventful yvear—the tag end of four years of 
depression. languishing business, with gradually 
sinking vitality, marking time. Management with 
wits more or less dulled by a long succession of fail 
idea for improvement, lan 
Presiden 


was i” 


“bigness” 


ures to establish any 
guidly waiting for something to happen. 
tial campaign in progress. Easy money proposed as 


a panacea for the nation’s ills, under the shibboleth 
“free and unlimited coinage of silver at the ratio of 
(“You shall not press down upon 
you 


sixteen to one.” 
the brow of labor the crown of 


shall 


thorns: 


FOR PORTRAIT OF CONTRIBUTOR 


Being a Variation in the of art or 
‘Most Difficult Sale’’ Series 
of Articles 


fore the conception of the 
downtown 
No objects 
adorned 
the desks or the walls. 
The main room was di 
vided with a rail, with ac 
offices on one 
offices on 


office as the 
living room. 
virtu 


counting 
side and 
the other. Sales were under a firm of selling agents 
whom we will call Mr. Mergen and Mr. Thaler. 
Each of the partners had a desk in this outer office. 
\t the rear of the accounting sections a door opened 
to the private office of the “big” man from whose 
slight acquaintance I was to learn so much, Phillip 
T. Dodge, president of the company, whose name 
my gratefulness impels me to reveal. 

Upon my first call I was greeted by the chief 
accountant, to whom I explained the nature of my 
business. He referred me to the sales agents. Both 
were present and to them I outlined my idea which 
concerned the resistance that was being encoun 
tered when the typesetting machines were installed. 
Neither Mr. Mergen nor Mr. Thaler was impressed, 
and I retired without having received the slightest 
encouragement. Two or three weeks later an inci 
dent occurred that impelled me to try again. Mr. 
Mergen received me courteously. He was even a 
bit friendly, but no less unreceptive to the idea. An 
other defeat. A few weeks later a newspaper story 
report of other difficulties the company had encoun 
tered when installing their machines led me to de- 
velop my idea somewhat and venture the third pres 
My persistence may have amused the 

They were gracious in my reception 


sales 


entation. 
gentlemen. 
and gracious, too, in my dismissal. 


Now I had become enamored of my idea. Its 
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apparent value to the company kept looming larger 
in my mind. There being no hope of its acceptance 
by the selling agents, I determined to see the presi- 
dent of the company. It would not do to make the 
attempt when either member of the firm was pres- 
ent. My inquiry for audience would have to be 
made in their hearing. Both would know my mis- 
sion. My opportunity could be afforded only by 
their absence. 

Two or three times I managed to have a peep in 
the outer office, only to discover one or the other 
of the partners present. Once I called on the phone 
to ask if Mr. Mergen was there. Upon being told 
that he was I asked the operator to disregard the 
matter for the time being, under the pretense that 
| had been interrupted by something or other. 
Cruising in the hall one day, with the hope of find- 
ing the way to the chief executive clear, | met the 
accountant leaving the office, and learned that both 
Mr. Mergen and Mr. Thaler were out of the city. 

Had my opportunity come?’ I entered the office 
and was greeted at the partition rail by the office 
boy. 

“Is Mr. Dodge in? 

“Yes, sir.” 

“Will you take this card to him and tell him that 
this gentleman wishes to see him for five minutes 
by his watch and if he is not interested by that time 
the gentleman will take his departure?” 

“Yes, sir.” 

“Now don’t say to Mr. Dodge, ‘This man wants 
to see you,’ but tell him (I repeated the words). 

“Yes, sir.” 

The boy disappeared, to return almost instantly. 

“Mr. Dodge says come in.” 

\ few steps to the “awesome” circle. One foot 
over the circumference and my heart going pitapat. 

I entered the private office with watch in hand, 
which Mr. Dodge could see. He was seated at a 
roll-top desk obliquely placed, with the back toward 
the entrance door. | approached to the end of the 
desk, its height being between me and Mr. Dodge 
who held my card in his hand. He looked up with 
a pleasant smile that put me instantly at ease. 

“What did you wish to see me about, Mr. Blank?” 

“Mr. Dodge, I propose . (Here I briefly out 
lined the plan, and remarked), “From what I have 
stated in three minutes you would probably know 
whether you would be interested in the idea.” 

“No, Mr. Blank, we would not be interested.” 

Thud, Mr. Dodge must have heard my chin hit 
the top of the desk and observed the disappointment 
in my face. I had been so confident of his favorable 
decision. He smiled and motioned me toward a 
chair, then turned and said, “Mr. Blank, if you had 
made your proposal a few years ago, it would have 
been quickly accepted, but the resistance which the 
linotype is encountering is no longer a matter of 
concern. It will soon cease. It is futile. The forces 
aligned against it may retard somewhat, but they 
cannot stop the progress of the linotype. Nor could 
the Linotype Company, even if it wished to do so. 
If all evidence of the linotype was destroyed 
drawings, factory, machines, and all else—and if our 
interest in the enterprise was abandoned, typeset 
ting machines would be on the market within two 
years. You see, the idea of setting type by machin- 
ery has been established in the minds of men and 
nothing can stop its development.” 

I was thrilled with interest: given my first grip 
on a great fact which helped me to interpret other 


ly 


movements in succeeding years. The impression 
must have been registered in my countenance. I 
made some comment in reply and Mr. Dodge said 
something that gave me a still greater thrill. 

“While we are not interested in what you pro- 
pose, for the reasons I have stated, / perceive that 
you are trying to think of something of advantage to 
this company. Continue to do so and if you develop 
another idea that you think would be of value to the 
company, come and present it thus briefly.” 

I left that office with a new concept of men in 
high places. Whether in business or elsewhere. 
The “awesome” circle no longer existed for me. 
“Big” men were human, with the same characteris- 
tics as the rest of us. Interested in the same things. 
Kind, affable, easy to converse with. I was con- 
vinced, too, that a sound business proposal properly 
presented would be given hearing. 

All chief executives are not like that, of course. 
There are exceptions. Everyone has encountered 
them. But, as stated above, they prove the rule. 

Going about my work, Mr. Dodge’s suggestion 
was much in my mind. During the next couple of 
months I twice evolved something which seemed 
worth submitting for his consideration. And al- 
though neither was acceptable, each occasioned a 
pleasant interview and further encouragement. 

Toward the end of summer I had something of 
an altogether different nature to offer. A proposal 
to make the linotype part of a complete printing 
plant at the American Institute Fair in Madison 
Square Garden. It was accepted and it worked 
out to the company’s entire satisfaction. 

So the “sale” was comparatively small and unim- 
portant. But what I learned from the experience 
influenced my career through all the years that 
followed. 

In the autumn of 1896 William McKinley was 
elected president of the United States. A new atti- 
tude was created thereby. Some slight impulse was 
given to industry. Business was stimulated. The 
four-year depression was at an end. 

The new conditions took me into a new field and I 
never met Mr. Dodge again. Ten or more years 
later | was one day in the Lipton Cafe in the old 
Times building on Park Row, New York. There 
in one of the small dining sections sat Mr. Dodge 
having his mid-day lunch alone. I had an inclina- 
tion to introduce myself, recall the incident related 
above and express my gratefulness. Then it oc- 
curred to me that he might have come to lunch with 
a desire to be alone. In respect of which I let the 
opportunity slip by, with the intention of calling 
upon him at his office. But the call was never made. 

In later years Mr. Dodge was a member of the 
directors of one or two companies in the office 
equipment field. Now he is gone. I have a thought 
that I am but one of many who were recipients of 
his graciousness and who hold him in pleasant 
recollection. 

pera 
Son Joins Father’s Staff 

Ivan Allen, Jr., son of Ivan Allen, president of the Ivan 
Allen-Marshall Company, has started work in the ship- 
ping department of that company with the avowed inten- 
tion of ultimately filling every office in the company. Ivan 
Allen, Jr., recently graduated from the Georgia School of 
Technology with the highest honors. He was president 
of the student body, colonel of the Georgia Tech regi- 
ment, president of the S. A. E. fraternity and vice-president 
of the Pan-Hellenic Council.—JHR 
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PRICES AND THE INDUSTRIAL 
RECOVERY ACT 


Suggestions as to Early Buying—Codification of 
the Industry in Process 


HE National Industrial Recovery Act is a fact. 

It is a part of the law of the land. It is postu 
lated upon the idea that the nation cannot be pros- 
perous until all or practically all the people are 
employed at more than meagre living wages. 
Where there is nothing to spend nothing ts spent, 
and industry falls to the bottom. The Act ts de- 
signed to articulate and 
co-ordinate the forces 
which affect demand and 
supply and to direct them 
toward a common end. 
in full function, the act 
will be in effect a dynamo 
which generates purchas- 
ing power by creating 
employment and increas- 
ing wages. To operate 
the dynamo requires the 
massed forces of the 
nation’s industries, each 
industry having co-ordi- 
nated its own forces by 
organization for the mass 
application. The sooner 
this application is made, 
the sooner will impulse be 
given to general business. 

To speed up co-opera- 
tion the President on July 
20th issued his “blanket 
code” covering minimum 
wages and hours of em- 
ployment for immediate 
adoption, compliance 
with other requirements 
of the enactment to follow as rapidly as acceptable 
codes can be formulated. 

Codes for many manufactures in the office equip- 
ment field are being formulated. Some progress 
has been made as will be perceived from the follow- 
ing comment of some leaders in different divi- 
sions of the industry, made upon request of Office 
Appliances. 


purchasers. 


pleted. 


The Carbon and Ribbon Exchange, 17 John 
Street, New York City, is the executive arm of the 
carbon and ribbon industry, and George Link, Jr., 
a lawyer, is one of its counsel. (Mr. Link’s contri- 
butions to recent issues will be remembered.) Re 
garding the code for the carbon and ribbon indus- 
try which Mr. Link is preparing he writes :—“The 
problem of preparing a code for the industry pre- 
sents many conflicting angles which require careful, 
painstaking and mature thought, so that the final 
policy set forth in the Code of Fair Competition is 
fair to labor, competitors, distributors, dealers, re- 
tailers and the public. The reliable press reports 


President Roosevelt after affixing his of 
signature to the ‘‘Recovery Bill’ urged as 
essential to complete success of the plan 
it embodies that price increases be de- 
ferred as long as possible, even at loss of 
profit, so that the higher wages can be 
spent for more things and thus give more 
persons employment who will become 


The logic is sound but it would appear 
that the manufacturer cannot absorb all 
of the increased cost of production and 
price revision upward will naturally fol- 
low. If that be true it would appear that 
dealers would have all to win and nothing 
to lose by buying now to the extent, at 
least, of filling in on those things of steady 
demand, stocks of which are so nearly de- 


That reduction of prices will not be a 
result of the enactment is certain. Should 
prices be unchanged nothing will be lost. 
Placing some orders now seems like bet- 
ting on a sure thing. 


that it is President Roosevelt's intention to try to 
bring prices in this country back to the level of 
1924 and 1925. Every indication is that these press 
reports are substantially correct. The burden of 
the increased compensation to labor, both in the 
form of limiting hours of labor and increased com- 
pensation, judging from the past experience of in- 

dustry, will ultimately be 

borne by the consumer. 

Judging from the reports 
f our important indus- 
tries this policy must be 
followed, unless increased 
volume can absorb the 
additional burden, if our 
industries are to remain 
in a healthy financial con- 
dition so that they can 
pay taxes to the various 
municipalities, state gov- 
ernments and the federal 
government, upon which 
the government has here- 
tofore relied for its finan- 
cial support. 

“Whether dollars 
should be disposed of in 
exchange for commodi- 
ties under the present un- 
certain condition as to the 
value of the dollar is 
something which our in- 
dustry has not considered 
from an industry stand- 
point. 

“My own individual 
judgment is worthless, for I have no experience 
with which to guide me in a period such as we are 
now passing through. It is alla guess. Yours may 
be better than mine and mine may be better than 
yours. It is exceedingly hard to prophesy anything 
under present conditions, all of which of course 
places a tremendous hardship on business men, but 
they must readjust themselves to these new con- 
ditions.” 


A recent bulletin from the National Stationers 
Association states that the general group of retail 
stationers have a code under way, and that twenty- 
five of the manufacturing groups associated with 
the commercial stationery industry are preparing 
codes for early submission to the Government. The 
wholesale stationers and the school supply manu- 
facturers are preparing codes. All codes will be co- 
ordinated ; coordinators will be appointed from all 
allied associations under the chairmanship of Gen- 
eral Manager Garvin of the National Stationers 
Association. The National Council, composed of 
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four members appointed by the Central Industry 
Committee, together with representatives of the 
National Stationers Association, Wholesale Sta- 
tioners Association, School Supply Association, etc., 
constitute the National Council, which met in 
Washington July 6 and 7 to discuss the probable 
operations of the new law. 


From an official of the lead pencil industry comes 
the following: “The lead pencil manufacturers are 
busily engaged in the effort to adopt a rather com 
plete code of fair competition, embodying the expe 
rience of the last three years. Work on this code 
has been practically completed and it will be con- 
sidered by the members of the Lead Pencil Insti- 
tute as a whole at an early date. There are, as usual, 
conflicting views and opinions upon a number of 
subjects, so that it is impossible for me to state in 
any detail just what the code will contain.” 


Krom the head of one of the big steel furniture 
companies: “For about two months a special com 
mittee of the Steel Furniture Institute has been 
working on a code of fair practice for the metal fur 
niture industry under the National Industrial Re 
covery Act. 

“About two weeks ago a meeting of the industry 
was held to study the proposed code. The commit- 
tee at the present time is studying the revisions, and 
it is anticipated that a second meeting, to which the 
whole industry will be invited, will be held within 
the next two weeks.” 


As a result of recent meetings of the fountain pen 
diy sion, it is expected that a code will be completed 
soon. Commenting on the situation, one of the 
leading manufacturers states that, whether or not 
the new conditions of manufacture will result in 
price advances, can not at this time be determined. 
However, there is a factor in the situation that will 
affect prices very materially, and that is that every- 
thing points to a revaluation of the dollar, thereby 
raising the price of gold. Anything affecting the 
price of gold will affect the price of fountain pen 
nibs. 


The Illinois Booksellers and Stationers Asso 
ciation has plans under way for a group member- 
ship in the National Stationers Association entitling 
all members to the rights and benefits of every 


A COLORFUL DIS 
PLAY OF WEBSTER 
PRODUCTS IN THE 
WINDOW OF THE 
OFFICE EQUIPMENT 
COMPANY, HARRIS 
BURG, PENNA The 
variety and harmony 
of the colors used in 
this display are lost 
in the black and 
white photographi 
reproduction Devel 
oped by the Philadel 
phia branch office of 





the k Ss Webster 
Company, it proved to 
be highly effective 


In it are sample speci 
mens of the various 
raw materials that go 
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It is stated 
one of the 


member of the National Association. 
that the Illinois Association will be 
regions set up by the National Council and may 
have a coordinator within the association. All 
dealers in Illinois are urged to join the I. B.S. A. 
and get in line with the national movement. 


The adoption by The National Cash Register 
Company of a minimum work week of forty hours 
for all its 4,995 employees and a minimum wage 
scale effective July 17 was announced on July 14 by 
Kk. A. Deeds, chairman of the board, according to 
an Associated Press dispatch of the date last named. 
Minimum wage scale for men will be 35 cents an 
hour. A minimum of $14 a week has been set for 
women. The new schedule follows the ten per cent 
salary increase granted all employees. 


One of the foremost steel pen manufacturers, 
speaking for that industry, reports that frequent 
meetings are being held, particularly of the code 
committee, working toward the prompt adoption of 
a code that will comply with government require- 
ments. With regard to prices, he believes that the 
bottom has been reached, and that prices which were 
unjustifiably low will undoubtedly be advanced. 


The National Loose Leaf Manufacturers Institute 
was organized in New York City July 28 and formu- 
lated a proposed code. The organization committee 
was composed of A. R. Rumbles, Remington-Rand, 


Inc.; L. L. Allyn, Mastercraft Corporation; A. B. 
Roe, McBee Binder Company; C. E. Sheppard, the 
C. k. Sheppard Company; L. S. Gleaves, Chas. R. 


Hadley Company, and John W. Ogren, executive 
director. 
a 

On July 25 Arthur B. Froehlich, sent the following 
telegram to President Roosevelt: 

President Franklin D. Roosevelt, 

The White House, 

\Vashington, D. C. 

The National Association of Typewriter and 

Office Machine Dealers, spokesman for better 

than three thousand retail dealers, is with you 

and will adopt blanket code effective August 


first, pending completion of our own code 


August 14. 


(Signed) Arthur B. Froehlich, 
National President. 


into the manufacture 
of carbons and rib 
bons, and the ribbon 
streamers from each 
sample run to. the 
spot on the map 
which is the source of 
their supply. The 
trimmings and the 
large sign are in gold 
and silver. To Bert 
Crandell, Philadelphia 
manager for Webster 
goes most of the 
credit for this display, 
which is scheduled to 
be shown in the win- 
dows of various deal- 
ers located in eastern 
Pennsylvania, Mary- 
land and Delaware. 
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SALES PROMOTION IN OFFICE 
FURNITURE 


Dealers Describe Ways and Means of Increasing Sales 
and Enhancing Business Prestige 


rEADY « effort concentration 
upon a single purpose—sticking to an idea until 
worthless 
promotes 


onsistency of 


such is the general 
anything else. In 
house of Bradley & Scoville, 
uses the whole range of facili 
show win 
dows and salespeople, plus attractive prices on spe 


it works or 
policy that 
promoting 
Inc., Hartford, Conn.. 
ties tie 


proves 
sales or 
sales the 
ups of newspaper advertising, 
cial items. In this work of promoting sales, we un 
derstand from R. I. Cowles of the Bradley & Scoville 
organization, there is no let-up. If one man is off 
the job another takes over Chere is no sagging. 
Such continued consistency of effort keeps old trade 
and brings in new, but, as the salesmen of the house 
make many calls and are trained to hear and observe, 
they bring in the names of many new prospects who 
are promptly approached by the firm’s representa 


tives 


The best office furniture window, says Mr. Cowles, 
is not the one which shows a multitude of items that 
tire the eves and distract the attention, making it 
hard for the spectator to concentrate on any one 
thing ; but the best window is the one that shows a 
few items attractively. These items should prefer 
ibly be related There should be no incongruous 
omissions, such as a desk without a chair, or a filing 
cabinet without supplies. A bare desk is an expanse 
of polished wood or steel—it should have the usual 
blotter pad, inkwells or desk sets, desk 
lamp, swivel or posture chair, etc., not forgetting the 
waste basket to match the rest of the ensemble. In 
each display shown in their windows the house of 
Bradley & Scoville presents one outstanding item 
around which the rest of the display is arranged. It 
is a focal point, the remainder of the display being 
related to or influenced by it, so that the onlooker 
can remember it by association of ideas. 


accessories 


[he company uses price tags on its window dis 
play goods 


These tags are made by a sign painter 
and are always neat and appropriate in design and 
They believe it a good plan to show mo 


lettering 


tion in windows occasionally. If the motion can be 
hooked up with the purpose of the goods in the win 
dow, so much the better. A typewriter desk auto- 
matically opening and closing ; a desk on a revolving 
pedestal, the familiar demonstration of a posture 
chair by means of a motor, a lay figure cut-out and 
cut-outs of chair and typewriter—these and other 
stunts attract interest without taking anything away 
from the validity of the display. 
Whenever files are displayed, said Mr 
they should be equipped with supplies, otherwise 
they will have an empty look that will detract from 
Filing cabinets closed are dull and un 
open and equipped with supplies, they 
In soliciting filing sup 


Cowles, 


the display. 
interesting 
are lively and interesting. 
plies business the salesman should have an actual 
set-up instead of a lot of miscellaneous folders and 
guides 

Finally, sales promotion in 
helped if salesmen will think and use their initiative. 

Hartford Dealer Expresses Views 

“Now that we classify as one of the older con 
cerns in Hartford,” “we find 
that a majority of our prospects are sent In or sug- 
gested by our customers as a matter of good will 
built up during the last thirty years. This is a big 
ger factor than we realize, for we cannot always 
know if a new customer was sent or came in because 
of good publicity or a particularly effective window, 
or just came because he needed what he got and the 
name Fischer in connection with stationery was the 
first that occurred to him, 

“However much we rejoice over the kindness of 
friends in sending their friends around to us for 
office equipment, office furniture and supplies, we do 
not neglect other sources of new trade, realizing that 
it takes many small streams to make a river. We 
scan the newspapers for new concerns and for re 
movals: our salesmen make the acquaintance of ren- 
tal agents, building managers, janitors and elevator 
men, any one of whom may have a bit of information 
it is valuable for us to know. 


all lines is vastly 


said Gustave Fischer, 
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“We work our tips from whatever source they 
come, and there are mighty few new concerns or re- 
movals in this part of New England that we don't 
know about. We try to make our establishment a 
pleasant place in which to trade, and we believe we 
succeed. 

“We obtain better results from our 
plays,” said Mr. Fischer, “when we practice concen- 
tration, using a few items at a time and changing the 
displays with reasonable frequency. We use price 
tags and cards, for the prospective customer is in- 
terested in two things only—what the article he is 
looking at will do for him and what it is going to 
cost. It pays to use price tags, for however much we 
may cavil at the habit of trading on price, it 1s neces- 
sary to a certain extent, for in small articles espe- 
cially the price is often the ruling factor. I mean 
that many useful articles are bought at established 
and profitable prices which would not be bought if 
the customer had to inquire the price. He looks at 
the article and then at the price tag, decides he 
wants the article, concludes that the price is fair and 
buys. All of which often takes no more than three 
or four seconds. 

Office furniture offers a capital opportunity for the 
window trimmer. \Vith matched pieces he can make 
a harmonious display featuring comfort, efficiency 
and beauty. Such a display brings many into the 
store, and those who pass are at the same time often 
impressed with the fact that that Fischer store over 
on Asylum street carries a line of office furniture it 
might be well to look at when a new desk or chair is 
wanted. 

“We do not sell on the installment plan,” 
tinued Mr. Fischer. “\WWe have been stricter in the 
matter of credit during the last three years than be 
fore, owing, of course, to the industrial conditions 
during that period.” 

A Word About Selling Supplies 

That stationers not infrequently miss profitable 
hling supplies sales that they might have had at very 
little extra effort is the opinion of W. E. Stockett, 
|r., vice-president and treasurer of the Stockett 
Fiske Company, Washington, D. C 

“I have felt for a long time,” said Mr. Stockett, 
that the stationer is too willing to sell supplies mere 
ly, and has not given enough thought to the prop- 
osition of taking the filing problems from the 
shoulders of the consumers, giving them aid and ad- 
vice in the installation of suitable filing systems to 
meet individual problems. 


window dis- 


con- 


“The tendency for the three years just past has 
placed undue emphasis on price economies, the re- 
sult having been that cheap Manila and kraft folders 
and the poorer grades of indexes and index cards 
have come into use in many filing departments. It 
would seem that now is the appointed time for the 
dealer to insist that his salesmen learn the advan 
tages of the better grades and make an aggressive, 
vigorous and determined effort to sell them. The 


salesmen should go after complete installations 
wherever opportunity offers. There are many de 


vices on the market, such as pressboard expansion 
folders, vertical file pockets, folders with fasteners, 
time-saving indexes, etc., the sale of which runs into 
respectable sums, but the argument for these offsets 
the added cost, for their use conserves time, pro- 
motes economy through superior durability and eff 
ciency, and provides the added factor of safety for 
the material to be filed. 


23 


“My thought is that the market for such devices 
and material has hardly been touched, and that 
the possibilities are greater than we imagine.” 

R. P. Sherwood of the Chico Book & Stationery 
Company, Chico, Calif., gives an interesting side 
light on handling furniture in a small city. 

“We are the only stationery store here, in a town 
of about ten thousand. ‘Traveling office furniture 
men from all over the country continually pass 
through the town and pick up items here and there. 
This occurs in all lines on account of the constant 
stream of automobiles. Before the automobile came 
in, the traveling men could not average more than 
one town a day. Now they hit the high spots be- 
tween the big towns and travel fast. The only solu- 
tion I could figure out was to have the manufac- 
turer’s agent furnish a man to put in a specific time 
at stated intervals and canvass the town thoroughly, 
the retailer to stand the expense or share it, during 
the time the salesman was in his town. So far I 
have been unable to get any one to cooperate on the 
plan, but I think it would pay some manufacturer 
to try it out in small territories.” 

Mr. Harvey Speaks 

Somewhat aside from the principal subject of the 
present article is the word that comes from Joe E. 
Harvey of the West Coast Stationery and Printing 
Company of Los Angeles, former regional governor 
of his district. It is a good message, short and to the 
point and may well be inserted here. Mr. Harvey 
said: 

“While we don’t go in for a general line of office 
furniture, we do handle a line of filing cabinets and 
supplies along with the usual other lines of a com- 
mercial stationery establishment. Business is show- 
ing some pick-up, and I feel sure that the new legis- 
lation will put business where a profit can again be 
made. The price cutter must go, but we can only rid 
the industry of this evil by law. Gentlemen’s agree- 
ments do not last. With the adjustments that have 
been made in the expense accounts most dealers 
need only a small increase in sales to put them on a 
paying basis. We have kept our organization to- 
gether and we expect to see substantial improve- 
ments this fall. 

“We notice a very decided improvement in our 
printing business, and our outside salesmen all say 
that their customers are figuring on more work than 
they have had in contemplation for a long time. 
Many lines report better business.” 


saiicnaeeiiieaaieie 
Public Works Program Stimulates Northwest 
Business 
Looking forward to the erection of a number of new 
public buildings and the renovation of old ones, new hos- 
pitals, administration and office headquarters, now in the 
Northwest equipment dealers 
expect a balance of 1933. Some, 
such as the Dando Equipment Company of Fourth avenue, 
Seattle, which specializes in supplying steel equipment for 
banks and public buildings, has already felt the tendency 
towards improvement, and looks forward to a good year. 
The company furnished the fine exhibit cases, chairs, steel 
other modern equipment for Seattle’s new 
temple of art, the Art Museum. The exhibit cases, filled 
with objects of art of the old and new world, are among 
the most vital equipment of the new building. Fine library 
equipment affords additional facilities in the new art mu- 
In this well-equipped section there are abundant 


deal,” 
better business for the 


cards of the “new 


ke rockers and 


seum 
files of clippings and convenient accommodations for stu- 


dents.—-CML 








SOME OBSERVATIONS ON HANDLING 
VISIBLE RECORDS 


The Market for Visible Records in Stationery Stores—Being Some 
Notes from the Remarks of Harold E. Hawkins, Vice-Presi- 
dent, Stationers Loose Leaf Company, Before the 
Annual Convention of the Illinois Book- 
sellers and Stationers Association 


ECORDS have always been a stationery item. 


It is remarkable, therefore, that visible records 
are not sold in stationery stores to a larger extent 
than they are at present. Direct selling organiza 
tions are taking millions of dollars worth of business 
from the stationers annually. It is estimated that 
the volume of business on visible records alone is in 
the neighborhood of $15,000,000 a year. Of this 
amount only a comparatively small portion is dis 
tributed through stationery stores. Is this because 
the subject is too complicated? Certainly, if a sell 
ing organization of three or four hundred men can 
learn enough about visible records to get volume 
direct from consumers, the same is not impossible 
for stationers. To assume that stationers are not 
selling organizations would be admitting a great 
weakness on the part of stationers. Nor do I be 
lieve it is because customers do not ask. When one 
becomes interested in visible records, his first 
thought would be of the stationery store. Perhaps 
it is because customers do not get the information 
they need of the stationers. If it is information that 
is needed to bring visible record sales to stationers, 
then the problem becomes more simple. Our com- 
pany since last October has been issuing bulletins 
on the selling of visible records, each one dealing 
with a specific subject in a thoroughgoing manner, 
enabling salesmen to understand the application of 
visible records to a specific use. 

Visible records are today in active use by all busi 
nesses. Visible records are speedy as compared 
with card indexes, which take sixteen movements to 
each posting. With visible records, posting is al- 
most as quick as writing. They permit signaling 
and signals permit better control of any operation. 
There are no lost records. There is little fatigue 
in operating visible equipment, therefore, few errors. 
ase in posting and reference enables visible records 
to be kept up to date. 

There are two general types of visible records 
and book. Advantages are claimed for 
each. If an executive wishes to survey a record, he 
must either go to the record or have the records 
brought to him. The initial cost of book type equip- 
ment is low and in case of fire, the book record may 
be protected in a fireproot safe. Book records are 
easily and speedily posted. They are compact and 
at the same time have amazing capacity. The book 
record is readily expandible. A new sheet can be 
put into a book type record in a few seconds. In 
we believe, is with the 
There is really no up- 


cabinet 


operating cost the advantage, 
book type of visible record. 


keep to the visible book except the cost of the 


sheets. 


There are two different types of visible book rec- 
ords. One is a shift type and the other a non-shift. 

Visible records are largely purchased for their 
speed in handling. New cards or sheets must be in 
serted quickly and kept in correct position to enable 
rapid finding. This is characteristic of the shift 
binder. In visible records, there are two of the shift 
types of book, one of which is the prong and the 
other the ring. We believe that certain advantages 
reside with the ring type, which permits the use of a 
stiff separator with built-up ends to allow for dif 
ference in thickness, making the writing surface flat 
from top to bottom as well as from left to right and 
permitting a very narrow binding margin. The ring 
type permits the automatic shift, while the covers lie 
flat on the table. In the prong type the shift is 
built into a split back. 

Signaling is one of the most important advantages 
of visible records because it makes possible control 
over important business functions which can be had 
in no other way. It makes readily possible the study 
of changing conditions. 

Here the speaker illustrated by means of actual 
goods the different uses of the book type visible rec- 
ords. 

Six bulletins have gone forward to dealers in ad- 
dition to other bulletins on the selling of visible rec- 
ords. Obviously, he continued, if the stationer is 
looking for a line of fine profit possibilities in which 
he can create new business and in which there is 
ample profit, and one he can control territorially, 
there is nothing better than visible records. 

SE EON 
What It Costs to See A Century of Progress 


For $16.65 an adult can see everything that is to be 


\ Century of 
concession and 


Progress. This includes going into 
every pay Midway Add to 


this $3 observation ride in a dirigible balloon, a $3 airplane 
total is 


seen at 
amusement. 


ride and a 50c boat tour of the lagoons and the 


\ child under twelve years old can do the entire 
for $12.05. 


$23.15 

Fair, including all pay attractions, 
This is the officially tabulated, outside total 

2,464,413 visitors 


first 


What actually happened was that the 


who paid gate 
month, May 27 to June 27, spent $2,500,000 among the con- 


admission to the Exposition in its 


cessions, an average of a dollar each, in addition to their 
50c admission (25c for children under 12). The attendance 
for the first month was more than was expected. 

Che gate admission of 50c for adults and 25c for children 
includes eighty-five exhibition buildings and features and 
eighty-two miles of exhibits. 


This should put a final quietus on wild guesses as to 


what it costs to see the World’s Fair AP 
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Wholesale Prices Not for Public 

@@A dealer writing to the National Stationers As- 
sociation at Washington complains that some of the 
trade papers in their advertising or in their “reader” 
columns quote trade cost prices, which, he avers, is 
all wrong, and with which opinion we agree. He 
believes there is no objection to quoting list prices 
with such an expression as “liberal trade discounts 
to dealers” or where exceptional prices are to be 
quoted, as a price appeal, some such expression as 
the following would be permissible: “The usual 
trade discount plus five or ten per cent” as the case 
may be. 

Office Appliances has always followed the policy 
of refusing to quote wholesale prices either in ad- 
vertisements or descriptions of manufactures. We 
lay no claim to infallibility and it may be that we 
have by inadvertence in a very few cases stepped 
over the line. We have been criticized for refusing 
to take advertisements quoting wholesale prices, but 
although this has caused in a few cases some tem- 
porary loss, we have adhered to the policy believing 
it to be the right one for the protection of the retail 
dealer. 

Public printings are not mediums for “confiden- 
tial” information however specialized may be their 
circulation. ‘Trade journals are available to anyone 
interested in any phase of their service. Throughout 
its career, Office Appliances has had the good for- 
tune to be chosen by many corporations as a source 
of information of the wide variety of utilities for 
office use. 

The reason for this feature of our policy is that the 
price paid for an article by the dealer is too frequent: 
ly misinterpreted as its cost, and the difference be- 
tween these figures and the selling price considered 
to be profit. 

The fact is that the price at which the dealer ac- 
quires goods from the manufacturer is but the first 
item of actual cost. Additional expenses begin im- 
mediately the goods are put in transit and cease only 
with the final entry in the dealer’s account books 
closing the transaction of a retail sale. 

These several items of cost are freight, cartage, 
rent, insurance, sales expense, bookkeeping, delivery, 
frequently returned goods, exchange or credit, ser- 
vicing, etc., etc. All of the many items which enter 
into “overhead,” lack of careful consideration to 
which has wrecked many promising enterprises. 

But besides this possible misinterpretation of pub- 
lished wholesale prices, their publication has been 
once at least, used to the disadvantage of the dealer 
who was agent of the goods advertised. This dealer 
was negotiating a transaction of considerable size 
with a large user. The wholesale price of the goods 
had been published in a trade journal. This had not 
come to the attention of the prospective buyer, but 
the published figures were shown to him by a sales- 
man for a rival line with comment that caused the 
negotiating dealer to lose the sale. 

co ad 

Typewriter Executive Notes Business Upturn 
@4 In an interview accorded to a representative of 
a Syracuse, N. Y., newspaper recently, Hurlbut W. 
Smith, president of the L. C. Smith-Corona Type- 
writers, Inc., sounded a welcome note of cheer. He 
observed increased activity in sales due to quicken- 


ing business conditions, improvement in the mental 
attitude of the people, and hard work by the Smith- 
Corona organization. During the five weeks then 
just past he said that business showed a remarkable 
pick-up. During that period the Syracuse plant has 
been running five days a week, with good prospects 
of continuing on that schedule throughout the sum- 
mer. 

Barring unforeseen events, Mr, Smith said he 
looked for continued improvement. Sales repre- 
sentatives throughout the country send in encour- 
aging reports. The salesmen themselves, being vital 
and optimistic, are infecting the executives whom 
they meet with the same spirit, thus doing some- 
thing to bring back better times. 

“The typewriter industry,” continued Mr. Smith, 
“always has been considered a good barometer of 
general business conditions. This being the case, it 
is fair to conclude that there has been a considerable 
betterment for some time past.” 

Information from other companies bears out the 
view that there is a perceptible improvement in the 
typewriter business. 

oO 


Chicago Mecca for Office Machinery Men 
@G@2When the National Association of Typewriter 
and Office Machine Dealers convenes in annual ses- 
sion at the Congress hotel on the fourteenth of this 
month for a three-day meeting it is rather more than 
likely that the attendance will establish a record for 
numbers. Everyone wishes to see A Century of 
Progress Exposition, and many office machinery 
men will bring their families and attend the conven- 
tion, while putting in spare time at the exposition. 

The convention will work hard on the Code to be 
submitted to the Washington authorities—its first 
chance to prepare a code of fair practice with rather 
more than the possibility of making it stick. This 
alone will bring many. 

An elaborate program has been prepared, outlined 
on the first two reader pages of this issue. 
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A Word of Cheer 


@ @ From near and far a cheerful note is 
heard. Things are breaking better. From H. C. 
Slemin, president of the Office Specialty Manufac- 
turing Company, Ltd., Newmarket, Ontario, comes 
a message of optimism. He says that business 
prospects were never brighter, and believes that the 
long heralded change for the better has come. “We 
are pushing our service to the utmost,” said he, 
“to induce business offices to re-equip their depart- 
ments as well as to reorganize them in many cases 
so as to prepare themselves for the change in con- 
ditions that all will meet.” 

Believing that conditions are rapidly mending 
and that concentrated, vigorous selling will carry 
over the pass and into the fringes of the promised 
land, Mr. Slemin declines to recognize the ancient 
jinnee, Summer Dullness, and by reversing the 
policy of summer let-down of effort usual among 
business concerns, has caused his sales staff to lift 
sales for the month of June seventy-three per cent 
above the record of the previous month. So far as 
the Office Specialty Manufacturing Company is con- 
cerned, the jinnee has retired to his bottle, 





EXHIBIT OF THE A. B. DICK COMPANY, CHI 
CAGO, AT A CENTURY OF PROGRESS EXPOSI 
TION GRAPHICALLY PORTRAYS THE DEVELOP 
MENT OF THE STENCIL DUPLICATING PROC 
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THE SANFORD LINE AT A CENTURY OF PROG 
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EXCLUSIVE CHAIR EXHIBIT OF THE JOHNSON 
CHAIR COMPANY, CHICAGO, AT A CENTURY OF 
PROGRESS EXPOSITION.—-Individual exhibits of 
the big fair are said to be receiving satisfactory 
attention from the many visitors. The exhibit here 
shown is located in Section 3 of the General Ex 
hibits building and has attracted much attention 
It is the only exhibit of wood office chairs shown 
at the Exposition The room is largely furnished 
as a rest room to be enjoyed by the public, never 
theless the Pos-chair and posture chairs are featured 
prominently. An electric demonstrator display shows 
we emgy of a young woman seated in the Pos-chair 
and going through the various motions on a type 
writer The exhibit also illustrates the patented 
hinged back of the chair and how it follows the 
movements of the body 

In an unique way the Johnson Chair Company 
has shown a century of progress in office chairs 
This exhibit is on three steps or a series of raised 
platforms. On the first step is an office chair made 
in 1833, loaned by Thomas D. Jones of the Dameron 
Pierson Company of New Orleans The chair was 
brought from Europe and used a hundred years ago 
by one of the consuls for an European country 
Immediately back of this chair on the other raised 
steps are Johnson's latest developments in Pos-chair 
both with and without arms 

Through this exhibit, the Johnson Choir Company 
is receiving leads from all parts of the country, 
both from those interested in Pos-chairs and those 
desirous of furnishing their offices after a better 
fashion as suggested by the display illustrated in 
the accompanying picture. These leads are referred 
to the company’s dealers in the localities from which 

they come 


THE DICTAPHONE COMPANY DEMONSTRATES 
ITS VOICE RECORDING AND REPRODUCING 
MACHINE Pictured on the left is the display of 
The Dictaphone at A Century of Progress Exposi 
tion, showing the company's model machines with 
all mechanical parts enclosed The white circular 
device in the middle foreground is a popular feature 
One may talk into one of the mouthpieces, then re 
verse the mechanism and listen to what one has 
said In this stunt it appears that three people can 
be accommodated at the same time One day last 
month an accurate count of visitors at the booth 


resulted in a tally of 5,223 persons 


(Continued from page 26) 


needs attention The next is called The Blind 
Typewriter Era.’" A man typist of fifty years ago 
laboriously types a few letters and then lifts up 
the hood of the machine to see what he has written 
and to erase the seemingly inevitable mistakes 
Next is “‘Miss 1933," a smiling, modern young lady 
who types merrily and speedily with the touch sys 
tem on the latest model Underwood typewriter As 
one scene fades the next one appears on the same 
stage without any intermission. The spectators agree 
that it is an illusion but they are at a loss to ex 
plain how the legerdemain is accomplished The 
‘*Progress’’ show has excited so much interest among 
visitors to the Fair that it has been included as a 
stop-over point in the Fair’s conducted tours, 
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Three-in-One Zippbinder 
Manufas 


as originators in the 


Stein Bros turing Company, pioneers and de 


signers as well ipper leather goods 


field, who invented and marketed two way envelopes and 


combination 


zipper ring binders, have announced a new 
three-in-one case, combining a zipper envelope ring binder 
and brief case all in one It is large enough for the use of 





THREE-IN-ONE ZIPPBINDER 


THE 


the student and has a od three ring metal tor loose pa 


pers and magazines. The case is made with a wide gusset 
to allow ample expansion, and an easy sliding fastener en 
closes the entire contents Chere are two convenient han 


dles Che 


This 1s a 


price is low enough, it is said, for quick sales 


useful addition to the Stein line which com- 


bines zipper envelopes, ring binders, brief cases and school 
cascs 
i 
“Industrial Recovery Act” Filing Folder 
Che Wabash Cabinet Company is out with a capital de 
vice for filing Industrial Recovery Act Codes and corre 
spondence and documents relating to them The special 
folder binder keeps them together and the indexing puts 
them under the thumb when desired 
rhe binder is called “The Industrial Recovery Act Binder 
Folder.” Two fibre boards, filing size, with rounded cor 


ners are fastened together expandably along the left-hand 


margin. On the upper leaf outside are directions for filing 
the data Acco fasteners are attached to the tops of both 
boards ‘he uset directed to attach the code or codes 
covering his industry to the inside of the back leaf, and 
all letters, rulings, clippings, etc., regarding the codes to 


the inside of the front leat As the material grows the 
folder expands to accommodate it 
On the wert r righthand sheet is one of the strong 


Wabash metal index tabs firmly riveted in place and bear 
ing a celluloid name-plate entitled, “Industrial Recovery 
Act 

The folder is simple—substantial and convenient and 
should be in considerable demand. A window display card 


is furnished to dealers 


Carter’s Cico Paste in Convenient New Packages 
Cico liquid paste, developed and manufactured by The 
Carter’s Ink ¢ field, 
and has been constantly improved over a period of years 


ompany, Boston, is a pioneer in its 


\ new package now brings greater beauty and added con- 
venience in Uus¢ 


The new jar is opal glass with a double shell black clos- 


ure having polished aluminum dome In place of the 
bristle brush, an adjustable hard rubber handle with rub- 
ber spreader is provided An inner rubber washer seals 
the desk jar tightly, preventing evaporation and guarding 


against the possibility of drying up in the jar 
These 


SIZ¢ d de sk 


in the two largest 
field, Lico 
rubber 


desk 


improvements have been made 


jars. In the twenty-five cent comes 


spreader 
fills 


combination 


three 


in an opal jar with a fixed 


and moulded rubber cap. This line oi jars 


home and office use 


—~<——— 


every requirement tor 

New Posture Chair by Sturgis 
Valuable claimed for the most 
chair to be 


Sturgis, 


features are 


ffered by the 


recent pos 


ture Sturgis Posture Chair Com 


pany of Michigan. This chair has a coiled spring, 


comfortable seat and a well proportioned back upholstered 
leather. It may 


ols. It 


minum base complete with polished aluminum scuff plates, 


in Eagle-Ottawa genuine be quickly and 


easily adjusted without using t has a die-cast alu 





\ NEW MODEL STURGIS POSTURE CHAIR 


bumpers on back post, “Faultless” casters; Du Pont 


olive green, mahogany, walnut or black. and a 


base d on the 


finishes in 


four-inch vertical adjustment Sturgis non- 


wobble patented swivel feature. 
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Another Addition to the Heyer Line 
Che newest product announced by the 
tion, 901-911 


fluid for correcting errors on all dry 


Hever ( orpora- 
West Jackson boulevard, Chicago, IIL, is a 
The new 


Heyer No. 


stencils. 
item is an improvement over and replaces the 
112 correction fluid 


In accordance with its policy of presenting new or im- 


. gon corr 
5 enace 
5 as ©8’ ’ 

fom ( Cumee nwe 


et Oy SrEwErES 


lund 





HEYER CORRECTION FLUID IN 
A MODERN PACKAGE 
proved products in packages whose design is in harmony 


with the modernness of the product, the Heyer Corpora- 
tion is offering the new correction fluid in the attractive 
container illustrated. The new package is a modernisti- 
cally designed half ounce bottle with an attractive purple 


The 


a moulded composition screw cap to which a 


and gold label that imparts a 
bottle has 
rather long brush applicator is attached, making a perfect 


tie-up between the product and its simple application. As 


“quality appearance.” 


a finishing touch the bottle is contained in a gold and 


purple box similar in design to the label. The complete 
package retails for twenty-five cents. 
a eee 
Improvements Announced in Proudfit Line 

The steel bands used in the production of the newest 
Proudfit loose leaf products are now cadmium plated, add- 
ing to appearance and making them rust-proof. A new 
back 
molded to the proper back shape, then processed, which 
The 


flat-lying feature of Proudfit sheets is said to be enhanced 


construction employing a cotton fibre material 


produces a thin tough base, has also been adopted. 


by sheets having a more pliant hinge 
The Proudfit 


Leaf Binder Company, Grand Rapids, Mich., 


line, of which the Grand Rapids Loose 
is the exclu- 
sive manufacturer, is made in several styles and is de- 
clared to be adaptable to any type of record 

The company invites inquiries as to desirable territory 


still open 


> 
Fountain Pen Filling Device Supplied with Each 
Quart Bottle of Sanford Ink 
The Sanford 


Peoria streets, 


Manufacturing Company, Congress and 


Chicago, has developed a simple and con- 
venient filling device so that fountain pen users can fill 


their pens as easily from a quart bottle as from a two- 


29 


This new filler is packed as regular equipment 
with each quart of No. 271 C blue-black fountain pen ink. 

The filling device consists of a cylindrical glass well set 
The Sanford “Pour-out” spout makes it 
easy to fill the fountain pen ink well, which in its turn 
makes it easy to fill a fountain pen. Because the diameter 
of the inkwell is small the amount of ink the pen is taking 
up is readily apparent. The ink well is supplied with a cap 
to protect any ink that remains in it after the pen has been 
filled, from dirt and dust. 

Also included in the quart carton is a pen wiper for use 
in wiping off the excess ink after a pen has been filled. 

<cpiceaiiimsidaiaian 
Eaton’s Erasable Bond 

The Eaton Paper Corporation, Pittsfield, Mass., manu- 
facturers of Berkshire typewriter papers, has recently 
added to this line, a new bond paper watermarked “Eaton’s 
Erasable Bond.” 


The new paper is a rag content bond paper which has 


ounce size. 


on a square base. 


been created under a recent development in paper making 
by a secret process that has been patented. The outstand- 
ing feature of the paper is that typewritten work will erase 
just as easily and clearly with an ordinary pencil eraser as 
it does with an ink eraser. 

The salesmen of the company are now showing this line, 
which is offered in three weights, to the trade. This paper 
is put up in a very attractive grey box, printed in red and 
grey, and the box top carries a brief description of the 
unusual erasing quality of the paper. 

To help dealers promote the sale of the new paper, the 





ATTRACTIVE PACKAGING FOR EATON’S ERASABLE BOND 


company has prepared a show card for window or store 

display, which emphasizes the outstanding features of the 

paper. An attractive envelope circular for dealers to mail 

with their monthly statements is likewise available. 
a 

Fair Visitors Buying “Century of Progress” Pens 

Chicago stationers are enjoying added sales of fountain 
pens at $5.25 or $7.75, covering Parker pens or pencils 
bearing the official seal of “A Century of Progress.” Both 
the “Duofold” and Parker vacuum filler pens are being 
sold in the world’s fair models. The official seal is fixed 
permanently to the pen barrel. The design is in relief 
and is finished in gold. A charge of twenty-five cents is 
added to the price of the standard pens for the special 
models identified with “A Century of Progress.” 

World’s fair visitors are showing a marked preference 
for souvenirs which bear a nationally known trade mark. 
In addition, it has been found that many of the visitors 
prefer to buy their purchases at the established retail 
stores rather than at the fair grounds. 





PARKER “DUOFOLD” 


PEN WITH SEAL OF “A CENTURY OF PROGRESS” 
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“Respirator” Seat Cushion 
Watertown, Wis 


placed on 


The 
\l Bu 


rubber 


tt Company, manu 


ke 


The | 


facturers ot 


recently the mar 


products 





BICKETT RESPIRATOR’ SEAT CUSHION 
ket a new type of seat cushion Respirator” is the name 
given the new product \ recent circular savs 
“The construction of Respirator chair cushions is such 
that the heat retaining and insulating qualities of sponge 
rubber are eliminated by a novel method of forced venti 
lation, which is created as follows 
‘Extending through the cushion are approximately 136 
cups, open at both top and bottom. Connecting these cups 
are a series of lateral tubes so that as cups compress and 
expand air currents circulate through cushion, escaping 
through holes in cover or through tube ends in rear oil 
cushion 
Air currents created and forced through body of cush 
ion ventilate cushion, providing a cool, comfortable seat 
“The action described is a respiring or breathing action, 
which explains the name we have given this cushion 
ie spiraté i 
Small illustration shows flexing of cushion caused by 
weight of body \s flexing varies with shiftine of weight 
ventilation effected 
In addition to Respirator Cushions the L. M. Bickett 
manufactures two types of sponge rubber chat 


( ompany 





CUTAWAY OF BACK OF CUSHION SHOWING MEANS 
OF VENTILATION 
pads, classified a Bickett cushiot pads and Bickett chai 
pads 
All types of cushions are furnished with felt, velour and 
mohair materials in an assortment of colors 


OFFICE APPLIANCES 


Changes in Finish of Pelouze Scales 


The Crescent, Columbian and National scales made by 
the Pelouze Manufacturing Company, 236 East Ohio street, 
Chicago, Ill, are now finished in green “Duotone” and in 
gold bronze The latter finish has been substituted for 
red “Duotone 

Col. W. N. Pelouze reports that his company has expe 


pick-up in business, particularly 


distinctive 
sending in good orders from all 


rienced a 


jobbers, who are 


throug! 


parts otf the country 


> 
The Cadet Cabinet Is Announced by All-Steel-Equip 
Che Aurora, Ill., has placed 


All-Steel-Equip Company, 
the of small 


c abinge t 
but 
lattes 


the Cadet all steel storags 

low cost. The Cadet compact 
welded construction 

only 


on market 
size and is a roomy 
Because of the fea 


The 
stvles as follows No. 260 is eighteen inches 


inches deep and sixty-six inches high over 


cabinet of 
shipped set-up new cabinets are 


ture it is 
made in three 


wide, twelve 





so 


A-S-E CADET STORAGE 
CABINET 
all, and is equipped with four shelves. No. 261 is the same 
size as No. 260 but is supplied with one shelf at the top 
that it may be used as a jani 


and three hooks beneath 


same width and depth as the 


tor’s cabinet No. 240 is the 
all height, 


ither styles but is only forty-four inches in over 


and has three shelves. In all styles the heights include a 
six-inch enclosed base 
Che cabinets are dust proof. Doors are reinforced pan 
els and are hung on A-S-E concealed pin hinges. Door 
latches are controlled by vault type handles with built-in 
vrooved key lock and two keys Che cabinets are finished 
in olive green baked enamel 
~~ 
Easel Cards for Autopoints 
Che Autopoint Company of Chicago, whose newest pen 
cil illustrated here was described in the June issue, page 
gotten out for dealers’ use some attractive 


24, has recently 


easel cards in modern color and design. These easels will 
display a dozen each of the New No. 62 Autopoint pencils, 
which are to be had in five attractive colors 





NEW BLACK-TIP 


62 


AUTOPOINT NO 
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Versatile Line of Desk Lamps 
Che Marks West Monroe 


t. Chicago, are f desk lamps 


Manufacturing Company, 521 
introducing four types 
of practical utility and moderate price 


In a recent folder they point out that now is the time to 


prepare for the fall and winter lamp business when the 
days are long and artificial light is necessary early 
The lamp illustrated is one of several types 


as No. 125, and has an ash tray with smokeless 


It is known 


dumper top, 





MARKS DESK LAMP NO. 125 


easily cleaned The lamp its finished in green or bronze 


and has an adjustable shade The height of the No. 125 


here shown is thirteen inches 


> 





MONROE BRINGS OUT NEW ADDING-CALCULATOR Electrically 
controlled, smoothly operating carriage action and completely auto 
matic division are the features of the newest machine of the Monroe 
Calculating Machine Company of Orange, N J It is known as 
Model MA-5 At a touch of the shift-bar the carriage moves to the 
left or right one place or as many as desired, smoothly, rapidly and 
without noise All the arithmetical operations are accomplished with 
swiftness and ease In automatic division the operator sets up divi- 
dend and divisor and the machine does the rest All operating points 
are within control of the fingers of one hand The machine is small 
ind light, practically noiseless, and possesses the other advantages 
of the ‘‘spot proof’’ Monroe models MA-5 is made in two capacities 

No. 173 having an eight-bank keyboard, and No. 213 a ten-bank 


keyboard 


> 


Adco Offers Convenient New Loose Leaf Devices 
The W. G. Lloyd Company of Chicago, 
of the Adco loose leaf line, offers 


names 


manufacturers 
something new in a 
permanent register tor 


as the Ad 


capacity 


The illustration shown is known Futura, a 


chain post current binder having a from one 


sheet up to any practical number desired. The chain post 


mechanism in the upper tube makes access to the binder 
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[The sections are added to the lower 


Metal 


entirely convenient 


tube Chere are no protruding posts parts are 





ADCO FUTURA VISITORS’ REGISTER 


finished and bindings in full blue genuine leather 


nickel 
and full blue artificial leather covers. 
The top cover is stamped with name of the book and a 


4 Century of Progress 


crest in silver, done in honor of 

exposition. The outfit price includes the name of the 
owner. Other types of visitors’ registers include the 
Lituia, a sectional post key lock binder, the Adco Major 


First sectional post coin lock binder and the Adco visible 
All of the binders named are popular with 
\ Century of 


record binder 
companies maintaining visitors’ registers at 
Progress exposition 
os 
New Art Metal Desk Has Unique Lines 

The Art Metal Construction Company, Jamestown, N. Y., 
has created a new type of steel desk having two substan- 
tial legs centered under each pedestal, instead of four, thus 
lightening the work of cleaning beneath the desk and re 
ducing the number of corners where dust and dirt find 
hiding places 
desk is named the 


The new Metropolitan, and is made 


in two sizes, 60 by 34 and 66 by 36 inches. The former may 
be equipped with a typewriter pedestal in place of the 
right or left pedestal drawers. 

The Metropolitan has black Artolin top 


Drawers operate smoothly and silently on new type z-slide 


a resilient 


suspensions, except the vertical letter-size drawer, which 


operates on slide ball-bearing roller 


Movable partitions for card files, ete., are featured 


progressive suspen 
sions. 
in all drawers, while the center drawer has a convenient 
tray for small articles of daily use. 

This line, which includes tables of different sizes match- 
ing the desks in appearance and construction, is regularly 
supplied in gunmetal and black, with hardware and trim 


in chromium finish. 





ART METAL’S NEWEST CREATION—THE “‘METROPOLITAN” 
DESK 
The Metropolitan desk is “different,” but none the less 


attractive Note the illustration. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the 

offices of this journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, 

and the staff at the branch in charge of C. H. Everly at 1601 Pershing Square Bldg., Pershing Square, 42nd 

Yt. and Park Ave., New York, will be happy to be of any possible service. While the facilities at New York 
are not so many as at Chicago, there will be found the same desire to serve. 


LONDON NOTES AND NEWS 
By Mr. Vincent Jackson 


United States manufacturers traveling to London are cor- 
dially invited to call upon Vincent Jackson at 22 St. An- 
drew street, Holborn Circus, London EC 4. Mr. Jackson's 
association with the trade and his contacts with its organ- 
izations afford him information valuable to those desiring 
to cultivate the British market. In subscription matters, 
Mrs. S. S. Elliott, 6 St. Bride street, London, EC 4, is the 
authorized representative of Office Appliances in the 
British Isles. 





London, July 4th, 1933 
July 4th! Independence Day! And at the time of writ 
ing, the American delegates to the World Economic Con 


ference are making frantic efforts to save the Conference, 


whilst American Citizen, Joseph Halsby (Protectograph), 


is entertaining his staff to the usual annual Strawberry Tea 
in honour of that Great Dav of vours. Momentous times! 


Once again | have missed the annual river trip of the 


Office Appliance Trades Association Last year | was 
away on holiday Chis year, a previous engagement was 
the cause. I went and saw them off at the station—a very 
cheery crowd despite the dullness of the morning. M1 


N. W. R. Mawle (Imperial Typewriters), the Chairman of 
the O. A. T. A., writes me as follows 


\s you are aware we went down the river from Reading 
to Windsor in a private steamer Co my mind this is the 
most interesting part of Father Thames 

Nothing very thrilling happened—nobody fell overboard 
as you suggest, not even for a dip. Following on a week 
of blazing sunshine the weather in the earlier part of the 
day was really cold. There was, however, no lack of good 
spirits. In spite of the cold everybody was in genial mood 
We had coffee and music, and ginger-pop, on board 

Some prominent hosts were our friends—Thomas Dixon 
of Dictaphone Company, Ltd.; G. V. Speke of Acco Com 
pany, Ltd.; A. W. Thomas of Royal Typewriters; J. Halsby 
of the Todd Company; and W. H. Hartley. 

Luncheon was partaken of at the Catherine Wheel Hotel, 
Henley After the luncheon, speeches were made and the 
health of various members proposed. Tea was served on 
board the steamer 

On arrival at Windsor the party entrained for Padding 
ton, with the exception of a tew of us who made tracks 
across country for the Aldershot Tattoo, as guests of the 
lypewriter Trades Federation. It was a wonderful show 
and it ended just after midnight 

As the crowning glory to a pleasant day the T. T. F. had 
arranged a bonfire picnic in a held a few miles out of Guild 


ford. Just as the bonfire was well alight it started to rain, 
but cooking operations continued and we had an excellent 
breakfast of bacon and eggs. Stanley Cohen was our host 
We arrived home just as the funny green light appeared 
on the horizon, good companions all 

By the way, vou may be interested to know that G. V. 
Speke, the chairman of the programme committee of the 
Office Appliance Trades Association, leaves Southampton 
tomorrow on a trip to the U. S. A 


You will see that the river trip was just the beginning 
f an enjoyable (if rather hectic) day and night. Quite a 
number, in fact, arrived home in the early hours of Sun 
day morning By the way, don’t take too literally the 
“coffee and music and ginger pop,” Mr. Mawle refers to 
in his letter. It was rather a cold day, you know! 

Opposite is a picture—rather a small party this year 
Che chairman, Mr. Mawle, is sixth from left in back row 

Mr. J. Gustave Hemes, editor of your English contempo 
rary, “International Export Review,” has just moved into 
new offices that deserve mention as “model offices.” 
(Please don’t misunderstand “model.” You may have 
heard of the man to whom his wife always referred as 
“a model husband”—who was not too pleased when one 
dav he read the dictionary definition “a small imitation of 
the real thing”!) Joking apart, friend Hemes has a very 
nice show, steel equipment with tubular steel chairs—a 
fitting advertisement for our trade. Here also are the “ofh 
cial offices” of the International Union of Office Applianc« 
Trade Associations. This brings me to the interesting 
note that your country is now represented in the Union by 
the Office Equipment Manufacturers Institute. Splendid! 
Che World Conference at the time seems about to “ad 
journ”’! For all that, individuals and trade organizations 
can do a wealth of real good by this co-operative spirit as 
represented in the Union 


AUGUST, 


] 


The name “Stolzenberg” known in offices the 


must be 


world over. One feels much sympathy with Mr. T. Kayser, 


the managing director in this country, who has just been 
men when return 
bank with the wages money Mr. Kayser, 


We hope he 


Fortunately this gunman busi 


the victim of a dastardly attack by two 
ing from the 
who is over seventy, put up a plucky fight 
will completely recover 
ness is not very prevalent over here 


During the been talking to a small 


past winter, I have 
students at one of our Polytechnics on “El 
This allows of the intro 


duction, at certain points in these talks, of some office ap 


class ot 


mentary Business Economics.” 


pliances. We finished up the course with two small dem- 


onstrations of addressing, franking, calculating and book 
salesman demon 


“full of joy.” It 


keeping machines \t one of them, the 


strator came over to me afterwards 


appears that for many months he has been vainly trying 


1 


to find out the “right man” in a certain firm 


With a number of 


name of the 


who were prospects for his equipment 


students round him, he (the salesman) had demonstrated 


his machine when, full of enthusiasm, one of the students 


explained that it was just what they ought to have, being 


more suitable than their present equipment Enquiry as 


to where the student was employed revealed that it was 


the very firm the salesman would have given a month’s 
salary to get in with It was only a moment’s question- 
ing to find out the man to see here! I hope he gets his 
order! This does show how educational work can in an 


indirect way help forward sales in our trad 
Following the success of the last exhibition, the Bur- 


Adding Machine 
Despite the fact that I called in on the 


roughs Company have just had another 


show last day, 


there was plenty of activity. It was a job to find someone 


to take me—not a buyer—round However, I found sev 


eral friends who arranged for me to give the latest ma 


chines the “once over The newest typewriter accounting 
automatic) was surrounded by 
The 


typewriter 


machine (now more fully 


prospects, so I really only had a “bird’s eye” view! 


latest “cash” machine and the twenty-registet 


accounting machines were shown me more fully. These 


exhibitions must be very tiring for the demonstrators, but 
they certainly seem worth while 

The Office 
month provided both solid and humorous fare 


to the 


\ppliance Trades Association lunch this 

referring 
“talks” and not the “eats” of course! The chief 
speaker was Sir Alfred Baker, the well known (over here) 
solicitor, Mr. N. W. R. Mawle 

Sir Alfred, dealing with the subject of “The Legal Aspect 
of Selling,” 
ply” dealt with in an Act of only sixty-four sections! Sit 


kk val 


was in the chair 


briefly outlined the Law of Sale which is “sim 


Alfred explained in the simplest phraseology pos- 
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sible (!) the difference between a “warranty” and a “con- 
dition.” Further, he defined the legal position of sales- 
men, pointing out that acting as he does for his employers, 
the latter must stand by any act of his taken during the 
legitimate course of business. (Presumably, the same ap- 
plies to Saleswomen!) The speaker emphasized that al- 
though “Let the buyer beware” was a legal axiom, yet not 
only had the seller his responsibilities, but fortunately busi- 
ness was normally carried out “in faith” and on the as- 
sumption that neither party were out “to do” the other. 
Sir Alfred concluded with the remarks that if there were 
no difficulties in business, there would be no lawyers! 
Mr. Stanley Beddoe (Roneo) in his reply was exceed- 
ingly humorous. He remarked that a close study of Sir 
\lfred’s remarks had not exactly cleared his mind on this 
complicated business of buying and selling. He concluded 
by propounding the following question for Sir Alfred 


In case they for- 


“Our salesmen are instructed to push. 
get, the 
front of me a report from one of our salesmen who was 


word is written on most office doors! I have in 


instructed to call on a prospect, a clergyman, in the prov- 
inces, who seemed interested in one of our machines. The 
report reads ‘Called 11 a. m. Called 12 
noon, prospect still in bed and refused to come down and 


Prospect in bed. 


see me!’ Now, our men are instructed to see their man and 
Inter alia, if the salesman, ipso facto, pulled 
that prospect de profundis, would it be regarded as multum 


no one else. 


in parvo or would he render himself liable to be pinched’— 
which brought roars of laughter. 

Sir Alfred gave full measure in his reply. With a twinkle 
in his eye, he said that he never intended that anyone 
should be any the wiser after his remarks and that he 
would be glad to answer any questions in his office at the 
usual fee of 6/8 a question (the usual solicitor’s fee). It 
certainly was an entertaining meeting! 

Mr. E. Jackson of Kenrick & Jefferson, Ltd., and my 
worthy father, very ably thanked Sir Alfred Baker for his 
address, emphasizing the serious side of our business re- 
sponsibilities. My father stressed the great assistance we 
had had from the legal profession in the early days of 
our trade, recalling how a certain Mr. (now Sir) John 
Simon, of Lloyd George Roberts & Company, solicitors, 
were called in by the trade for advice on the legal aspect 
of loose leaf ledgers and manifold books. 

Incidentally, Sir Alfred Baker was responsible for the 
articles and Memorandum of Association of the Office Ap- 
pliance Trades Association. 


Methado, 


Methado, who is over on 


By the way, there was a guest there, a Mr. B 
British Honduras. Mr. 
holiday, represents N. ( 


Irom 
R., Dalton and Imperial type- 


writers 





LIVELY ASSEMBLY ON 0. A. T. A.’S ANNUAL 


RIVER TRIP, DESCRIBED ON THE OPPOSITE PAGE 
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Last month I referred to a business tour, arranged by 
Block & Anderson, Ltd., who are the selling agents in this 
country for “Brunsviga,” “Ormig” and “Victor” adding 
machines, and “Dailygraph” recording machine. The di- 


rectors conceived the idea some weeks ago, that it would 


take 


tour in (Gsermany, t 


be a good plan t a party of business executives on a 
big industrial con 

When Mr. W. E 
this, 


me doubt as to whether they would get any 


visit some of the 
cerns there, as well as public institutions 


Block and Mr \. G 


I expressed 


Anderson first told me about 
body to go, but I was wrong! 


that 


Chey quickly found a small 


party were most anxious to do this tour. Having 


initial stages of it, I know how 


\part from the 


something to do with the 


well it was organised visit to commer 


cial and public institutions, they managed to get in some 


pleasure trips during their ten days’ stay. Most important 


ft all, they have got into personal contact with the execu 
tive and as they visited the factories where most of the 
machines Block & Anderson sell are made, thev have nat 
urally roused interest in their products—which after all 
was one of the objects of arranging the tour Che follow 
ing brief account from one of the directors. Mr. W. F 


Block, will give you some ideas as to 
Uhre members 


i twenty 


what the party did 
belonging to the B 


& A. party consisted 
three executives of well-known business houses, 
s, building societies and government offices in Great 
Britain, together with Mr. A. G. J. Anderson, Mr. W. E 
Block and Mr. A. E. Block, Directors of the firm, Block & 
Anderson, Ltd Che party left London on Saturday, May 


railway 


20, and arrived in Berlin on Sunday evening, where nearly 
the whole week, up to Saturday, was spent 

\rrangements were made to visit a number of lara 
flice ind business organisations in and near Berlin. 
amongst them being several government offices, and ons 


whole day was spent at Siemensstadt, inspecting various 
Siemens Electric Manufacturing Company 
\s a matter of tact, this was one of the most interesting 
days in Berlin, and many members of the party expressed 
their great interest in the entirely modern design and 
equipment of the works, as well as some very interesting 
stems in use at the offices. One of thes: 
combination of the Cordt-Universal calcu 
with printing mechanism, and the Powers 
punch; at the same time that results were printed on th 
calculating machine, the Powers’ cards were being auto 
matically punched, without any additional operation 
While in Berlin, the opportunity was also taken to visit 
the offices and works of the Manufacturing Com 
Ormig ducing machines) and 
various models which are now being mad« 
vel and highly successful method of short 


works of the 


methods and sy 
was the unique 
lating maching 


Ormig 
pany (maker of the 
examine all the 
applying this ne 
run duplicating 

On Saturday, the whole party travelled to Brunswick, a 
delightful, old-world town in central Germany, where they 
were the guests of the Brunsviga Manufacturing Com 
pany for two-and-one-half days 

During the Sunday an excursion was arranged to the 
nearby Harz Mountains and on Monday the whole party 


repre 


were taken over the Brunsviga works and several new 
models, which will be placed on the market very shortly, 
were demonstrated 

The party reached London again on Tuesday, May 30, 


with confidence that this new 
British office machine firms are concerned, has 
proved a great success in every respect Apart from the 
act that quite a number of interesting and novel machines 
and applications of machines were seen across the chan 
nel, many members of the party were extremely pleased 
obtained the opportunity of meeting other men in 
similar positions, establishing a closer connection of pos 
sible interest and value for the future 


Soon after I mailed last month’s letter, I met Mr. A. R 


Porter manavine 


and we can say venture, as 


far as the 


to have 


director of Addressograph-Multigraph, 


Ltd lie told me he was off to the States the next day, 
visiting the “Home” office You may have seen (and cer 
tainly heard) ymmething—of Mr. Porter \ EJ 


<- 
Good Business Reported by Wanderer-Werke 
yment level of Wanderer-Werke. 
May, 


Che emp! Schonau by 


Chemnitz, at the end of 1933, is as usual Espe 
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sales were very 1m 


bicycle department 


than in the 


cially in the 


r g year; 
portant, several times mort preceding y¢ 
and also in the Continental-Buromas¢ hienen department, 


re Ss oO 1 
and in the machine tool works, sales were sat! factory. Ir 
of the vear some 400 employees wert taken on 


f the most 1m- 


the course 
The Wanderer-Werke is known as one 
portant plants in the machine tool industry, and as the 


} his str 
largest typewriter factory on the continent This industry 


manufactures automobiles, motor cvcles, machine tools, 


etc.. as well as the Continental typewriters and bookkeep 


ine machines. The factories, with their modern buildings 


and equipment, the wholesome production program, the 
large and secure distribution, build a strong reserve The 
point to 


further development of this organization gives 


the slogan, “Wanderer-Quality 

Wanderer-Werke has published a brochure in which are 
illustrations of some of the manutacturin; departments, 
including the assembly line devoted to typewriters, 


ing also pictures of assembly operations in the bookkeep- 


show 


ing machine department. 
above mentioned was authorized by the 


Wanderer-Werk« It 


illustration and 


The brochure 


Roard of Directors of is strikingly 


gotten up, dramatizing in text the care 


and precision with which all the manufacturing operations 


are carried out 


—>— 
Gjessing Takes Norway for American Houses 
Gustav A. Giessing has been transferred to his homeland 


4 Norwav as Norwegian representative of the Oxford 


Crucible 


Third 


Filing Supply Company and the Joseph Dixon 


Company His office address is, City passagen 9, 


floor, Oslo, Norway 
Mr. Giessing formerly covered Texas and Oklahoma as 


Stafford, In inks and 


special representative for S. 5 





GIJESSING 


G. A 


carbon papers, and lately was sales manager for the Fulton 


Stationery Company, 1017 San Jacinto street, Houston, 


Texas 
that conditions in Norway are en- 


Mr. Gjessing says 


couraging, and the outlook is good for American products 


Mercedes Express Operator Wins Danish 
Typewriting Championship 
In the 1933 


Danish leading newspaper, Berlingsk« 


organized by the 
Tidende, the 


typewriting contest for 
young 
ladies operating Mercedes typewriters were able to repeat 
Danish Among the 


winners who received prizes and diplomas, 


last vear’s success in the contest 


thirteen prize 
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five of the 
The first prize, 
titled, “champion of Denmark,” was awarded to Miss El- 


operators used Mercedes Express typewriters 


accompanied by a special premium, en- 


vira Thomsen by reason of her excellent achievement as a 


She operated the Mercedes Express. We are in- 


Mercedes has carried off in recent years 


typist. 
formed that the 
forty percent of all prizes and diplomas in contests. 
typewriters were not admitted this year. 
ae a 
Agencies Sought by Dealer in North Africa 
Mr. Jules Roman, Algeria for the “Na- 
tional” line of typewriters, calculating machines, etc., which 
Nationale des Machines de 
\merican manutacturers 


s kk ctr 


who is agent in 


are made in France by Cie 


Bureau, Paris, wishes to contact 


interested 


of office equipment and machines who may be 

in extending the sale of their products in North Africa 
Mr. Roman’s address is 18 rue Nelson-Chiérico, Algiers, 
\lgeria 


— 
Annual Meeting of British Stationers 

The twenty-eighth annual convention of the Stationers’ 

\ssociation of Great Britain and Ireland was held Jun 

17-22 at Hotel Victoria, The British 


Stationer published an abl report of 


London, England 
and comprehensive 
the convention in its July issue, the report indicating the 
excellent preparation of convention details and the effec 
tive co-ordination which brought about close adherence to 
schedules. 

Reference has been made heretofore in Office Appliances 
to the Benevolent Fund of the British Association. Mr. 
J. Adams Keene (National Leaf) made a number 


of snap shots of the convention personalities and scenes of 


Loose 


action. He offered to send prints from his negatives to 


those who inquired, making a small charge for each print, 


the proceeds to go to the Benevolent Fund 


Mr. Clifton Tollit was elected president of the Associa 
tion. He is known to many members of The National 
Stationers Association, as he was emissary to the con 
vention at Atiantic City in 1921. 

> 


Calculating Machine Inventor Honored 
Mr. Christel Hamann, well known inventor and construc 
machines, Neubabelsberg-Berlin, has 
of Doctor of Engineering (Dr 


tor of calculating 
honor degree 


Technical high school of Charlottenburg- 


received the 
Ing.h.c.) of the 
Berlin. He has improved calculating machines by devel 
oping new “Mercedes Euclid,” which met 
world, was Mr. Ha 
For over ten years he was chief constructor 
Kabelindustrie, A 
company has put on the market the 
Automat” and the “Ha- 


methods The 


with great success in the technical 
mann’s work 
of the Deutsche 

G., Berlin That 


“Hamann-Manus,” the 


Telephone werke and 
k 
“Hamann 


mann-Selecta” calculating machines, devices of extraordi- 
nary capacity.* 

Mr. Hamann has also 
for use in astronomical computations. He invented the as- 
1,000 hav« 
constructed a special machine for the 


of the University of Berlin 


constructed calculating machines 


tronomical “Gauss-Calculator” of which about 
He also 
Berlin Astronomical Institute 
[This machine was designed for logorithmic-trigonometric 


been sold 


scales up to eight decimals from second to second. This 
valuable and very interesting machine has been missed 
since the great war; there was only this one machine in 


existence.t 
The “Hamann Selecta s a new development in calculating machines 
shortest way to compute the result; i. e., if 
the figure is over 6-9, the machine reverts automatically from 10 to 6 
find the result, to save time in calculation and to protect the mechanism 


It chooses automatically the 


+ Mr. Hamann celebrated his sixtieth birthday recently, which was an 
nounced to the readers of Office Appliances Surely Mr. Hamann has 


still some new ideas in his head which will bring mechanical calculation 
to a still greater success, for merchants and manufacturers, as well as for 
stronomers. Office Appliances expresses its congratulations on the honor 


nferred on Mr. Hamann.--ERB 
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German Office Equipment Manufacturers Institute 

The May meeting of the Office Equipment 
Manufacturers Institute was held the twelfth, in the Hotel 
\dlon. It was the twenty-fifth anniversary of the organ- 
ization. Mr. Joachim Wussow, director of the Europa 
Typewriter Company (Erfurt), was in the chair. He pre- 
sented Mr. Conrad Filges (Adler Typewriter Company), 
honorary president, who greeted Mr. John Birney, who 
was present, as the oldest veteran in the typewriter field. 
Mr. Birney, who demonstrated the first Remington type- 
writer at Philadelphia’s Centennial Exposition, is still to- 


German 


day active in the field, after fifty-seven years as a type- 
writer man. This year he celebrates his eightieth birthday. 

Mr. Filges gave a good review of the development of 
the institute during the past twenty-five years. He men- 
tioned especially the development of the German office 
equipment exhibitions, which were due to the efforts of the 
gave some outlines of the 
He men- 


Institute. Mr. Wussow then 
importance of the German national revolution, 
tioned the new organization to be formed on account of 
this revolution, which indicates that all manufacturers must 
unite in order to form a part of the great national manu- 
facturers’ union which some day will be required by law. 
new 


Such a law is one of the points outlined by the 


ERB 


government. 


Valuable Spanish Volume on Typewriter Repairing 
“La Reparacion de Maquinas’—“The Repairing of Ma- 
chines”—is the title of a recently issued book of 232 pages, 
exclusive of the index, by Mateo Marin of Madrid, Spain. 
It is published in the Spanish language, and is intended for 
distribution in all Spanish-speaking countries. Although 
issued only this year the book is said to have enjoyed much 
success among typewriter men in Spain, its lucid descrip- 
tions of complicated as well as simpler repairing processes 
being of value to all persons engaged in this type of work. 
Mr. Marin’s book opens with a frontispiece portrait of 
the author, followed by a title page. Then comes the intro- 
duction done in facsimile typewriting with even margins 
The opening chapter is 
on the origin of the writing machine—a short dissertation— 
followed by brief chapters on the tools of the typewriter 
mechanic and their uses; parts of which the writing machine 
is composed; examination of the machine before repairing; 
dismounting the machine; necessity for cleanliness; lubri- 
cation of the machine; mounting and adjusting; mounting 
and adjusting of some of the important parts of different 
makes of machines; divers instructions; inspection of the 


on both sides, giving a neat effect. 


machine after repairing, etc., etc. 

There is a comprehensive index, and, all in all, the book 
should prove of prime value to every Spanish speaking type- 
writer rebuilder and repair man. 

The price of the book is eight pesetos. 

Mr. Marino deals in typewriters and supplies, parts, etc. 
He does expert repairing, and is conversant with all makes. 
The address is Hernan Cortes, 18, Madrid, Spain. 


ee 


London Guilds Amalgamate 

Reports from London indicate that the Company of 
Newspaper Makers, which is to receive a royal charter, is 
to amalgamate with the Worshipful Company of Sta- 
tioners. The Worshipful Company of Stationers was es- 
tablished prior to the fifteenth century, and received its 
charter in 1557. The Company of Newspaper Makers was 
founded in 1931, and is the youngest of the “city com- 
panies.” Its first Master was R. D. Blumenfeld. 

Several members of the Worshipful Company of Sta- 
tioners have been elected Lord Mayor of London, 
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Informative Book on Damascus 
\ French guide and vear bool f the citv of Damascus 
| the vear 1933 has been recs ved from the ofthces of 
Les Echos f Da ascus, the nlv French daily published 
n the republic of Syria Che purpose of the publication 
is clearly explained in the preface written by Mr. Georges 
Phares, director and publishes f “Les Echos.” 
“Visitors t Damascus have bserved that there 1s no 
guide to the city 
Business men wl are desirous of extending their en 
terprises t Svria have remarked that there does not 
exist a sufficiently complete register of the capital of 
Syria from which t choose their agents or find the ad 
dresses of chent t | m the \ | to direct correspond 
ence 
Resident f the city often desire a list of members o 
the administration, of commercial and industrial groups, 
f principal tizens and the personnel of the principal 
private and pul establishments [here is no such list 
that ne cat nsuit 
“It is the purpose of this year book to furnish such 
nformation a is general information concerning the 
city ol Dama us which might be of interest to the 
trange< 
It is or in attempt 
lhe ume ens with an interesting account of the 
history and ge iphy of the city, its religions, population 
ind langua It is followed by a general statement 
concerning the administration of government and eco 
nomic situation Chere is included for the benefit of tour 
sts n rmat ! ibout hotels, rails ads, theaters and the 
like 
In the Lit lv of the text the following subjects ars 
treated Personnel the French Commission, Syrian 
ernment in all divisions, leaders of the various re 
ns, education, private and public institutions, the press, 
beral rT ns industries, commerce, commission 
house te ~ il registry 
Che bool 5'4 by 8% inches, in paper covers and con 
tains 262 pages with maps of Damascus and Syria 


> 
Public Administration and Stenography 


Late ist W ter Albert Navarre I Paris, France, pub 


lishe ind Inspector of Technical Education, represent 
ne t} Under Secretary ! Technical Education, pre 
ented an interesting address upon the subject named in 
the « iptior heret Che lecture had to do essentially with 
the relationship between the vernment and private so 
creties t sche Is im the teaching ot stenography. He 
pointed out that the teaching of this branch of knowledge 
has not been a part of the national educational program 
but has fallen to the lot of private schools such as com 
mercial and prof nal colleges, who have been markedly 
successful and have achieved the recognition of thei 
certificates Scl Is are warned against turning out t 

many graduat Quality instead of quantity should be 
their ai Phe ming of the typewriter gave rise to a 
new profession (steno-dactylographe) or stenography 
ind typewritir which has its own faculty in the schools 


but it is often not a part of the program. No tradition has 
been built up around the teaching of this branch The 
profession is especially one for women, but there is no dis 
tinction in teachi as between men and women. Stenog 
raphy ething that can be studied with benefit by all 
perso! It both an end and a means. It is an element 
in aid of general culture The use of shorthand machines 
or short-writing 1 hines has been limited to special pur 
poses 

Stenographic societies are not only useful but indis 
pensabli [They direct teaching methods and are a moral 
restraint against those who exploit public credulity. They 
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cooperate with the state in placing people in gainful oc- 
cupations 
Mr. Navarre, in conclusion, complimented the society 


work 


their success 


on its and assured his audience of his interest in 


- 
Chain Stores and Rentals of Individual Dealers 
\ contribution to The British Stationer commented on 


the increasing difficulties that stationers encounter in Great 


Britain is increased rentals for the space they occupy 
his is blamed on the expansion programs of the chain 
stores, which outbid retailers and other chains for favored 


the individual 


British stationers that they are able in many 


locations It is greatly to the credit of 


instances to 


retain their established locations by paying increases in 
rents 

On the American side of the Atiantic we have noted 
that one prominent drug chain has adopted an expedient 
to compel landlords to reduce their rentals. The entire 
chain was thrown into voluntary bankruptcy. The receiver 
for this chain, acting through the Federal courts, was 
able to satisfy the judge in several instances that the 
rental was out of line with the sales possibilities, and in 
this manner secured reductions in the rental rate 


> 
South Africa’s Oldest Typewriter Found 

The United 
that the oldest 
and probably the 


States Department of Commerce 
South 


equator in 


reports 
Africa, 
Africa, 
taken to Jo- 
where it will be preserved as a relic. Accord- 
fifty vears old, and 


owner, a Mr. W. N 


typewriter in the Union of 


oldest south of the 
has been discovered in Krugersdorp. It was 
hannesburg, 
machine is 


ing to estimates the over 


until quite recently was in use by its 


] mes 
was manufactured in 1883, or a short time 


Writing 


certain old 


Thad hing 


before, by the American Machine Company. It 


a “Caligraph,” and from papers and sta 


tionery pasted to the machine, it has been determined that 


upon being imported into the Union it was first used at a 


| 


place called Wolvaardt, Caps 


Province—in a jail 
details the still in 
fitted 


to modern 


Save tor a tew minor specimen 1s 


od condition. The type levers are of wood, well 


together. Externally it bears a fair resemblance 


models. The 
still be done, 


ribbon is an inch wide and neat typing can 


the touch being said to be quite light 


In South Africa the first users of such machines in 
cluded the old Cape Government, which started in the 
eighties. One machine secured from this source, a Rem- 


ington, made in 1886, was recently presented to the Pre 
toria Technical College as an addition to that institution’s 
collection of old mechanical specimens 
—=— 
Office Equipment Man to Visit Fair 


Prague 


Josef Foist of Prague, in a recent letter to Ofhce Ap- 
pliances, announces his intention to visit Chicago and A 
Century of Progress Exposition the latter part of Sep- 
tember. He desires to meet producers of new office ma- 


and to be informed of the latest 


machines and devices with a view to taking up ad- 


chines improvements in 
omee 


ditional agencies in Europe 


Mr. Foist reports great possibilities in Czechoslovakia 
for good new articles of office equipment. He requests that 
letters to him be addressed in care of the Regal Typewriter 
Company, Inc., 75 Varick street, New York 

Mr. Foist handles Royal typewriters and several Eu- 
ropean office equipment machines 


French Representation for the Varityper 
A report from Paris states that The Varityper (Frances), 
a Aa 
typer in France. 


22 Rue Richer, has undertaken the sale of the Vari- 
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Gaskill and Others Form Advisory Association 
Col. Nelson B. Gaskill, president of the Lead Pencil In- 
Washington, D. ¢ 


stitute, Inc., former member of the 


Federal Trade Commission, author of “Price Control in 
the Public Interest,” and nationally known as counsellor 
in law and economics to a number of important trade as- 
sociations, has organized the Nelson B. Gaskill Associates, 
Inc., 726 Jackson Place, Washington, D. C. 

It is the intention of the organization to assist consumer 
goods industries to secure maximum benefits under the 


industrial control legislation 
— 
New Globe-Wernicke Storage Case 


with several new features has just been 


Globe-Wernicke 


Chief among them is an outer case of all steel and drawers 


\ storage case 


announced by The Company, Cincinnati 


of heavy, durable fiberboard panels, steel reinforced, with 


metal front and back This combination will withstand 


heavy loads and constant severe use. This new storage 


case will not buckle or sag under excessive weight and will 
stand wide extremes of temperature and humidity 


The term “Duo-Val” has been given these storage cases 


because of their utility value and long life They are 


shipped “knocked-down,” being very compact and occu- 


pying a small amount of space—effecting a saving in han- 
dling and storage expense. Each case is packed in a sepa- 
rate container and can be set up in a few minutes 

Complete information regarding these new storage cases 
can be secured from The Globe-Wernicke Company, Cin 
cinnati 

a 

Atlanta House Expands 

Allen-Marshall Atlanta, Ga., 


bunches its recent hits, so to speak, in the following an- 


The Ivan Company of 
nouncement of July 1 

“The Atlanta Printing & 
tronery Company, Southern Blue 
Blank 


with Ivan 


Baylis Sta- 
Atlanta 
consolidated 


Litho Company, 
Print Company, 
Book Manufacturing 
Allen-Marshall Company.” 


Company, aré 


———__<—__— 
Keon Now Vice-President of Mohican 


\t a recent meeting of the Board of Directors of The 
Harris Keon, 


the sales manager, was elected to the office of vice-presi 


Mohican Pencil Company of Philadelphia, T 


dent. He will continue in his present work in charge of 


sales. 


A ROYAL VISIT TO SWEDISH OFFICE EQUIP 
MENT FACTORIES.—The Royal Highnesses, the 
Crown Prince Gustaf Adolf of Sweden and the 
Crown Princess Louise, née Mountbatten, early 
in July favored the two united companies, Atvida 
bergs Industries, Ltd., and the Facit, Ltd., with 
a visit. The Royal Highnesses studied both the 
woodworking plant of Atvidabergs Industries, 
Ltd., and the calculating machine plant of Facit, 
Ltd., where they devoted special time to the 
study of the processes of manufacturing the cal 
culating machine During the visit the Crown 
Prince agreed to accept a Facit Model T calcula- 
tor bearing his monogram, as a personal sou- 
venir of the visit. In the picture, left to right, 
are T. Lagerman, general manager of Facit, 
Ltd. ; Elof Ericsson, general manager of Atvida- 
bergs Industries, Ltd.; their Royal Highnesses ; 
Baroness Adelswird, widow of the founder of 
Atvidabergs Industries, Ltd. ; Mrs. Elof Ericsson, 
and other prominent members of the two com- 
panies. In addition to its manufacturing activi- 
ties, Atvidabergs Industries represents the Royal 
Typewriter Company and the Dalton and Mon 
arch divisions of Remington Rand, Inc., in 
Sweden 


Ingram Takes Smith-Corona at Charleston, S. C. 

William B. Ingram, Sr., at one time service foreman of 
the Underwood Elliott Fisher Company at Charleston, 
S. C., states that he has secured the contract for the L. C. 
T. B. Har- 
ley. The new Smith & 
Corona Typewriter Agency, 39 Broad street, Charleston. 

Mr. Harley was salesman and repairman for the L. C., 
Smith organization for fifteen years and Mr. Ingram was 
Fisher office 


Smith-Corona typewriters in association with 
company is known as the L. C. 


service foreman for the Underwood Elliott 
for seven and a half years, prior to that serving as fore- 
man of the Remington at Columbia, S. C., Savannah, Ga., 
and Miami, Fla. 





A TWENTY-FIVE THOUSAND DOLLAR PARCHMENT SHADE 

Including the cost of equipment and experimenting to produce the 
new Aladdin Non-Spot clear parchment used in making this lamp- 
shade, which is the largest in the world, the total cost was twenty- 


five thousand dollars. The Non-Spot parchment paper was de- 
veloped after a number of years of experimenting and to sym- 
bolize the achievement the Aladdin Manufacturing Company, Mun- 
cie, Indiana, made the shade pictured. It measures about six feet 
in diameter and is three feet high, and is placed on a lamp about 
twelve feet in height. The lamp and shade are being featured at 
Chicago’s great ‘‘Century of Progress’’ exposition. 
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REPORT OF IMPORTANT EVENTS AND ACCOUNT OF NOTEWORTHY ACTIV- 





ITIES FOR THE MONTH IN 


EVERY DIVISION OF THE INDUSTRY 








MISCELLANY 





Wright Is New Sales Manager for Underwood 
Elliott Fisher 
Fred FF. Wright has 


1 Elliott Fisher Company, effective 


appointed sales manager for 
August | 


He brings to the home office of the company all of the en 


be en 


the Underw 


terprise, initiative and sound salesmanship which made him 
outstanding among office appliance men in the Pacifi 
{ oast territory 

In the early days of the typewriter, Mr. Wright sold the 











i 


WRIGHT 





FRED F 
Caligraph in Ohio. He left The Caligraph Company to sell 
Underwood typewriters. For close to thirty years he has 
been an active member of the Elliott-Fisher organization, 
serving as salesman, branch manager and district manager 
For several years preceding his new appointment he was 
Underwood Elliott Fisher 


Pacific district manager for the 


Company with headquarters at San Francisco. 


-_--- > --—O—™ 
New Vice President Parker Pen Company 
Mr. C. L. Frederick, formerly with the Colgate Palm 
olive Company, has been made vice-president of the 
Parker Pen Company Mr. Frederick will be in charg« 
of sales and advertising, succeeding Kenneth Parker, who 
became president last April when George S. Parker, 
founder of the business, resigned the presidency to become 


chairmar t tl | ird of directors 


Hamilton Takes Important Post 
with Globe-Wernicke 
Clarence W 


promotional and advertising manager of the Globe-Wer- 


The appointment of Hamilton as sales 


nicke Company is announced by J. S. Sprott, vice-presi- 
dent and general manager 
Mr. Hamilton with a well 


At one 


time he was publicity manager of the National Cash Regis- 


comes to his new duties 


rounded experience in sales and advertising work 
ter Company and later held a similar post at the Crosley 
Radio ( 
the Dayton Rubber Manufacturing Company 

Mr. Sprott states that the addition of Mr 
the Globe-Wernicke organization is in line 


to expand its merchandising and sales pro- 


‘orporation He was also advertising manager of 


Hamilton to 
with the com- 
pany’s policy 


motion service for its many dealers 
ae 
Remington Rand Shows Profit in June 


At the annual meeting of the stockholders of Remington 


Rand, Inc., held early in July, President James H. Rand, 


Jr., presented an encouraging report, thus briefly reviewed 
by the New York Sun of July 11 


Bookings of Remington Rand, Inc., in June were twenty- 
five per cent higher than that month last vear and the com 
pany will show a profit for the month, according to James 
H. Rand, Jr., president, in his remarks at the annual meet 
ing of stockholders 

Mr. Rand said that if business in the United States con 
tinues at its present level there is no reason why the com 
pany should show a loss for the year. He does not antici 
pate that inflation will go to undue levels but the practice 
of selling below the cost of manufacture will be eliminated 
under the National Recovery Act. 

Remington Rand’s foreign business has been profitable 
in the past three years, the president said The company 
has practically completed its policy of integrating its oper 
ations and the present problem is increasing sales volumes, 
he declared. 

Edwin C. Jameson and Richard Erechsler were elected 
directors to succeed Gayer Somonick and William S. James 


Mr. Rand stated (New York Herald 


years that the company had expe- 


Tribune) that it was 
the first time in three 


rienced two consecutive monthly gains in bookings over 


the same months of the preceding year 
ED 
Bramwood Press Opens Office Furniture 
Department 
Morley, who has had many vears ofl 


othce 


“Bill” 


mn Indianapolis, has taken charge of the 


William 


experience 


furniture department recently opened by the Bramwood 


Press at 121 West North, Indianapolis, 


well equipped display room of furniture items 


where there is a 
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A. W. Faber, Inc., Elects Officers 
board of directors of A. W. 
lowing were elected officers: 
Mindnich. Mr 


Metzler, who passed away at Saranac 


At a recent meeting of the 
Faber, Inc., the f 

President, Frank ( Mindnich succeeds 
the late Robert J 
Lake in April 

Vice-president, Nathan 
nent attorney and the 


of Newark, N. J 


Secretary-treasurer, Robert Sauter. 


Bilder. Mr 
Bilde A 


Bilder is a promi 
head of Bilder & Kaufman 
Mr. Sauter also re- 
tains the office of general manager and has been associated 
\. W 


Bittman continues in the 


with the firm of Faber for many years 


H. | 


advertising manager 


capacity of sales and 




















BITTMAN 


ROBERT SAUTER H. U 


Mr. Mindnich is president of the Federal Trust Company 
of Newark, and a trustee for the estate which has the con- 
\ W He brings to the 


Faber, 


trolling interest in Faber, Inc 


leadership of A. W 


in dealing with finance and manufacture. 


Inc., many years of broad 
experience 

The other officers have long been associated with the 
company during the time Mr. Metzler was president and 
treasurer, 

It was announced that there will be no marked change 
in policy in view of the outstanding success of the com- 
pany during its long business life, particularly during the 
of depression 

+> 
Modern Packaging Welds Family of Sheaffer 
Products 


\ broad line of manufactures, developed over a term ot 


tour trying years 


has been given family characteristics by the W. A. 
Its line of 


fine fountain pens, mechanical pencils and desk sets has 


years, 


Sheaffer Pen Company, Fort Madison, lowa. 


been expanded to include counter merchandise of allied 
use, employing a distinctive color scheme and artistic mod- 
ern packages. 

“Pen-Skrip, successor to ink,” and “Pencil Skrip, suc- 
followed the 
More recently adhesives were added. To 


cessor to leads,” initial items of the Sheaffer 
company’s line. 
give “family” identity to the individual packages and make 
them particularly uniform in design and color engaged 
the merchandising staff almost a year, designing containers 
which would carry a fixed identity, possess display effec- 


tiveness and be expressive of the high quality and mod 


ernity of the individual products. A color scheme of brown, 
buff and white was selected from many combinations con- 
side red 

\s worked out in the carton design for “Pen-Skrip,” the 
color combination produces a beautiful and effective dis- 
play. The four sides of the package present an impressive 


poster effect with the word “Skrip” when the packages 


shelf and counter. The name, 


bold 


are set up in display on 


“Skrip,” appears diagonally in white reverse color 
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against the side of the package. When packages are 
massed in a display the poster effect dominates, with the 
name, “Skrip,” repeated on every package. The “Pen- 
Skrip” containers were also re-designed, the bottle follow- 
ing the modern simplicity of line, producing an attractive 
and practical container. 

No time was lost in making a spectacular demonstration 
of the selling effectiveness of modern packaging in the ad- 
hesive field. Adhesives are a recent venture of the com- 
pany, representing four years of development and testing. 
No expense was spared in the design of the packages. 

Glass jars for “Skrip-Grip” are a beautiful emerald green. 
Tube packages are also used for “Skrip-Grip,” as well as 
the gum adhesive, “Para-Lastik.” The brown-buff-white 
color scheme prevails in this line. 

“Skrip-Grip” mucilage is packed in an emerald glass jar 
with a rubber applicator, which feeds the adhesive and 
spreads it as required. The new packaging has given im- 
petus to the new Sheaffer adhesives, both from identity 
with the family package styles, and the effectiveness in 
displays 


——— 

International Business Machines Buys Electromatic 

International Business Machines Corporation has pur- 
chased Electromatic Typewriters, Inc., including its Roch- 
ester, N. Y., plant, all machines, tools and patents. Among 
the machines in the acquired line are an all electric type- 
writer, an automatic letter writer, and a master perforator. 

The company was purchased principally because many of 
the features covered by its patents can be used to extend 
the use of electric accounting and tabulating machines 
produced by International Business Machines Corporation. 
The Rochester plant will be kept in operation for the time 
being, and the new line of machines will be distributed 
by I. B. M. 

The Electromatic typewriter has been on the market for 
a number of years, and is the first commercial typewriter 
in which the entire mechanism is designed primarily for 
power operation. Every movement of the machine is 
actuated by an electric motor, a pressure of only two 
ounces on the keys being necessary to make the electrical 
contact which results in the operation of the machine. 
Tests have shown the features of the all-electric type- 
writer to be evenness of impression, greater speed, less 
fatigue on the part of the typist, and the ability to pro- 
duce as many as 15 to 20 carbon copies at one typing. 

The automatic letter writer types any desired number of 
form letters automatically from a perforated paper master 
sheet. The master perforator punches the master sheet 
for the automatic letter writer. 


———— 

Reliable Recovers Stolen Typewriter 
On January 1, an Underwood Noiseless No. 7 
offered to the Reliable Typewriter and Adding Machine 
Suspecting anyone who 


was 


Corporation, who purchased it. 
wanted to sell so recent a used Noiseless, the company 
made inquiries, when it developed that more than forty 
machines had been stolen from several high schools near 
Logansport, Ind., and the theft had not been discovered 
until the been asked for advice as to 
whether the machines were sold legitimately or not. The 
machines were traced down through six different chan- 
nels and it was finally possible to arrest the original cul- 


purchasers had 


prits. This is regarded as good police work and should 


receive commendation. 


i 
Brueco Sales Company Merges with Brueco 
Duplicator Company, Inc. 
The Brueco Duplicator Company, Inc., 373 Fourth ave- 
nue, New York City, announces that they have purchased 
the Brueco Sales Company, taking over the liabilities of 


the latter concern as well as its assets. 
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Ob etete St. < IAM Y MEG. Co 
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STRIKING EXHIBIT OF THE OFFICE SPE 
CIALTY MANUFACTURING COMPANY, NEW 
MARKET, ONT., CANADA, AT THE FIFTY 
SIXTH ANNUAL CANADIAN NATIONAL EX 
POSITION TO BE HELD IN TORONTO, 
AUGUST 25 TO SEPTEMBER 9, 1933 











Office Specialty Manufacturing o. at the C. N. E. been made a Victor agent. He has had six or eight years’ 


as a Sundstrand agent in Salem, coming to that 


Among the st interesting exhibits to be shown this experience 
summer at the ftv-sixth annual Canadian National Ex city a number of years ago from Duluth, Minn 
hibition at Toronto from August 25 to September 9 will Cr. B. (Buck) Northineton, Fresno, Calif., has again been 
be that of the Office Specialty Manufacturing Company, made the Victor agent for the Fresno territory. He made 
Ltd... of Newmarket. Ont Chis year the company, whicl a name for himself while with E. E. Hunter of San Jose 
L. P. Monaghan, Salt Lake Typewriter Company, Salt 


makes more than 3,000 articles in steel, wood and paper, 


Lake City, Utah, has taken over the district agency com- 


will show wood and steel desks, chairs, “Empire” filing ; 
the state of Utah, part of Nevada and part ol 


cabinet lines, visibl equipment, “Otnce Specialty” sates, prising 


counters, storage cabinets, postoffice equipment, ledger Wyoming. He is the owner of the Stockton Typewriter 

equipment, steel and wood partitions, a complete line of Company of Stockton, Calif., and recently purchased the 

filing supplies, etc., constituting a stock goods exhibit d« Wholesale Typewriter Company office and stock for Salt 

signed to appeal to a majority of business and professional Lake City 

people Che company believes this sort of a display to b a ‘ 

more suitable at this time, and because of the variety of Webster Takes Nashville Branch Territory for 

stock goods shown, every salesman will be able to sell Smith-Corona 

more merchandise from the floor Chis plan, the com Many of the friends of O. E. Webster will learn with 
interest of his appointment to take over the whole Nash 


pany believes, will enable them to do enough business t 
reimburse them for the cost of their exhibit several times ville branch territory for L. C. Smith & Corona Typewrit- 


ver, Last year they doubled their space to accommodate ers, In Chis territory covers fifty-one counties in Ten- 
their more numerous lines, and they have reserved the nessee and four in Mississippi. Mr. Webster will work on 
an agency basis. Hence the office is no longer a direct 


same space this vear 
factory branch 


Che Office Specialty Manufacturing Company's exhibit P 
For the last six years, Mr. Webster has 


been working 


will be in the Manufacturers’ Building at the same stand 


they have occupied at successive exhibitions for more than 


oe 


Frank Gibbs Joins Wahl Company 
Frank L. Gibbs, for twelve years with the Irving-Pitt 
Manufacturing Company and the Wilson-Jones Company 
later with The W. A. Sheaffer Pen Company in the Chi 





cago Loop, and following that nnection with The Park 
Pen Company at Detroit. has j ned the sales organizat 
of The Wahl Company t Chicas Che territory M1 
Gibbs w ‘ vill be annour dina lat ssuc 
_ 

Victor Adding Machine Company Makes Changes 

William Tonkin, western sales manager of the Victor 
Adding Machine Company, Los Angeles, Calif., recently 

, “os : 0. E. WEBSTER 

made a three weeks’ trip up the coast to Seattle and ba 

Los Angeles. He found conditions improving southern territories for L. C. Smith and Corona Type- 

Mr. Tonkin appointed the following new Victor agents writers, Inc., one vear of this time as country salesman, 

Cc. W Bud) Housman, Portland, Ore Mr. Housmar tw vears as wholesale dealer representative, and three 
was at one time a Victor district manager at Philadelphia vears as manager of the Nashville office 
and by hard work and ability has made a name tor himsel Mr. Webster will handle a full line of office equipment 
in Portland. In partnership with Mr. Barnett, he owns tl and supplies, but in typewriters will sell only the L. C, 
Acme Typewriter Company Mr. Housman formerly was Smith in new standard office machines. The company will 
agent for Allen-Wales in Portland operate under the name of the Webster Office Machines 


Thomas Roen, Typewriter Exchange, Salem, Ore., has Company 
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E. C. Faustmann Visits Chicago 
Royal Typewriter 
One 


inspect the new quarters 


Edmund Faustmann, president of the 
Company, was in Chicago during the week of July 16 
of the purposes of the visit was to 
of the Royal Chicago office. 

Paul Jones, manager of the Chicago office, was able to 
report that in the point of sales June 1933 was the biggest 
month since 1927, 

Mr. Faustmann 
enjoy the several visits to “A Century of 


was accompanied by his family who 
helped him to 
Progress.” 
es 
Cox Takes New Position 
Julian Cox, well-known to stationers and office appliance 
men throughout the South and formerly connected with 
the Sikes Chair Company, has resigned to accept a position 
with the Carithers-Wallace-Courtenay Company as Atlanta 
city salesman.—JHR 





above 


MACHINES.—The 
scene shows a room in the Norwood, Ohio, plant of the Powers Account- 


WORKMEN TURNING OUT ACCOUNTING 

ing Machine Division of Remington Rand. These workmen are getting out 

tabulators on a large order from the United States post office. Although 

the plant has been working at full time for two years, the order referred 

to, received after May 1, was completed ahead of the scheduled time, 

and did not interfere with the routine production of the plant. Harold R 
Russell, general manager, reports increasing business 


—————_ > 


Leading Manufacturer Emphasizes Importance 
of Packaging 

One of the manufacturers in the stationery 

field has recently received some important awards in con- 


The Wolf package award, 


prominent 


nection with its new packages. 
now in its second year, conducted jointly by the American 
\ 


Association and the National Alliance of Art 


and Industry, is recognized as the most important competi- 


Management 


tion of packages anywhere in the country. 

For its new inkwell bottle line, The Carter’s Ink Com- 
pany of Boston received the first honorary award for the 
best family of packages. This award was noteworthy be- 
cause of the fact that in this group were some manufac- 
turers who had been specializing in modern packages for 
many years. Examples of these are found in the cosmetic 
held. 

Another competition known as the All American Twelve 
is conducted each year by the publication, Modern Pack- 
aging. In connection with this competition one hundred 
honorary mentions were made and of these one hundred, 
The Carter’s Ink Company received four. This is said to 
be the largest number received by any one manufacturer. 
Carter 
products in competition with over six hundred packages. 


These honorary mentions were received by the 
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Each year in New York is held the annual exhibition of 
advertising art which includes the finest examples of draw- 
ings, paintings, photographs, lithographs and other types of 
art work used in national advertising during the year. 
This year the medal for the finest color photograph was 
awarded to Anton Bruehl for his picture of the Jewel ink 
case used in national advertising by The Carter’s Ink Com- 
pany. This competition, now in its twelfth year, is con- 


ducted by the Art Directors Club of New York City. 


——_<———— 
I. B. M. to Retire Outstanding Bonds 

The International Business Machines Corporation has 
arranged to retire January 1, 1934, or previously, all of its 
outstanding bonds, due in 1941. This operation will leave 
the company without bank loans, funded debt or preferred 
stock, as announced by Thomas J. Watson, president of 
the corporation. 

The directors have authorized the deposit of $1,076,040, 
with the Guaranty Trust Company, trustee, to pay off at 
105 the remaining $988,000 par value of the six per cent 
bonds, which were part of the original $7,000,000 issue of 
the Computing-Tabulating-Recording Company. A total of 
$6,012,000 of the bonds has been retired through the sink- 
ing fund since their issue in 1911. The outstanding stock 
of the International Business Machines Corporation con 
sists of 703,345 no par shares. 

July 14 the International Business Machines Corporation 
merged all of its subsidiaries with the parent company. 
The parent holding company becomes the operating com- 
pany The with the International 
Business Machines Corporation are the Tabulating Machine 


subsidiaries merged 
Company, International Time Recording Company, Day- 
ton Scale Company, 310 Fifth Avenue Corporation, Inter 
national Scale Company, International Business Machines 
Delaware, Inc., and International Business Machines Mary- 
land Corporation. 


_ i —— 
New Manufacturers’ Agency in Chicago 
Typex (Incorporated) has been organized to serve as 
selling agents in Chicago and vicinity for manufacturers of 
office utilities 
L. M. 


man, whose home is in Chicago, has had a wide experience 


Jarman is president of the company. Mr. Bar- 


in the office equipment field in Chicago, in New York, in 





— 
© 


M. BARMAN 


Canada and in London for nine years, where he held 
executive positions with “Roneo.” 

“Typex” will take representation of non-competing lines. 
These may be machines, devices, systems or small utilities 
having general office use. The sales organization will be 
built to fit the special requirements of the manufacturers. 

Offices of the company are at 608 South Dearborn street, 


Chicago. 








Smith-Corona Contest Helps to Put Factory on 
Full Time 


Deal” Special Session finished glo 


The R 


riously It was a sales contest held by the L. C. Smith & 
Corona Typewriters, Inc., sales organization during April, 
May and Jun All sales during that period were dedicated 


to Charles (“Charlie”) J Rogers, vice president and exec- 


utive Sale manarer, therwis KI wn as “Squart Deal 


Charlie.” 


When Charlie was appointed executive sales manager 
by H. W. Smith, president of Smith-Corona, he promised 
the field sales reat ation a “New Deal”: they’re getting 
it, and they sl ed their appreciatior f it by making the 





largest increas¢ n sales recorded by the reanization 
during the ist few years, with all indications that it will 
continue Charlie promised a New Deal with all of the 
cards on the table and the joker taken out of the deck 
The increase I alk has enabled the factory to resume 
peration n a full time basis It will be on full time 
r the e1 ( mmer and by the end of the summer, 
vith the New Deal going strong, the Smith-Corona fae 
Svracuse will continue to work full time 
Che « the contest was under the supervision 
f Herb Sa promotion manager, whose clever 
bulleti prod 1 on the Vivid, a Smith-Corona product, 
maintained interest at a high point throughout the entire 
< ntest 
Charlie R iny friends in the industry Hy 
was ! Washington branch manager, where his out 
CHAS. J. ROGERS 
andi d iced him in line for the post of executive 
sales MmanaAnect! whet the new manawrement to k over the 
lirection he business Che Washington branch led the 
ent ‘ i il it n thi ug! ut the entire pet dl I 
the nt sranch Manage K. D. McRae gave the men 
n | inization credit for the record-breaking sales 
ré rd « 1 the Spe il Session Chey were bent upon 
} ! t hie I r ( hief, and succeeded bye vond cN 
re tat 
EGRY REGISTER EXHIBIT AT RECENT STATIONERS 
CONVENTION r exhibit received favorable comment 
showing the : Egry devices necluding Handi-Pak 
rru-Pack ind pact register cash drawer models 
redit yst peed feed on two different typewriters 
is well a n the Burrougl Moon Hopkins and N. ¢ R 
Ell chine The exhibit was held in the Netherland 
Plaza Hotel and received the interested attention of 


numer is visit 
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Clemco Desk Company Incorporated at Chicago 
The Clemco Desk Company, a reorganizatior if The 
headed by D. A. Raggio, has 
cated at 4405 West 


and to con 


Clemetsen Company been 
chartered at Chicago Dhe 


North avenue, 


plant is 


where every ftacility 1s at comn 





tinue to make Clemco products as attractive as ever, with 
many new features added. The company will offer the 
D. A. RAGGIO 

public a modern and attractive line of fine office furniture 
which will satisty the most technical users 

Che former Clemetsen Company was one of the many 
victims of the bank situation, which distressed so many 
the country over during the past eighteen months Che 


personnel of the old organization will continue with the 
new company, retaining for the industry the skill and ar 
tistry which aided in building high standards for the com 


mercial furniture field 


> 


San Jose Firm Retires 
& Marshall, ofhes 


time at SO Sx 


cle ale rs, W ho were 


\\ ine h 


cated for some 


equipment 


uth First street, San Jose, 


California, are reported to be out of 





EXCUSE VS, PLEASE 





We Place Mr. Peters with Wrong Company 
\ five line B Peters 


some astonishment He 


our July caused K 


} 


Has 


item in issuc 


been selling calculating 


nine years, as stated, and on Jun 
the Monroe (¢ 
organization in Chicag 


Stafl 


machines in Chicago for 


12 he became associated with alculating 


Machin ( 


averred that he 


mpany’s Our item 


had joined the f another calculating 


machine company Our apologies 


As both ec: field, 


desirablk 


mpaniecs are among the leaders in the 


+ ¢ 


ciated with either is a 


we pine na oO be ass 
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Priest Western Division Manager for Parker 
Carl Priest, former Seattle representative of The Parker 
Pen Company, Janesville, Wis., has been promoted to the 
position of western division manager of this company. 
Mr. Priest joined The 
his graduation from Highland Park College, Des Moines, 


Parker Pen Company following 


la Following his service in Seattle, he was made field 
supervisor at the factory in Janesville. Thence he went 
to Dallas, Tex., as southern division manager. His new 


territory covers a wider area and brings with it increased 


responsibility. He has a wide circle of friends on the 


coast and will make his headquarters at 220 Post street, 
San Francisco. 
Priest’s pro 


Coincident with the announcement of Mr 


motion is that of J. T. Carruthers in the northwestern area, 
where he has been working for the last twelve years. He 
states of Washington, Oregon and Idaho 


He has been in 


will develop the 
more fully for The Parker Pen Company 
the northwestern field for twenty-three years, a number of 
which were as mechanical and electrical engineer. Later 
he worked as salesman 

Washington 


CML 


headquarters at the 


Seattle 


Mr. Carruthers has 


Athletic 


Club, Sixth and Union streets, 
oe 


Canadian National Exhibition a Big Event 
Few people realize the age of the Canadian National Ex- 
hibition, which has been an annual event in Toronto for 
fifty-five years, nor is the fact so generally understood as 
it should be that this is one of the world’s great annual 
exhibitions, and that each year it grows in interest and 
industrial, artistic and recrea 


splendor, covering every 


tional activity in the Dominion. 


The exhibition this year will be open from August 25 


In the fourteen days of its op- 
received. The 
f about 


to September 9, inclusive 


eration fully 2,000,000 visitors will be 


grounds and buildings represent an investment 
$21,000,000, the beautiful landscaped park of 350 acres and 


the fine buildings being the property of the exhibition 
The grounds extend a mile and a half along the waterfront, 
and there are ten miles of paved boulevards bordered by 
luxurious trees, flowers and shrubs. The buildings which 
house the exhibits are beautiful in architectural conception, 
roomy and ideally arranged for the purposes for which 
they were designed 


National 


interest and pride of Canadians gener- 


The Canadian Exhibition is an annual event 
which engaves the 
ally, and its influence extends beyond the borders into 
other lands alive to the value of such events in the promo- 
Among the 


tion of trade \ll industries are represented 


show fine lines 


equipment field to 


concerns in the office 
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of office equipment products is The Office Specialty Manu- 
facturing Company, Ltd., of Newmarket, Ontario. 
—__ <> 
Russell District Chairman Texas Employing 
Printers 
Horace M. Russell, president of the Russell Stationery 
Company, Amarillo, Texas, has been appointed chairman 
of his senatorial district by the newly organized Texas 
This 


came about as one of the results of a meeting of employing 


Employing Printers and Texas Press Association. 


printers and newspaper publishers held at Dallas, Texas, on 
June 26, the principal object being to get in line with the 
Industrial Recovery Act. Texas, it appears, has a drastic 
anti-trust law, and the state has not as yet modified it to 
accord with the new Congressional enactment. A promi- 
nent attorney has suggested that if all the business of all 
the members can be construed to be interstate or relating 
to interstate commerce, it will enable the U. S. courts to 
handle matters in cases where jurisdiction would otherwise 
be an issue. 

Mr. Russell intimates that it is going to be a poser to 
discover how printers and publishers can increase wages 
when they can hardly make any wages at all, but they 
can do everything reasonably possible to accomplish that 
end. He reports everyone at the Dallas Industrial Con- 
The discussions, 
“Lam 


ference as being thoroughly in earnest. 
he said, were the most interesting he ever attended. 
sure,” he continued, “that all of us felt we can get farther 
counseling together than we can thinking apart.” 

Mr. Russell’s official title is Chairman, Thirty-first Sen- 
atorial District, Texas Graphic Arts Association, 


—-—~F -- — 


Turner & Harrison Erect New Building at Present 
Site 
The present buildings of the Turner & Harrison Pen 


Manufacturing Company at Twelfth and Spring Garden 


streets, Philadelphia, will be replaced by a modern, light 
building, but there will be no interruption in the service to 
the trade and no change in address is necessary. 

The Turner & Harrison Pen Manufacturing Company 
was founded in the centennial year, 1876, and has been 
making nothing but pens during the past fifty-seven years. 
They have a well balanced organization of pen makers, 


some of whom have spent their lives in the business. The 


result in quality is well known. 

\side from their own lines, they make many well known 
special ‘brands. 

The new building should be completed by January 1, 
1934. 


DINNER TO WASHINGTON, D. C., STAFF OF L. C. 
SMITH & CORONA TYPEWRITERS, INC.—This dinner 
was given by Hurlburt W. Smith, President of the com- 
pany and Charles J. Rogers, Vice-president in recognition 
of the fact that the Washington office made the highest 
percentage of quota in ‘‘Rogers New Deal Special Ses- 
sion’’ up to May 31. The dinner took place at the Co- 
lumbia Country Club, Washington, D. C., where everybody 
had a good time. K. D. McRae acted as toastmaster, 
presenting Mr. Smith with a handsome cane. Mr. Smitir 
in responding was both optimistic and humorous. He 
congratulated the Washington men on their fine record, but 
claimed for himself some of the credit for having trans- 
ferred his friend, Mr. Rogers, from Washington to the 
home office In the accompanying illustration President 
Smith is holding the cane. Mr. Rogers is at the opposite 
end of the table. 
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Lyon Metal Products Inc., Appoints L. J. Conger 


Well Known Typewriter Executive Made Manager 
of Steel Furniture Division 


I }. Conger led to a host ot friends throughout the 
country), who has spent practically all of his business ca 
reer in the typewriter industry, has become associated with 
Lyon Metal Products Incorporated of Aurora, IIL, in 
charge of the steel furniture division [his division em 
braces Steelart bridge tables ind chairs, an extensive va 
riety of steel storage cabinets of various sizes tor various 





iffice requirements, steel household cabinets for kitchen, 
L. J. CONGER 

bath room and ellar uses, steel folding chairs, and other 

units for many purposes. The main sales outlet for the 

manufactures of the division are office equipment dealers, 


department stores, stores and 


Mr. ( nwyer's k 


m connection 


turniture gift shops 
in the field 


Corona typewriter, his popularity 


ng and successful experience 


with the 


and intimate acquaintance with dealers throughout the 
country and his knowledge of dealers’ problems equip him 
admirably for the new duties 

‘Ted” Conger is a graduate engineer from Cornell 
Upon leaving the University he took employment with a 
bridge building company, some Congers having long been 
bridge builders. When his father, the late Benn Conger, 


established the Corona Ted resigned 


the 


[ypewriter Company 


his 


engineering connections to become a member of 


new organization, lor eighteen years he continued in the 
service of the company and after its merger with the L. ¢ 
Smith & Bros. Typewriter Company—into L. C. Smith and 
(corona Typewriters Inc. became sales manager of the 


portable division from which he resigned a few months 
AKU 

Altho considerable of Mr. Conger’s time will be spent 
in the field his permanent residence will be in Aurora 

Office Appliances joins Mr. Conger’s many friends in 

od wishes f his success in the new work and congratu 
lates I and the Lyon Company upon the combination 

—_—_——> 
Alvah Bushnell Company Moves 

The pioneer house in the manufacture of tough fibre 

envelopes, wallets, expanding containers for document files 


and other s, the 


Alvah Bushnell Company of Phila 


cle Iphia, recently m ved trom Chirte ( nth and Wood Streets 


to 925 Filbert street 

For fifty-seven years the Alvah Bushnell Company has 
been engawed in the stationery business, to the progress 
and development f which it has made substantial con- 
tributior Che mpany was started as a manufacturing 
and retail stationery concern, but later confined its opera 
tions ft making Paperoid” product 
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Three generations of the Bushnell family have in turn 
taken over the responsibilities of management, continuing 
the initiative and enterprise of the founder, Alvah Bush 
nell, Sr. 

\lvah Bushnell, Sr., was a man of ideas, a sound execu- 
tive and an unusual salesman. Early in his career he be- 


came interested in copying books and developed and pat 


ented the “Bushnell Roll Copying Book” (it copies in any 


language) for travelers 


Copying books retired from usage before the advent of 


carbon paper for the purposes 
the Mr. Bushnell 


But before they disappeared 


market, 


from was at the front with an 
other idea 

Envelopes, wallets, expanding containers for holding 
documents and for a variety of other purposes are now 
ubiquitous. They are found in the stocks of all stationery 
stores Chey are furnished by banks and other financial 
concerns to their clients. They have supplanted the less 


serviceable containers of another day. The production and 


distribution of these manufactures engage a considerable 


number of persons. This division of the stationery busi 
ness may be said to have developed from Mr. Bushnell’s 
idea 

\s a result of the idea, Bushnell’s “Paperoid” products 
came into being [The company chose “Red Rope” fibre, 


which afforded the enduring qualities desired and identified 


the The practical appeal of the goods mad 


Che 


launched with 


products 


dealers and publi idea was permanently 


established Che 


receptive 


enterprise was tew items 


Che number was gradually increased into the present com 
prehensive line 

Alvah Bushnell, Sr. passed away in September, 1920, at 
the age of eighty-four. The writer of these lines had the 
pleasure of his acquaintance for more than twenty-five 
vears, meeting him first at his stationery store at 412 Mar 


ket street, Philad« Iphia 


his death, the I 


Since “Bushnell” business has been carried 
his children and his grandchildren, 


the Che 


prestige ol the products 


his descendants, 
the 
sound policies under 


yn by 
lines laid down by founder 
the 


the 


and along same 


which 


was won and through which success business 


was attained 
> 


Samuel B. Henry Passes Away 


Late last spring Samuel B. Henry, who conducted a 
typewriter business at 217 west One Hundred Twenty-fifth 
street, since removed to 1254 Amsterdam avenue, New 
York City, died suddenly from internal hemorrhage caused 
by a fall Although but 54 years old, he was accounted 


among the elders in point of service, having started in the 
old Williams He 


typewrite and son 


business with the [Typewriter Company 


was in the business 35 years. His wife 


are continuing the business 
—_—»@- 
Where Are These Machines 
[The Charles Rosner Company, 48 Second street, New- 
burgh, N. \ the giving 


the name of Robert Allen and representing himself as from 


wishes to know address of a man 


Slate Hill, N. Y [The company is also anxious to locate 
Royal portable No. P-287693; Victor adding machine No. 
31387; Victor adding machine No. 39769; Royal portabk 


No. P-331309 and 


Underwood No 
> 


Globe-Wernicke Folks Picnic 


Che annual picnic of Globe-Wernicke 


employees was held Saturday, July 22 


rebuilt 2204584-5 


factory and office 
Highland Grove 
The 
the 
\p- 


, at 
Park near Cincinnati. The outing was sponsored by 
Globe-Wernicke Mutual Aid 


largest industrial picnics held in Cincinnati this year 


Society and was one of 


proximately 


1500 persons were present 
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The Guest Book 

Mr. Josef Chochola of Prague, and his son, Mr. J. E. 
Chochola, gave us the pleasure of a call on June 28. The 
senior Chochola is managing director of Chochola & Com- 
pany, Prague, Czechoslovakia, and vice-president of the 
Czechoslovak Office The gentle 
men arrived on June 13, Mr. Josef Chochola to spend a 
month. 


Machines Association. 
Mr. J. E. Chochola will remain some weeks longer. 

Mr. Josef Chochola has been engaged in the office equip- 
ment business for more than thirty years. Early in his 


career, he moved to Vienna and was the first there to 
import office desks from the United States. 
In 1905, he 


which did an 


founded the American Trading Company 


extensive import business among United 
States articles of office equipment. 

In 1918, Mr. Chochola 
in the general office equipment business and became gen 
eral manager of Kontor-Slavia, which he took over in 1925, 

Mr. J. E. 
with the business, spent three years over her 
to 1927. To make 
the Woodstock typewriter, he spent three 
employ of the company at Woodstock. 


returned to Prague to engage 


Chochola, who, with a brother, is connected 
from 1924 
with 


himself thoroughly acquainted 


months in the 


The special object of the visitors’ trip to this country 
was for conference with the Woodstock Company and 
to interview manufacturers of certain other office utilities 
with the idea of taking the agency for Czechoslokavia, and 
\ Century of Progress 
from Mr that 
Czechoslovakia has been less affected by depression than 


incidentally, of course, to view 


It was interesting to learn Chochola 


many other European countries. The market for many 
things supplied in great measure through Vienna before 
the war passed to the control of local business organiza 
Commerce and industry were rapidly promoted, and 


play. 


tions. 


the country’s initiative and enterprise given full 
Susiness flourished and Prague increased rapidly in popu- 
lation, becoming larger than Vienna. The sound economic 
policy established with the development of the commercial 
and industrial interests protected the country from some 
of the severer results that followed the first stages of the 
depression. 

This is the elder Chochola’s first United 
States. We are assured that he took away a favorable im- 
pression of such things that came under his observation. 


visit to the 


The satisfaction of Mr. Chochola’s stay in Chicago was 
modified by the discomfort of high temperature and great 
humidity. Had his visit here been at any other time in 
the month, he would have remembered Chicago as the 
delightful summer resort which it is. 

C. L. Eicholtz, New Oxford, Penna., signed The Guest 
Book on June 29, and brought the stimulating information 
that business in the section he serves has received some 


Mrs. 
Eicholtz spent several days in Chicago viewing A Century 


impulse, slight to be sure, but apparent. Mr. and 
of Progress and portions of the city. Between trips, Mr. 
Eicholtz looked in upon some of the companies with which 
he has business relations. The Eicholtz’s were impressed 
with the exposition and delighted with their journey, but 
subtract from their satisfaction 
The surrounding hills 


encountered nothing to 
with the place in which they dwell. 
and valleys and the people among whom they live and 
work, which is a fine compliment to their townsfolk and 
indicative of good citizenship, because, in large measure 
what one receives is the measure of what he gives. 
Charles S. Lippman, St 
July 10, and gave us the impression that business condi- 
tions in St. Louis reflect something of the new forward 


Louis, Mo., was a visitor on 


Lippman, charged with snap and go, is 
Even if we had inclination to drop 


movement. Mr 
an intensive cultivator. 
to our heels, a talk with him would keep us on tiptoe. 


John B. Tupper of Montclair, N. J., and his friend, John 


45 


G. McMullen, signed The Guest Book on July 12. John 
Tupper is third in order of the four sons of Frank E. 
Tupper, president of the National Business Show Company. 
A Century of Progress and 
Two youths, in good health, out for 
Ah boy! “Them was the 
Middle age and the sunset trail 


The boys drove west to see 
look about Chicago. 
pleasant, wholesome adventure. 
days!”—Or were they? 
with fair health and fairly good going have something finer. 

E. N. Pattillo of the Typewriter Exchange, Columbia, 
S. C., spent a short time in this office on July 25, having 
driven up from Columbia, a distance of 900 miles, in about 
two days. He was obliged to come at this time or forego 
the trip and miss the big exposition, and regretted sincerely 
the fact that he would be unable to attend the typewriter 
men’s convention this month. He reported business as 
beginning to show a little activity in his section of the 
South. A better feeling prevails almost everywhere. Mr. 
Pattillo has been in the typewriter business since he was 
14 years old, and has been employed in: typewriter establish- 
ments in several cities of the Middle West and South. He 
settled in Columbia in 1916, and five years later organized 
his present company. 

Arthur L. DuPre of the Fibroin Stencil Company, Jack- 
sonville, Fla., called at the office of this publication on 
June 30. His call was on a continuation of a trip which 
included the stationers’ convention at Cincinnati, the offices 
of The General Fireproofing Company, Youngstown, Ohio, 
whom he and his brother represent as dealers, and visits 
with commercial stationers in several northern cities. 

Clarence E. Page of Clarence E. Page, Inc., Oklahoma 
300k July 3. Two days earlier, 
Mr. Page had opened his new business, having formerly 
branch for Remington Rand, Inc. The 
story of his new enterprise appears elsewhere. 

H. D. Beaumont and T. C. V. de Berneaux of Rochester, 
N. Y., called on July 5. 


agent 


City, signed The Guest 


been manager 


Mr. Beaumont was formerly sales 
Rochester and Mr. de 
While in Chicago they 
\ Century of Progress and visited manufacturers 


for the Addressograph in 
Berneaux was associated with him. 
visited 
with the thought of representing two or three non-com- 
peting lines in Rochester and vicinity. 

J. C. Hugunin, district sales manager for Gilman Fanfold 
Ltd., at Boston, called on July 22 accom- 
panied by George W. McClellan, who for many years was 
a branch manager for Underwood Typewriter Company. 
Mr. Hugunin spent twenty years with Underwood, pre- 


Corporation, 


He was ona 
vacation trip which took him back to his birthplace in 


ceded by a year with the Oliver Company. 


Albany, Ill, a small town on the Mississippi river, on 
which his father worked for many years as a steamboat 
captain. He reported a substantial improvement in busi- 
ness in recent months and remarked that he had made his 
entire quota for July by the fourteenth of the month 
Sam Jason of Jason Stationery Company, Montreal, Que., 
signed The Guest Book on July 25. 
stationery 


He spent several days 
in Chicago interviewing manufacturers. He 
acts as representative for several American companies in 
eastern Canada and was seeking an additional line or two 
to sell to dealers and jobbers. 

Dallas Marvil, football coach at the University of San 
Francisco, and Mrs. Marvil, looked in upon us on July 26, 
bringing not only the stimulating spirit of youth and the 
impelling urge of California, but bringing also A, R. Ames, 
president of the Ames Supply Company and Hazen Ames 
of the same company. Mrs. Marvil is the daughter of Mr. 
Ames. It was pleasant to get the joyous and optimistic 
viewpoint of youth. Pleasant also to be engaged in the 
conference with Mr. Ames, which we have conducted 
through twenty-five years and through which we have 
solved the successive problems of the office equipment in- 
dustry, of the nation and of mankind. 








Te 


Meetings--Conventions--Dinners 


New Orleans Stationers Organize 


On June 29 a majority of the stationers of New Orleans 
met and took steps t irganize the New Orleans Stationers 
and Office Equipment Association Chose present wer¢ 
Henry Baudean, Baudean, Im l. Oeden Pierson, Dam 
eron-Pierson Company; F. F. Hansell, Sr., and M. E. Han 
sell Il, 1 | Hansell & Bro., Ltd Arthur Hyatt, A. W. 
Hyatt Stationery Manufacturing Company; Harold O’ 
Donnell, O'Donnell Brothers: Vic. Colomb, Palfrey Rodd 


Pursell Company; John D. Hansen and J. J. Flotte, Jr., 


Perry & Buckley; Henry Petetin, Henry Petetin, Inc.; H 
( Parker, H. ( Parker, Inc Austin Leftwich and Paul 
Mule, Tropical Printing Company; Mr. Herman, Office 


I 


Equipment Bureau 


\r organization and steering committee composed ot 
Henry Baudean as temporary chairman; J. J. Flotte, Jr., 
Ht. ¢ Parker, Fred Miller of the New Orleans News 
(ompany, and M | Hansell II were elected, the purpose 
being to work out the organization of the association and 
to prepare a Code t Fair Competition for submission t 
the Nat i \ it n 


Office Appliance Managers Change 
Association Name 


\t a meetu ( t the Philade Iphia Cothce Man 


Appliance 


iwc} \ ation held on Jume 16 the membership decided 
t amend the by laws, changing the name of the organiza 
tion to Othce Equipment Association of Philadelphia 

la it n the National Recovery Act is a matter 
that the ca members naturally leave t the executive 
mice t the several « mMmpanies they represent 

Che rganization has had some interesting meetings 
recently, f wing the plan of having one member take 
charw t each meeting and tell mething about his prod 
uct Some t the men have given a short history of how 
their ma é service came into being, tracing its de 
velopment, showing examples of the work, of the latest 
model il 1 evi il cases showing the latest models 
the é esult has been a record attendance dur 
it h weathe lt is planned ntinue this procedure 
indent ely 


a 
Boston Stationers Meet 


’ _ a - = 
The Boston Sta ers Association held a meeting on 
, : 
] 10 hat ts by-laws so that every firm, sales 
} | } , ] , ] 
al clerk and traveling representative will find it n 
financial burden t ithliate at nce with the organization 
et d recommendations ot the executive 











i, B. LYNCH CLESS O 


BURRAS 


ymmittee covering three classes of membership. The first 


classificati mn consists of stationery hrms Se nd, manu 


facturers and wholesalers, and third, associate or individ- 


ual members Che firm members are divided into Classes 


\. B and ( 


ume of business 


mm $5 to $25 according to vol 


with dues of fri 
Che second classification, comprising manufacturers and 


wholesalers, are invited to join at $10 per year and asso- 

or individual members will pay $2.00 per year 
i — 

Hub Club Holds Meetings—Spokes Club, Too 


Che Hub Club of St of the 


omece 


crates 


Louis, composed of members 


representative appliance firms in St. Louis, and the 


Spokes Club, composed of salesmen working under the 


managers, have been holding regular 


meetings Hub Club meets on the first and 
third Wednesdays of the month and the Spokes Club on 
Wednesdays All 


recent upturn in business and look for 


direction ot hese 
as usual Che 
the second and fourth members art 
encouraged by the 


ward to steady improvement 


New members are R. A. Walters, manager of the Mon 
roe Calculating Machine Company, and G. A. Scobell, 
manager of the Time Recording Division of the I. B. M 


Corporation 
> 
Chicago Stationers Organize Club 


\bout sixty representatives of stationery houses in Chi 
Midland Club July 8, and ors 
Club. While the club 
affords means of ass¢ 


National 


outlying 


cago met at the anized the 


Chicago Stationers was organized 


ciated action 


overy Act 


for social purposes, it 


n connection with the Industrial Ree 


Stationers of the districts, the upstairs stationers 


tf the loop, and the loop stationers with street level stores 


fraternized and discussed the “new deal” and its relation 
to the stationery business Those present were enthusi 
astic and friendly in formulating some of the activities 
which will be worked out by the club 

James B. Lynch (James B. Lynch Company) was elected 
president; Cless O. Burras (1011 West Lake street, Oak 


‘ark) vice Oliver Stevens (Stevens, 


I president; George 
Maloney & Company) treasurer; H.S 


Bowle ‘, 


month Phe 


secretary 


i CIUD plans to hoid tw mectinges every 
Phe club plans to hold t t 


first meeting will be an executive session at which the 


members will discuss conditions in the industry, and en 
deavor to improve the business. Committee reports will 
also be considered at the executive meetings The second 
meeting of each month will feature educational work, and 
will be open to all employees of members as well as 
representatives Of manutacturers and jobbers 








BOWLES 


G. O. STEVENS H. Ss 








AT THE ANNUAL OUTING OF THE CONNECTICUT VALLEY STATIONERS ASSOCIATION 
Clark, Bill Haggerty, Thure Bengstrom, Elmer W. Pape, G. F 
Ford Chidsey and Ray Cowles, all of Bradley & Scoville, New Haven, Conn 
Jim Hobart, J. F 


Cavanaugh, S. F. MeGar, E. B 
left to right D. D. Macdonald, John Scoville, 
Paddock, Leo Burt, J. F. Kennedy, Percy Jacobs, 

Frank 


lenger, O. A 
Start Lower row 
Edward Granfield, Lee 


Connecticut Stationers’ Annual Outing 


lune twenty-first was a big day for the Connecticut 


Valley Stationers Association—the day of the annual out 


ing held this vear at 
Sound 
a majority of the group matched 


During the afternoon 


their skill and prowess with the beautiful, sporty nine-hole 


layout of the Pine Orchard County Club in a golf tourna- 
winners were 
First low gross, Albert Fick: 
Ferry third low gross, D. D 
eross, I. D. Lehmar 
low net, W. H. Cox 
\ sumptuous shore 


Hous 


Immediately 


ment The prize 
gross, H. J 
fourth low 


second low 
Macdonald; 
first low net, J. E. Feeley; second 
third low net, David Lewis 

dinner was served at the Shelton 
Club adjoining the club house. 


following the meal the meeting was called 


President Ray Cowles. Introducing the all 


“The Act,” he 


Fargo, governor of district 1 and a 


to ordet by 


important subject of Industrial Control 


called upon Frank H 
authorized to prepare 


member of the National committee 


and present a code for the dealers 


Mr. Fargo’ 


of those who 


s initial utterances paid tribute to the earnest 


attended the National Convention in 


ness 


their endeavors to take advantage of the opportunities af- 


forded the association through the recent enactment of the 


Industrial Control Act After distributing to the meeting 


f the resolutions the dealer’s committees presented 


copes 


to the National Convention as a code, Mr. Fargo gave his 


interpretation of the application of many of the proposals 


Mr. Cowles then recounted many of the activities in 


which associations were formerly prohibited showing how 
the enactment of this new law not only legalized these 
ictivities, but actually made them mandatory. It was 


brought out that failure of a dealer to identify himself with 
in association might bring embarrassment Che formation 
of a central credit bureau in each district was deemed a 
decidedly advantageous arrangement and the preliminaries 
of its formation was discussed. 

stocks and their general 


The disposition of bankrupt 


effect on price levels was introduced for dis 


John Molloy 


commanded the interest of the meeting until its conclusion 


: | 
demoralizing 


cussion by This and many other subjects 


—— 


A Couple of New Appointments 
R. W. Perdue, of the Perdue Office Equipment Company, 
Jacksonville, Florida, asked to be 


excused from serving 


Pine Orchard, Connecticut, on the 


Top row, left to right: A. O. Washburn, S. H. Chal 


Mulford, H. J. Bill, E. A. Kramer, Dick 


Molloy, H. J. Ferry, I. D. Lehmann, J. J. MeDonald and 


Fargo 
finds it 


on the Dealer Committee on a Dealer code, as he 


impossible to attend the typewriter convention 
H. E. McArthur, Nebraska Typewriter Company, Lin 
coln, Nebraska, although more than willing to serve offered 


to resign in favor of another dealer more strategically 


located. In his letter he says 

“While I appreciate the honor of being selected as one 
of a committee of five to meet at Chicago, August 12, | 
believe that I should give way to someone from the Pacific 
Coast. 

“T will be very glad to serve, but two dealers from small 
towns in the middle west, like Lincoln and Aberdeen, S 
Dak., on this committee of five, looks like the more impor 
tant sections of the country has been overlooked. Would 
it not be better to select at least one big dealer from the 
Pacific Coast, to get a greater variety of opinion, and a 
greater amount of good out of this meeting? 

“Aberdeen, S. Dak., and Lincoln, Nebraska, are small 
towns in similar territories, not so far apart, so that our 
troubles would be very similar. That is why I am strong 
for selecting a man from the Coast to get greater variety. 
What do you think?” 

As a result, Mr. Perdue and Mr. McArthur have been 
replaced by E. E, Thornton, California Typewriter Ex- 
Angeles, Calif., and G. S. Cambias, Cambias 
New Or 


change, Los 
Typewriter Exchange, 607 Commercial Place, 
leans, La. 
— 
Typewriter Dealers Elect at San Francisco 
The typewriter dealers’ association at San Francisco has 
Asso 


ciation of San Francisco. The change was made to com 


reverted to its old name, the Typewriter Dealers’ 


request that every in 
A commit 


ply with the Federal government 
dustry band itself together as an association. 
tee was appointed, headed by Earl S. White, to investigate 
and report on the subject of a code. 

A. Stone 
Hastings 


New officers were elected in July Raymond 


(Stone Typewriter Company), president; H. J. 


Francisco Typewriter Exchange), vice-president: 

Cowles (O. K 
— 

Cleveland Typewriter Men Hold July Meeting 


meeting of the Cleveland Type 


(San 


Frank E 


Company), secretary-treasurer. 


The regular monthly 
writer and Adding Machine Dealers Association was held 
Tuesday, July 11, under the chairmanship of Walter “Doc” 
Hanson, president of the association. 
interesting and educational subjects 
Act Code 
Its importance to dealers 


Among the many 


discussed that of the new Industrial Recovery 


received the most attention 


everywhere logically gives it prominence. Its implications 


were talked over at length for the purpose of clarifying 


the salient points in the minds of the dealers present. 








Educators Study School Supplies Exhibits 
The National Educational Association held its annual 
Chicago July 5 and 6, utilizing the 


Hotel for he 


summer conventiotr it 


facilities of the Stevens using delegates and 


holding meetings The exhibit hall at the Stevens was 
occupied by a number of manu acturers catering to school 
business, including several in the office equipment and sup 


f merchandise and service 


ply helds Among 


were those of the following manufacturers who are also 


the displays 
interested in the off supply and equipment fields 

The American Cra n Company, Sandusky, Ohio This 
line ft crayons, tempera colors, etc.. were 
Biddle 
Che Arabol Manufacturing ( 


\ rk The mpat 


company 
demonstrated by R. | 
mpany, Chicago and New 


“Glutol” paste was on display, in 


1 variety S Ray Fickstedt, of the Chicago plant 
\ i! hare 
\utomati Per Sharpener Company, Chicago, II 
I} mpa lete range of pencil sharpeners was 
demonstrated | J Ramma. It was a convenient “serv 
‘ tati educators wl vanted to make notes witl 


displayed 


Rainier 


OFFICE APPLIANCES 


L. F. Brygelson and Carl Lang were in attendance 


School of Filing, Chicago, Ill, conducted by 


Miss 


( hicago 
Miss Irene 
Weeks was in charge of the booth 

A. B. Dick Chicago, I1l—This company’s 
booth included displays and demonstrations of Mimeo- 
graph Models Nos. 30, 77B, 85 and 96, showing machines 


Warren, demonstrated filing methods 


Company, 


adapted to the needs of the schools represented by the va- 
assisted by 


Roun- 


rious prospects. Jack Vennell was in charge, 
Rk. O R. J. Siewert, C. R 
tree, and E. P. Lemott 

Ditto, Inec., Chicago, II Six models of Ditto 
tors were demonstrated to the educators who filed past this 
display. H. E ! 


hare 
The Heyer Corporation, Chicago, III Chis 


Spiers, Lounsbury, R. J 


duplica- 


Dunphy was in 
booth, in 
Gregory, showed various samples of Heyer 


charge tS 2 


products in operation, including the “Flexograph,” rotary 


‘Lettergraph,” “Super Efficiency” gelatin duplicator, 


tracing device, and special styli. 
Roanoke, Va., 
stencil duplicator E. F 


“Clearoscope” 
Multistamp Company, showed several 


models of the Galvin was in 


charge 
Rand McNally & Company, Chicago 
and globes, the points of interest being explained 


[ll., displayed maps 


specihc 





STATIONERS 12:30 CLUB HOLDS ANNUAL OUTING At the 
tioners ¢ b met for their nnual outing on June 21 About 
baseball, race Sweet Adelins nd many other amusements 
linner was presided ove by W. H. Whittemore, who appointed 
table prize The event was charge of Fred Steinhilber, 
tee s ‘ f those a ling are pictured above Top row, le 
Kirschbau H. Gordor Larry Schmidt. E. Spaeth, I. W 
. dt Juliu Kahr I Tavert r, and Harry Yager Ser 
Jo! Reir Arthur Lawl Bill Pickering, Chas. Sehrir 
Mr. Davies, W. G. Whittemore Tom Smit John Pover 
Lawle Donald MeLeod (center) and two sor 


ouis Tavernier 
Donald McLeod and George 


Witbeck 


é 
\ 


members of the 12:30 Sta 


nial Inn, City Island, New York 
hundred persons were present and there was golf, swimming, 
stationers walloped the manufacturers 14 to 9 at baseball The 


s toastmaster. Athletic prowess was rewarded by 
Nitschke and their respective commit 
right Louis Levy, someone unidentified, Eddie Dooley, Chas 


J. E. Neary (unidentified), Ed Bridge, Chas. Underwood, Larry 

1 row, left to right Dave Pomerantz, Willie Lempel. Carl Ander 
er Meinehilder, and D. N. Briggs. Third row Ray Weissen 
Harry Lynr Bottom row Jerry White, Joe Connelly, Arthur 


Donald McLeod, Harry Tehan and Lou. Caracci 
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ELEVENTH ANNUAL CONVENTION OF 


IND., JULY 


and Roy Worthingto1 
111—This 
showed tempera colors, the company’s new package 
Washoff” ink spilled ink 


garments, a new house 


in detail by Charles Brooks 


Sanford Manufacturing Company, Chicago, 


boot! 


for drawing inks, permitting 


to wash out of twenty-five cent 


hold ink, 


individual filler f 


fountain pen ink with 
The filler is 


permitting the user to fill 


and a quart package of 
vr self filling fountain pens 
supplied from the quart package, 
the pen conveniently \ cap is provided for the filler, to 
“ 


prevent evaporation “between drinks.” The Sanford dis 
play was in charge Russell Carpenter, assisted by H 
\vilwyn 

Woodstock Typewriter Company, Chicago, Ill.—This 
booth featured Miss Dorothy Dow, rated as the world 
champion school typist. J. C. Hullett, educational director, 


was in charge of this demonstration, in which Miss Dow 


made the keyboard hum 


> 
Word from New York Stationers 
William H 


’ New York states that that organiza 


Executive Secretary Greenleaf of the Sta 


troners Association 
interest of the industrial re 
York City 


met and approved the Cincinnati resolution 


tion is busily at work in the 


covery program. The several New zones have 


\ committec 


has been organized to which breaches of the code will be 


referred after the government has approved a code for the 
industry 


Local problems are, of course, being discussed in con 


nection with the practice 


Mr. Greenleaf states that local New York stationers aré¢ 


joining in participation with the association’s activities 


more and more, and that decided progress is indicated. 
The last meeting was held by stationers and manufac- 
Hotel Commodore, New York, on Thursday 


July 27, 


turers at the 


evening, where Charles P. Garvin, coordinator, 
discussed the latest deve lopments under the Industrial R« 


covery Act. Other prominent speakers were also heard 


oe 


Staple Association Organized 


The Staple Association of America has been organized 


by the staple manufacturers and distributors. The officers 
\. Whelan, Bostitch Sales Company; 
Bates Manufacturing Com- 
treasurer, F. R. Curtiss, Neva-Clog Prod 
Kuch, Jr., of Hotchkiss Sales 
Company, Jack Linsky, Parrot Speed Fastener Corpora- 
S. M. Babson, F. R. Curtiss, Lou Obstfeld, Markwell 
Manufacturing Company, and R. A. Maish of the Dennison 


are President, J. D 
vice-president, S. M. Babson, 
pany; secretary 
ucts, Inc directors ( F 
tion; 


Manufacturing Company. 


THE NATIONAL ASSOCIATION OF COLLEGE BOOK STORES AT BLOOMINGTON, 


24 TO 27 


College Stores Association Meets 
The eleventh annual convention of the National Associa- 
tion of Stores held at Indiana University, 
sloomington, Indiana, July 24, 25, 26 and 27 last. A com- 
prehensive program was carried out, beginning on Monday 
session on Thursday 


College was 


and ending with a final business 
morning 

\ number of interesting exhibits were shown. Those 
companies in the office equipment field which showed their 
college lines included the Wilson-Jones 
charge of Messrs. Stempel and Dimmett; Oxford Filing 
Supply Company, L. C. Goodhand; National Blank Book 
Company, Ray Schumacher; Swan Pencil Company, S. H 
Swick: Keuffel & Esser, H. E. Bowman; Yawman and Erbe 


Company, I. R Acco 


Company, in 


Manufacturing Cornish; Products 
Company, Grenville Davis. 

Among the companies which provided souvenirs of the 
convention the following office equipment concerns were 
Esterbrook Steel Pen Manufacturing Company, 


Company, Parker Pen Company, 


noted 
Filing Supply 
Sanford Manufacturing Company, Wahl Company, Wil- 
son-Jones Company, and National Blank Book Company. 


Oxford 


ll — 


Yaffa Heads Smith-Corona Boston Branch 
H. S. Yaffa has been appointed manager of the Boston 
branch of L C Smith & Corona Typewriters, Inc. Mr. 
Yaffa became a 
in 1922, when he was appointed manager of the supplies de- 


member of the L C Smith organization 


partment in the Boston office. 
In 1923 Mr. Yaffa Smith 
suburban territory and proved so successful that five years 


became an L C salesman in 


later he was made assistant branch manager of the Boston 
office. 





H. § 


YAFFA 


In 1931 he was appointed manager of the Boston branch, 
holding that position until 1933, when he again became 
assistant branch manager. His reappointment as manager 


became effective on July 1. 
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Sons Company, Philadel Chicago, IIl. 


phia, Penna 

No. 7. B. J. Bristoll, Koch 
Brothers, Des Moines, 
Iowa. 


No. 4. William J. Douglas, 
Zac Smith Stationery Com. 
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Place of next annual convention: 


Education of Salesmen 


By James R. Cowan, Thorpe & Martin Company, 
Boston, Mass. 
Nott This address, made at the National Stationers Associa 


tion Convention in Cincinnati in June, was unintentionally 
mitted from the presentation of convention speeches in the July 


issue of OMe c A pplhanes s 


handled and is worthy of careful perusal 


It concerns a timely subject adeptly 


Our industry, like every other, has for the last three o1 
four years been engaged in a desperate battle for its very 
existence Desperation has driven many to use unfair and 
This 


instead of curing the situation only aggravated until profit 


unethical methods to procure orders procedure 


became a stranger and red ink was fashionable on balanc« 


sheets 
Today we are meeting here to plan together—manufat 
and what we do here and 


reflected in the days 


turers, wholesalers and retailers 
the spirit in which we do it will be 
which lie ahead. Whatever good is accomplished at these 
meetings will, in a great measure, fail unless we intelli 
gently and earnestly train our first line of defense and 


offense—the sales force. It must be a real planned project, 


for it is these men who must inject themselves whol 
heartedly into the great work of reconstruction. This is 
a real job for management. The essence of sales manage 


ment is the ability to make others sell. Other tunctions 


performed—routing, expense control, sales 


But, if when contact takes place the 


may he well 
and so on 


Se ll or make 


quotas, 


salesman fails to an impression, the rest may 


as well have been omitted. 


his is a different matter from the salesman not getting 


any orders Any salesman, even in times like these, will 


if he interviews enough prospects, get some business. The 
spirit of compassion will move some people; others wer 
just going to phone the order anyway In so called good 
neerns keep their plants going with that 


But, in hard times or what should be 


times, some cr 
type ot salesman 
salesman’s performance must of 
Nine 


management is enabling him to do just 


»f that task, 


called normal times, the 


necessity be of a higher quality He must sell 


tenths of sales 


that \ large part in turn, is concerned with 





No. 8. Herman Cast, West- No. 11. J. H. Gonyea, The 
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No. 9. William C. Clegg, San Francisco, Calif. 

The Clegg Company, San 
Antonio, Tex. No. 13. T. V. Bell, Thos. 
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Stationery Company, Colo- J. J. O’Brien & Sons, New 

rado Springs, Colo. York, N. Y. 


525 Investment Building, Washington, D. C. 


Buffalo, N. Y. 


tting salesmen for the few minutes they spend in the 


presence of a customer, 
\ simple test will show the effectiveness of the average 
salesman. Tell him to try and sell you something Che 


true test, of course, is the initial contact The prospect 


must assume to be a stranger. After an impressive failure, 


the average salesman will excuse himself by saying he 
finds it hard to pretend and that in a real case he 
If he cannot say it, he does not know it 
Che salesman whose simulated contact is pathetic will rep 


It does no good, 


would 


be impressive. 


resent his firm no better to his customer 
expand on his shortcomings His failure is 
That the blame, not for 


however, to 
the failure of the Sales Manager 
the lack of sales, but for the 
will be placed on that individual’s do: 
not likely 
Executive 
flaged behind the screen of methods of salesmen’s compen 


sation. If the salesmen do not sell, the first recourse is 


failure to know how to sell, 


irstep is possible, but 


ignorance of sales technique can be camou 


to change personnel. The second is to change method of 
payment. The third is to increase the torce on some com 
that appears to pay for no more work 


results in two 


pensation scheme 
than is done, even though it really vicious 
losses, spoiled prospects and high personnel turnover 


Granting the importance of the proper selection of sales 
personnel and fair compensation arrangements; these fa 


tors, in practice, are concerned with the will to sell becaus« 
the will to sell is largely acquired, and because the 


inability to sé ll, 


urge 


to sell may 
attention must be directed towards what the salesman does 
will become 


speedily vanish before the 


while in contact with the prospect, so that he 


accustomed to the analvsis of each successful sales prob- 


lem, the orderly arrangement of his material and its pres 


successful 


with the principles ot 


entation in accordancs 


persuasion 
the salesman should be the 


without the 


The general preparation ot 
knowledge of how his customers get along 
has to sell, and how they would ¢ 


et along with 
This implies an inten 


article he 
it: that is, what it does for them 
sive study of how business is conducted 

He should include in his knowledge the principles upon 


which the businesses of the type he is going to sell operate 


a working knowledge of office routine, at least a termi- 
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MANY TYPES 
For the big industrialist and the small 
business man, for the banker and the school 
teacher, for the factory manager and the railroad 
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=> executive, for the stenographer and the letter-shop man, 
the Mimeograph is a personal servitor. The speedy du- 

plicator of all kinds of forms, letters, bulletins, graphs, == 








SS 

SS 

== etc., it isa record-gainer in economy and an efficient 
personal helper. For latest information write 

A.B. Dick Company, Chicago, or see 

classified ‘phone directory. 






i 


all 


= 






| 
|| 
“wh 
3 





“ii 


















— Ss _ 
WA =a =. 
ZS 227. SSS . 
Ce, Fass = 
— 1 ws _ 2 
= 7/4"? > EF, . 2 34 : = 
—3'\"gF 4 2 - jz 
an — & 4 SS] > 7 Se 
=— % ==> —— s+ = —- == 
Sn = SS : SS 
3 = > _ == — 
———— _————| = = = . 
33 eS SS — 
oe = = —S— 
; => =S3 a —— = 
a | ize = 
Ss = 25°75 z= =F 
— ——— 







yy 
hi} 






Ihe 
Mali 
ll 
ity 






i 


i 








MIMEOGRAPH 





wn" 
N 


nology of accountin a fine knowledge of the English 
language and he should certainly know his product 

In initial ca 1 customer ery scrap of intorma 
tion relative to them mportant if he is going to develop 
4 proper ules tal After eve ill notations should be 
made so that in tl pare time they will be able to check 
up on su sé is well as failure Taking an inventory 
f the effort the surest guide t rrect errors and im 
proving i tall here are very few of us who can 
make u " , tall mn the pur of the moment, 
therefore int d pret rat I ecessary, tot in the sales 
tall ne not l elling the but 1 himself 

\ sal talk ts painting a ture The important 
thing hould 1 for rot ind all other matters 
hould mer ettin dl e have many types of 
customer é ot nece itv paint many different pt 
ture Certait ers like pastoral scenes while others 
like them wild ane ly, but t salesman must remember 
that he n re ( he pa ( r he is the only one 
that know cture finally must be 

He should be taught how to prepare a suspect list and 
rite i i 1 nd anal t be able to segregat« 

erely eavin the 1 spects The next step 

i the turning of prospects into customers 

\fter ue oar hrough training your salesmen—retral 

thes 
> 
New Concern in Oklahoma City 

Clarence | Pave. Inc. is a new stationery and ofhce 

equipment store which opened for business July 1 at 224 


Oklahoma City Che organization 1s 


whom art 


mposed of a group of men and a lady, all ot 

vell trained in the business 

Mr. Pa resident. Upon leaving the army in March, 
1919 he be i ‘ avency manager for [he Safe Cabinet 
Compa Oklahoma City. which has been his home prac 
t lv all | He retained that position until Saf 
Cabinet iiie " f the Remineton Rand organization 
ind ther ed as regional manager and branch systems 

nage the st of June of this veat 

( | N nother member of the organization 
was rec e vears ag for the Western Bank and 
Office Su ( pany Joining the Remington Rand 
t il itor ( ( ame systems salesman and later sys 
ems de irti nt I inact 


\. L. Franks formerly was office manager for Remingtor 


salesman 


Rand in © il i Citv and later 

\llen F. Ne the fourth of the group, was assistant 
district manager and later manager for Library Bureau 
In 1927, he | e manage r the Shaw-Walker Con 
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pany and has spent a year in the Remington Rand organi 
ition 

Miss V. K. Laughlin, secretary of the company, went 
with Remington Rand in 1926 as secretary to Mr. Page 
and later became office manager 

This new company has the exclusive agency for the 
Shaw-Walker filing equipment and Mastercraft loose leaf 


systems. A full line of stationery, office furniture and sup- 


plies is carried 


While the company is in active operation with more 
sources of supply arranged for, Mr. Page indicated that 
e would like to see catalogues from manufacturers of 
desirable stationery lines. 

> 
“Doc” Hanson Not a Rival of Father Time 
In a recent letter, Walter “Doc” Hanson, president of 


Business Machines, Inc., Cleveland, Ohio, relates 
out-of-town visitor, a reader of Office Appliances, 

The 
said, “I 


Hanson 
that an 


him for a friendly visit visitor was a 


\fter shaking 


called on 


strange! hands he wonder if I’ve 


shaken hands with the right person. I had the impression 
Old Man 

In response to “Doc's” 
should think him so aged, the gentleman said, “I read the 
' ‘Most Difficult Sale’ 
Office Appliances in it you mention having had 


that you were lime himself.” 


query as to why the visitor 


story of your when it appeared in 


Because 
selling experience I thought you must 


twenty-seven vears’ 


have started selling as soon as you learned to talk or that 
you must be great grandfather.” 


“Doc” 


old enough to be my 
that of his 


hastened to explain twenty-seven 


years’ experience in the typewriter industry eight were 


spent in the mechanical end of the business and nineteen 
The that “Doc’ 


ather 


in selling conclusion is Hanson is not 


a rival of F lime 
> — 


Mr. Speke Visits Acco Main Plant 


Gerald \ 
Ltd., 


June 


director of Acco Products. 


United 


pe ke 


England, arrived in the 


, Managing 
States on 


Acco 


England, mad 


London, 


26 to attend a series of sales conferences with 


ifthicials with a view to extending sales in 


possible by improving conditions He remained three 


veeks, visiting the main plant and offices and familiarizing 


himself with American sales practices 

Mr Speke has directed Acco Products, Ltd... for fifteen 
vears and is the former head of The Office Appliance 
Trades Association of Great Britain and Ireland. Befor« 
becoming identified with Acco, he was prominent as a 


man in Great Britain. He was entertained her« 


] 
I 


typewriter 


d Irie nds 


by many © 


HOW STYLES DO CHANGE Here are thirteon 
gentlemen all members of the F. S. Webster 
Company organization, who assembled on the 
sands at some seashore resort near Boston, to 
have their picture taken We suspect that the 
occasion was an outing by the F. S. Webster 
Company It took place about twenty-five years 
ago It will be noted that many of the men in 
this group are still in harness Reading from 
left to right, they are T. Hardy Dayton, for 
merly a salesman in the employ of the com 
pany; W. A. Hayes, still employed by the com- 
pany as a Boston office salesman; C. H. Brad 
ley; Walter P. Funck, present manager of the 
company’s west coast office at San Francisco 
Charles Dixon, who was killed by a burglar at 
his home while he was still in the employ of 
the company; William White, died while still 
in the service of the company; James Quartz, 
factory manager of the company in charge of 
production ; George Hartley, formerly secretary 
of the company, who died while still in the 
company’s service; George F. Malcolm, present 
vice-president and general manager; Mr. Tun- 
stall; Ross Douglas; Frank L. Pelton, who was 
this year retired from active service with the 
company, after having represented it in New 
York state territory for a period of forty-one 
years ; Charlie Garvin, at that time general field 
manager of the company’s activities, now gen 
eral manager, secretary and coordinator of the 
National Stationers Association 
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Some Trade Visitors to the Fair Last Month 
names of some of the 


\ Century 


Following are the 


the trade who attended of Progress Exposition last 


month » Hu Hannah. J. Schubert 1. Tongue and Boyd 
Vorland, all of New York City: \/rs. Henrietta Puncochar, 
San Francis« a 7. Coffman, San Francisco; Mr. and Mrs 
1 H. Githens, Canton, O.: Leo / farton, Tacoma, Wash 

John Marsha Kansas City, Mo.; George Morrison, Indianapo 
lis Office Furniture Company, Indianapolis, Ind.; Miss Calhoun 
Ambrose Printing Company. Nashville, Tenn: / V. Pattill 


Typewriter Exchange, Columbia, S. C.; Charles S. Lippman 


St. Louis, M lel BRB. Tupper, Montclair, N. J John G 
WeMullen, Maplewood, N. J.; Arthur L. DuPre, Fibroin Sten 
cil Company, Jacksonville, Fla; Clarence E. Page, Clarence FE 
Page, Inc., Oklahoma City, Okla.; 47. D. Beaumont and T. C. | 
Ber Rochester, N. Y.; J. C. /iugunin, Gilman Fanfold 
Corporation, Ltd., Boston; Sam Jason, Jason Stationery Com 
pa Montreal, Que.; D. Waterman, New York, N. 
er Dai San Antonio, Tex Felt & Tarrant branch 
nagers i Tippers. Cleveland: ¢ G. Theders, Boston: 
St. Paul; /7. E. Conn Indianapolis; -. A 


” Huntingtor W Va: H. £ Stonchouse, Detroit: 


( St. Louis: HW’. R. Hollingsworth, Charlotte, N. ¢ 

Royal Typewr Company managers Il’. W’. Pennek, Indian 
ipolis, Ind.; T. E. H er. Akron, Ohio: J. W’. Mame, Dallas, 
lex / l’cin, Business Equipment Company, Peoria, 
Il.; #7. E. Mons Bizness Equipment Company, Huntsville, 
Ala.: ( j New Oxford, Penna.; E. . Schaarmann 


laustmann president, Royal Typewriter 
wchocola 


( hampaign, Ill.: / ( 
New York Citv;: Josef Chi 


rechoslovakia 


Company and son, J. E 


(/ hola, Prague. 


ae 
Duncan Now Vice-President of Legend 
Products Co. 
D. H. Duncan, formerly of the Canode Ink & Office Sup 
ply Company in Chicago, is vice-president of the Legend 


Products Company of Indianapolis, Ind., manufacturers 


duplicating inks and all kinds of marking 


of writing Inks, 
and stamping inks. Mr. Duncan is in the sales promotion 
division 
is establishing representatives and dealers 
untry 

. on 
Election by William Mann Company 
William Mann 


several weeks 


Company, 
Wm 
Other officers re 


Claude N 


Che annual election of th 
Philadelphia, held 


Mann Prizer was re-elected president 


Penna., was ago 


Campbell, 


elected at the annual meeting were 

vice-president and treasurer; J. R. Wert, secretary and 
assistant treasurer (,eorwe ty Peterson, assistant secre- 
tary The board of directors was re-elected—Wm. Mann 
Prizer, Claude N. Campbell, S. E. Wilson, J. Gowen Roper 


and John M. M 


risscy 


_ 
Scripto Factory Operating Two Shifts 


The Script Manufacturing Company of Atlanta, Ga., 
takers f the Seripto long lead pencil, is operating its 
factory on two shifts, eighty-five hours per week. Through 


out the depression the Scripto plant has been in full oper 
ation on a hity ve hour week schedule. Orders during 
the last three months increased so rapidly that a double 


shilt be« ime necessary 


> 
Toronto Stationers Play Golf 


The second golfing tournament of the Commercial Sta 
tioners Association of Toronto took place at the Lake 
View Golf and Country Club last month An excellent 
dinner was served at 7:00 P. M., after which the guests 


listened to remarks from President Balfour and Bill Evans, 


urman of the golfing committee Prizes were dis 


buted t twenty-three fortunate 


plavers 


visiting members of 
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Hutchinson’s Book Store in New Hands 


Shortly after the death of H. J. Hutchinson of New 


Bedford, Mass., for many years proprietor of Hutchinson's 
Book Store, the business at 222-226 Union street changed 
hands. It was established in 1864 

The new owners announced a continuance: t the prin 
ciples under which the business has been operating for 
sixty-nine vears 


The advertising announcement bore signa 


tures of all the staff with the position of each and the 
vears during which they had been connected with the 
business 

—_ 
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‘Piotr To PRoor 
COMPANY. tm 


PROOF New 
Michael 


PLOT TO 
book on how to write by 
Lipman It is distributed by the 
Royal Typewriter Company The 


FROM 


brought a 
inquiries 


announcement 
number of 


initial 
large 


as 
Eight New Agency Appointments in 
Addressograph-Multigraph 

Che Addressograph-Multigraph Corporation 
the following new field appointments since July 1: H. A 
Patterson, Multigraph sales Mass.; W 
B. Board, Multigraph sales agent, Louisville, Ky.; H. F. 
Goheen, Multigraph sales agent at Kansas City, Mo.; J 
W. Wolcott, Addressograph sales agent, Rochester, N. Y.; 
D. D. Miller, Multigraph sales agent, San Francisco; C. F. 
l’arrar, \. Fin- 
igan, Multigraph sales agent, Richmond, Va.; J. Menden 


hall, 


announces 


agent, Springfield, 


\ddressograph sales agent, Indianapolis; ] 


Addressograph sales agent, Scranton, Penna 
~—>-—— 

Dalton Now with Merchandise Mart 

William J 


with 


Dalton, well known from his former connec 
this field, 


Merchandis« 


has been ap 


Mart, Chi 


publications in 
staff of the 


tions trade 


pointed to the sales 


cago, where he will represent the Mart to the stationery 
and office equipment industry \ concentration of offices 
and display rooms of stationery manufacturers is under 


way to be similar in plan and scope to the floors of the 


building devoted to furniture, lamps and other major in 


development for the stationery industry 


eleventh floor and it is hoped that 


dustries Che 
W ill be 


this division will be 


centered on the 

in operation by January 1] 
-— 

Mirabella Takes Up New Work 

P. A. Mirabella on June 26 

Groesbeck, Mirabella Company of New York, 


and has organized the P. A. 


\dams, 


whom 


resigned from the 
with 
he was executive salesman, 


Mirabella ¢ 


organization at 


already has the nucleus of a sales 


New York City Che 


if record keeping forms and 


ompany. He 


work in company is 


manufacturer and distributor « 
equipment and handles steel equipment, bookkeeping ma- 


chine supplies, Zip-Out forms and visible record systems 


Mr. Mirabella was with his former company fort 


Park Row 


fourteen 


years. New headquarters are at 15 
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and 


FIRST—Fills a Positive 
{cute Need. With reduced office 
personnel, more and better work 
is demanded of those who remain 
on duty. Good seating and physical 
comfort contribute directly to 
mental alertness which inspires ac- 
and volume. The Good- 
form Chair banishes the evils of 
incorrect posture and contributes 
measurably to the personal effi- 
ciency of the user. 


curacy 


SECOND — A Self-Liquidating In- 
vestment. Goodform Chair quickly 
pays for itself in increased pro- 
and the elimination of 
costly errors which are the prod- 
uct of fatigue. Money is now being 
spent on this basis. 


duction 


THIRD— Definitely Qualifies on 
Every Point. With five-point ad- 
justment, correctly shaped pres- 
sure areas, ventilated seat and 
adjustable, hinged back pad and 


and 


non-splinter aluminum construc- 
tion, all the basic requirements for 
correct posture and comfort are 
achieved. 

FOURTH—Attractive Appear- 
ance—The Goodform Chair pos- 
sesses the grace and beauty that 
creates first-sight favor. There are 
no handicaps of appearance for 
the salesman to hurdle. 


FIFTH—Possesses the Essentials 
of Dramatic Demonstration. <A 
carefully prepared sales presenta- 
tion, wherein the details of dra- 
matic demonstration are presented, 
provides a guide for the successful 
selling of the Goodform Chair. 


SIXTH—Priced Right. There 
are cheaper chairs than Goodform, 
but none lower priced on the basis 


of Dollar Value. 


. 2 . 
Here is a product that radiates en- 
thusiasm—a product that the GF 
Salesman can put into his car, roll 


convuineing too 


The Goodform Chair has 
all the essentials of a fast- 


selling. profitable specialty 


it into the prospect’s office, demon- 
strate it and come out with an 
order. That is being done right 
now by GF Salesmen everywhere. 
If you are not selling the Good- 
form Chair and other items of the 
complete GF Line, write us. Some 
désirable territory still available. 


THE GENERAL FIREPROOFING 
COMPANY 


Youngstown, Ohio 





GF All-Metal Products 


Desks — Aluminum Chairs — Steel 
Shelving and Floor Display Fixtures— 
Storage Cabinets — Safes — Files —- 
Filing Supplies, etc. — plus the new 
“SECRETAIRE,” the original one-man, 
one-piece office. 








GOODFORM 


ALUMINUM POSTURE CHAIRS 
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BETTER 


MPRESSIONS 


CREATE 
BETTER 
BUSINESS 


Columbia Silk Gauze—the Real 
Silk Secretarial Ribbon — pos- 
sesses characteristics of out- 
standing merit. 


Exceptional writing clarity and 
beauty, the real economy of 
long wear and carbon copies of 
greater quality and quantity all 
combine to give Silk Gauze 
greater intrinsic value than any 
other ribbon. 


A trial is convincing. 


COLUMBIA RIBBON & CARBON MFG. CO., INC. 
Main Office and Factory, Glen Cove, L. I., N. Y. 


Branch offices and agencies in all principal cities of the 
United States—also London, Madrid, Milan and 


Sydney, Australia 
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‘SiGKGAUZp’ THE REAL SILK 
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Results of Royal Contests Announced 

Announcements recently made by W. A. Metzger, ad 
vertising manager of the Royal Typewriter Company, Inc., 
gave the results of the two contests sponsored by Royal 
last spring. 

In the Ad-Writing contest, announced through the 
“Scholastic” Magazine, first prize of $50.00 was awarded to 
Chandler W. Jones of Lincoln High School, Tacoma, 
Wash., and second prize of $25.00 went to Thomas Rooney, 
Aquinas High School, La Crosse, Wis. Twenty-five ad- 
ditional prizes of $10.00, $5.00, and $2.50 each were awarded 
to the third, fourth and fifth prize winners, respectively. 

In the arrangement contest, calling for typing, and ar- 
rangement of prescribed material, prizes of a Royal port- 
able were awarded to James Chinn, of Duluth, Minn., and 
to his teacher, Miss Alice Sullivan. 

Thousands of entries were received in both contests and 
dealers reported much interest among students in their 
local schools, resulting in stimulation of portable sales 

catia 
Seattle Stationer Plans World-Girdling Trip 

Arthur E, Fransen, stationer of Seattle, this fall expects 
to start on a pleasure-cruise around the world. He re 
cently returned from Mexico to take charge of his sta- 
tionery and printing business on Third avenue, Seattle 

Mr. Fransen will visit the Orient, the Continent of Eu 
rope and its principal cities, and will return about the first 
of December.—CML 

Quick Job of Printing 

When the Exchange National Bank of Tulsa, Oklahoma, 
was reorganized overnight April 26, the Palace Office 
Supply Company, 613 South Boston, Tulsa, did a quick 
job of preparing forms for the new bank in its printing 
department. The superintendent, Floyd J. Thomas, was 
called from bed at 12:15. His men were on the job by 
one o'clock, and the presses were running merrily by two. 
Delivery of new forms, ledger sheets being the first, was 
started about three o’clock, and the bank employees wer« 
busy transferring the accounts of the depositors to the 
National Bank of Tulsa forms, a new institution with 
four million dollars of Tulsa money and four million 
dollars of R. F. C. funds on hand 

Checks, counter checks, notes, envelopes and _letter- 
heads, and deposit slips were all ready when the bank 
opened at nine o’clock.—HDR 


=~ 
Vine Drives Contest Auto to Fair 

Edward J. Vine, proprietor of Eddie Vine’s Pen Shop, 
with three stores in Seattle, drove to Chicago in the Ford 
he won in the contest conducted by the W. A. Sheaffer 
Pen Company last winter. He visited A Century of Prog- 
ress exhibition and, accompanied by J. G. Orr, assistant 
sales manager of the Sheaffer company, called upon some 
of the Chicago stationers. 

a 
Harrington Heads Operations of Liberty 
Typewriter Co. 

L. J. Harrington has been elected vice-president in 
charge of operations of the Liberty Typewriter Company 
of Philadelphia 

He has been identified with L. C. Smith & Corona Type- 
writers, Inc., and with the L. C. Smith organization for 
many years, having served as manager of the Philadelphia 
Branch, assistant domestic sales manager and in other 
Capacities 

The Liberty Typewriter Company is a subsidiary of 
L.. C. Smith & Corona Typewriters, Inc. Plans are being 
made for the expansion of activities in the exchange 
machine field. Mr. Harrington will have supervision of 
all Liberty operations both retail and wholesale. 
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IMPORTANT 
MESSAGEs! 


For All LIBERTY 
BOX Distributors 


This is the time of year when many new 
catalogs are issued. A LIBERTY BOX 
ad in your catalog will be well worth 
while. Present catalog ads which are old 
should be brought up to date. 


IBERTY BOXES are leaders in their 

field. They out-sell all storage box com- 
petition combined. For many stationers, and 
for the money invested, these boxes have been 
one of the best paying lines. Because of the 
satisfaction LIBERTY BOXES give users, 
the proper effort put behind them will steadily 
increase sales. To have LIBERTY BOXES 
in your catalog or house organ is therefore ad- 
visable. Such advertisements tie in with our 
national advertising and keep the advantages 
of LIBERTY BOXES constantly before 
prospects and customers. 

Firms planning to issue a new catalog this fall or 

publishing house organs are invited to tell us the 


size of space they can give LIBERTY BOXES. We 
will furnish copy or inserts without charge. 


BANKERS BOX CO., INC. 
536-538 S. Clark Street 
CHICAGO, ILL. 


Easy to use 





Low in cost 







They semi-seal 
Keep records safe 
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“Tt ADMIT 


I Made a Mistake” 


- « « «+ Said an Indiana stationer 

‘**For over twenty years we did a nice, 
profitable business on Waterman’s Ideal 
Fountain Pens,”’ he said as he stood at 
the Waterman’s Exhibit at A Century of 
Progress Exposition in Chicago. 

‘Then, like many others, we fell under 
the spell of a lot of ballyhoo and added 
pens of two or three other makes, feeling 
that we were extending our line. What 
happened after a short time, 
was that we had a miscellaneous stock 


actually 


of pens, some of them obsolete, and no 


complete line of any one make. Our pen 


business gradually slipped lower and 
lower. 
**I think I’ve learned my lesson. Last 


fall we got rid of our miscellaneous pens 
at a loss, incidentally) and put in the 
Waterman’s Stock Control Plan. In six 
months’ time our business has picked 
up, although it is still a long way from 
what it used to be. 

*"Now we rarely lose a sale, and never 
have to worry about discontinued styles. 
We're making a profit on every sale and 
satisfying our customers.” 


fre interested in Waterman's 
Stock Control Plan .. . which goes 


back to the ancient principle of mak- 


you 


ing every sale show a profit? 


Waterman's 


PENS*PENCILS* INKS 


L. E. WATERMAN CO. 
191 Broadway, New York 


Montreal 





Chicago Boston San Francisco 











2 
The microscope proves Waterman's 
is the pen with the perfect point. 
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Konecky Adds to Responsibility 


Maxim Konecky, who has been in charge of the Chicag 


office of William Prym of America since it was established 


1929, now has charge of the company’s sales promotion 
ind advertising This probably will necessitate a bit of 
mmuting between Chicago and New York. He retains 
the Chicago office and handles the sales in a group ot mid 


dlewestern states 








KONECKY 


MAXIM 
Mr. Konecky formerly 
National Lock ¢ 


displays initiative and alertness in meeting 


was in charge of the Fyrac divi 
kford, Ill He 


sale s proble is 


sion of the ompany, Rox 


and is well qualified to handle his new tasks 
Texts for Calculating Machine Students 
in oe 


Md., has prepared a series of text books designed to teacl 


Katencamp, Forest Park high school, Baltimore, 


operation of various types of important office machines. 


Eac h bow 


operations in detail 


kk is illustrated with pictures and diagrams show 


ing Practical assignments and drills 


covering every phase of the correct and efficient use ot 


these machines are given. Individual problems are dis- 


cussed and explanations as to how to adapt the machine to 


a particular business problem is given. 


The Monroe calculating machine is covered in a book of 
fifty-eight pages. The Burroughs calculating machine is 
explained and described in a ninety-four page book with 


Sundstrand adding and listing ma- 


The 


is treated with a view to 


suitable exercises 


chine and lessons 


its dual purpos« 
Dalt 


others 


are given in its operation \ book on the mn adding 


machine along the same lines as the is published, 


while the Comptometer is represented in a book with les 


sons and descriptive information 


New York, N. Y., 


The Gregg Publishing Company of 
publishers of the before-mentioned series, has added to the 
list, “Applied Machine Calculation,” by George B. Kings- 
bury and Marjorie Smith of the Hartford, Conn., high 
school This is a pad of practice exercises for use in the 


modern 
It ties up admirably with the Katen 


pad is 8 by 


of speed and accuracy in operating 


development 
calculating machines 


camp books 
11 inches, contains 110 pages and is perforated at the top, 


or can be used separately. The 


work on the 


240 checks 


each sheet being detached atter the page 1s 


completed There is also a package of which 


can be listed in many different combinations and used over 
and over again 
> 
Ralls and Russ Visit Royal Home Office 
G. G. Ralls, Royal manager at Los Angeles, and C. E. Ff 


] 


Russ, San Francisco, manager, were welcome visitors at 
the home office of the Royal Typewriter Company, Inc., 
a few weeks ago. Encouraging reports of improved busi 
ness conditions along the West Coast were brought to 
Royal officials by Messrs. Ralls and Russ 





















Angular Celluloid 
Tab Guides (100°, 
Visibility 
pressboard 


with 
heavy 

bodies, are easier to 
locate in the file, 
and will outlast the 


ordinary file guides. 


Angular Celluloid 
Tab Folders (100°, 
Visibility) are fur- 
nished in both jute 
manila and press-" 
board for every filing 


purpose. 


SEES 
SSS 


Card Index Guides 
with Angular Cellu- 
loid Tabs (100% Vis- 
ability) are available 
in five colors and 
many different styles 


and sizes. 


Angular Celluloid Tabs Come With 
Labels Inserted—Ready to Use 





ALWAYS VISIBLE 
No stooping or bending to 
read indexes in Angular 
Celluloid Tabs. Tabs 
are set at natural 45 de- 
gree reading angle—100% 
visibility. Removable in- 
serts provide unlimited 
expansion—at less cost. 


i is no longer necessary for you to insert labels in Angular Celluloid Tabs— 
they come complete from Globe-Wernicke ready to sell—ready to use. 


Of course, they are also furnished with blank tabs. 

The beautiful, new telescope type containers used in packaging Angular Cellu- 
loid guides and folders will add to the attractiveness of your shelves—and lend 
themselves to store and window displays. 

And ...in addition, present low prices should enable you to secure a larger 
share of the supplies business. 

Order a supply of these guides and folders—they'll make money for you. 


STEEL, WOOD AND PAPER PRODUCTS 


Steel and Wood Office Furniture and Filing Equipment; Steel Shelving; Steel 
Storage Cabinets; Cello-Clip Map and Plan File; Visible Record Equipment; 
Sectional Bookcases; Library Equipment; Steel and Wood Partitions; Stationers 
Products; Filing Supplies; Special Steel and Wood Equipment. 








Globe -Wernicke 


. and 


Factories at Cincinnati, 


Avenel, N. J. 


Unrivaled in Cotlilitences: ... Unequaled in Quality 
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Russell Arm Chair made by The Palmer & Embury Mfg. Co., New York City 
Ups lstered ith Eagle-Ottawa Spanish Moroc« Leather 
Uphol Ye R 
pholstery Leather and Your Future Reputation 
The furniture manufacturer knows the durability of As tanners of fine upholstered leathers we are vitally 
his furniture is no greater than the leather upholstery interested in the reputations of our furniture manu- 


used thereon. He knows that the leather covering of his facturer customers because our business can grow and 


chairs receive the greatest use and the greatest abuse. prosper only as we protect their reputations. While our 


Any failure of the leather covering in any way is a name may not be evident to the ultimate user of such 


direct reflection on him. furniture, our reputation with manufacturers, decora- 


When the manufacturer of upholstered furnitur 


buys leather for furniture coverings, he talks about 


tors and dealers can be built only on the ability of ou 
leathers to deliver, throughout many years of use, 


color, wearing qualities, price, and promptness of the carefree satisfaction that every user normally 
delivery. What he wants to say, but does not expects. The yardstick of value for all Eagle- 


express in words is, Protect Our Reputation. Ottawa leathers is Satisfactory Performance. 





EAGLE-OTTAWA LEATHER CO., Grano Haven, MICHIGAN 








Ju- 
nd 
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Too Literal Compliance with Orders 

R. W. Mowry of the Underwood Elliott Fisher office 
at Youngstown, O., in the current issue of the U. E. F. 
News, relates an incident where the manager's orders were 
too literally obeyed. “Leave immediatley after securing 
the signed order,” said the manager. The salesman, intent 
upon instructions, left the office of a customer so imme 
diately that he forgot his brief case and the signed order 
from the customer, and was seventy-miles away in the 


branch office before he remembered 


mnisiiias 
Son of Typewriter Man Suffers Broken Arm 
Joseph P. O’Connor, jr., 8 years old, son of the owner 
of the Springfield Typewriter Exchange, 327 East Walnut, 
Springtield, Mo., fell from a tree at his home recently and 
suffered a broken right arm as a result. He was treated 
in a local hospital and then sent to his home for recovery 


HDR 


— 
Prices Upped on Oxford Corrugated Board Files 

The Oxford Filing Supply Company, 340 Morgan avenue, 
Brooklyn, N. Y., has announced increases in prices on its 
corrugated board files, effective July 1. The advance ranges 
from five to twenty per cent, depending on the individual 
items. In its announcement the company states that within 
sixty days Standard Series files will be provided with an 


improved drawer design, featuring a new full grip handk 


- 

Skagseth Stationery Company Takes New Location 

The Skagseth Stationery Company, in business over 
twenty years in Miami, established a newly opened store 
on June 1 at the corner of N. E. First street and N. E. First 
avenue, Miami, Fla. The store has three thousand square 
feet of display space, seven show windows and a personnel 
of six people 


~~ 
Office Equipment Man Helps Credit Men at Picnic 
George Muratet, credit manager of the Field Stationery 
Company, office equipment dealers, 612 South Main, Tulsa 
Oklahoma, was a member of the committee which arranged 
the surprise program for the picnic of the Tulsa Retail 
Credit Association at Sand Springs Park recenily. It was 
the sixth annual event of the kind, and the credit men, 
relaxed, “threw some party.”—HDR 








WEDDINGS 





Mahan-Riddle 

Miss Ellen Mahan was married July 5 to A. Edward 
Riddle, Jr. Mr. Riddle is the son of A. E. Riddle, the Chi- 
cago stationer, and is active in the management of that 
business. 

Following the ceremony, Mr. and Mrs. Riddle made a 
trip to Buffalo, N. Y., and return on the SS. “South Amer 
ican.” The happy couple has the good wishes of a host ot 
friends in Chicago and its north shore suburbs 


~— 
Harrington-Brunson 
Richard A. Harrington, who is associated with Fred R 
Brickell in the local agency for L. C. Smith & Corona 
'ypewriters, Inc., in Joplin, Mo., was married at 8 o’clock 
Saturday night, July 8, to Miss Etta Brunson. The cers 


mony took place in their home at 2007 Porter avenue, 


which they had furnished prior to the marriage.—HDR 
~<> 
Rosenberg-Ackerman 

Miss Pauline Rosenberg will be married August 6 to Eli 
Ackerman at the Rumanian Congregation Synagogue, Chi 
cago. Mr. Ackerman its connected with the Crown Office 
Supply Company at Chicago, and is widely known in sta 
tionery circles. Many friends join in wishing happiness 


to Mr. and Mrs. Ackerman. 
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The COMPLETE 
STEEL AGE 
300 LINE 


i 
i 


FURNISHED IN ALL 








STANDARD SIZES 


Style 300-—5x3 C 


Style 309-—9x6 © 


Style 301 —5x3 ¢ 
Style 304 -5«4 © 
Style 307 -8x5 ¢ 
Style 310 —9x6 ¢ 


Style 302 —5x3 ¢ 
Style 305 6x4 
Style 308-—8x5 ¢ 
Style 311-—9x6 © 





Street Ace 300 Line Card Index Units 
are inexpensive but built to give years 
of service. These units are equipped 
with bale suspension and positive lock 
compressors. Cabinets have embossed 
recesses on top and embossed feet on 
the bottom so that they may be stacked 
vertically. 


| Corry-Jamestown Mfg. Cor 
| Corry, Penna. 


Export Dept.: Cleveland, Ohio 
Cable Address—CORJAM 


Corry- AMESTOWN 


STEEL FURNITURE 
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CARD INDEX UNITS 


ards 


Style 303-—6x4 Cards 
Style 306-—8x5 Cards 


ards 


‘ards 


‘ards 


‘ards 


‘ards 
‘ards 
‘ards 
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W hether 30 hours or 48... 


healthful, comfortable equipment will 
continue in growing demand — therefore 


feature 


UHL STEEL OFFICE 
FURNITURE 


No. 7070 
lypewriter Desk 


More employees shorter hours 
equal results at equal cost Phat imminent 
problem of American industry is not quite so 
simple as it may seem. A successful solution 
calls for ingenuity and resourcefulness 

and best available equipment 


UHL steel equipment has a definite place, of 


growing importance in ofhce equipment 
Through its use, time and energy are con 
served fatigrue reduced The UHL 


“ Postur-Chair”™ 1s for seated office workers 
It develops correct posture, promotes health, 
conserves strength All UHL equipment is 
framed of cold rolled steel, welded in solid 
structure that cannot be worn out, even in a 
lifetime of hard service 


There are exceptional opportunities for re 
tailers in the sale of UHL equipment As in 
the past, dealers have substantially extended 
its distribution to the satisfaction of their 
trade and to their own profit, so now, at this 
particular time, there is further occasion for 
excellent earnings. Write us for catalog and 
High Desk Chair details 


The TOLEDO METAL 
FURNITURE CO. 


1532 Hastings St., Toledo, Ohio, U.S. A. 






No. T800TS 
“Little Dandy” 
Typewriter Stand 





e 


No, 9606-17 


**Postur-Chair 
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Sanford Distributing an Interesting Novelty 

\ dime bank two inches in diameter and three inches 
high is being given away as an advertising novelty to 
school children by the Sanford Manufacturing Company, 
Congress and Peoria streets, Chicago The bank is cov 
ered by two paper sleeves, the inner one pasted in perma 
nent position and the other one being simply slipped on 
and movable. In the outer sleeve a window is cut out and 
is flanked at the top and bottom with the words “Sanford’s 
Ink Parade.” By holding the outer sleeve with one hand 
and rotating the box with the other, the various products 
of the Sanford line make their appearance at the cutout 
window. On the outer sleeve are some rhymes concerning 
Sanford’s ink. This sleeve may be removed revealing some 
more typed messages about the Sanford products 

One place that these banks have created particular in 
terest is at the Sanford exhibit at “A Century of Progress.” 
Nearly eleven hundred were given away during one day 

> 

Mearl Corporation Takes Over Pearl Essence 

Joseph H. Meyers Bros., who formerly marketed their 
pearl essense under the trade mark Richelieu, have dis 
posed of that part of their business to the Mearl Corpora- 
tion of Brooklyn, N. Y., who will market the product 
under the trade mark Mearlmaid 

This product is a lacquer much used by typewriter and 
filing cabinet people as well as on automobiles 

Che new company will operate plants at Reedville, Va., 
and Eastport, Me., and will open an additional plant neat 
Newark, N. J 

At New York City, technical assistance will be rendered 


and research will be carried on Temporarily, the com 


pany has taken space at 220 Twenty-fifth street, Brooklyn, 


New York 





RECENT ROYAL PRIZE WINNERS Left: James Kubik, Youngstown 
0 receiving as grand prize a Royal portable for winning the Gregg 


Transcription contest Clem Riddle is making the presentation Right 
Frank S. Jackson, Royal representative at Jackson, Miss., hands over a 
Royal Signet to Jonas Spiro, Quill and Scroll winner at Meridian (Miss.) 


high school 
oe 
Houle Takes New Quarters in Seattle 
Newly relocated in Seattle is the A. J. Houle Typewritet 


Company, in headquarters at 211 Seneca street, where new 


standard and portable machines of all makes are dealt in, 


repaired and exchanged. An excellent window display has 
been created at the new downtown location.—CML 
a 


Wahl Doubles Payroll 
It is stated that The Wahl Company of Chicago, manu 
facturers of fountain pens and propelling pencils, has in 
creased its payroll one hundred per cent in the last month 
on account of the production of new items and increased 


business 
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The METROPOLITAN 


a new creation in Art Metal desks 


ERE is modern design and practical utility. 
The Metropolitan is a desk for the new, 
keen efhciency required of business in this re- 


construction period. 


The resilient, black Artolin top is an ideal work 
surface, pleasant to the touch, sound-deadening 
and free from glare. The drawers operate smooth- 
ly and silently on new-type Z-slide suspensions; 
the vertical letter size drawer has progressive- 
slide, ball bearing roller suspensions. The center 
drawer has a convenience tray and all drawers 
are fitted with movable partition for card files 
and desk materials. The unusual centering of the 
desk legs under each pedestal makes quick work 
for the janitor in cleaning. 
THE ART METAL LINE 


Horizontal Sectional Files 


Fire Safes 


Upright Unit Files 


In the Art Metal Building Equipment Division...Hollow Metal Doors and Trim.. 


Storage Cabinets . . . Desks 


The Metropolitan is made in two sizes:60x 34 and 
66x36. It may be used singly or in batteries for 
the general office. The 60x 34 size may have a 
typewriter pedestal in place of regular right or 
left pedestal drawers. Tables to match are in three 
sizes: 60 x 34; 66x 36 and 72 x 36. The standard 
finish is gun-metal and black with chromium fin- 
ish trim and hardware. Write for the Art Metal 
Desk Catalog. 


Art Metal 


CONSTRUCTION COMPANY 


Jamestown, New York 
Shelving Plan Files 

Counter Height Files Postindex Visible Files 
Elevator Enclosures...Architectural Bronze...Library Fittings...Partitions 
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This PROTECTION can be yours 





Monarch 
Portable 





Monarch 
Noiseless 


Desk Model 


““MONARCH’’ 


line distribution restricted to 





office equipment dealers doing 


oh. . a =. “ Monarch Noiseless 
a legitimate typewriter business ch 
VERY Monarch Portable sold benefits a ness has been given through modernized styl- 
dealer. The purchaser can buy from no ing and advanced mechanical design. In ad- 
other source. Obviously, dealers profit dition there are the Noiseless Portable and 


through such a favorable selling arrangement. 
Obviously, too, dealers profit because of the 
completeness of the line and the width of its 


the Desk Model Noiseless—the two de Luxe 
machines which have already proved ir- 


price range. The Monarch line includes a resistible to thousands of buyers of small 
standard portable model typewriters. 
of established desirabil- : ; 
e itv and durabilitv—to Write for details of this most unusual story 





which new attractive- for Portable Dealers. 


“FULL LINE’ DEALERSHIPS ALSO AVAILABLE 


Territories offering excellent possibilities are now open. Dealers who desire 
the opportunities presented by a complete line of standard and noiseless type- 
writers in both portable and office models—including the sensational new 
Portable Adding Machine retailing at only $55 (pictured at the left)—together 
with an outstanding line of supplies and accessories — are invited to write for 
information regarding a most attractive dealer proposition. 


AMERICAN WRITING MACHINE COMPANY 


|) 374 BROADWAY NEW YORK, N. Y. ( 


Please send information regarding your “*Full Line’ Dealership. Please send details of your “Protected Portable Line for 


Dealers.”’ 


Vame iddress 


City State 











AUGUST, 1933 


Ritiim rs” qe WW, ef 


Store Change Improves Sales EUR 


Rearrangement of the display cases and counters in the . 


store of The Paul Anderson Company of San Antonio, 


al 
89 


ae 
— 


Texas, has effected a good increase in sales, according to 
R. C. Thorne, assistant general manager. Display cases 
and counters which had been at the front of the store on 
the left, were moved to the right and continued more than 
half the length of the store. Display tables for general 
office supplies, for which a constant call is had, were moved 
to the left where the majority of all patrons turned. This 
change has suggested many items, and has also served as 
a reminder in many instances, accounting for an increase 
in the number of articles sold. Business, Mr. Thorne states, 
was good through June.—-BRC 
Ee 

Typing Students Successfully Use New Keyboard 

Recent demonstrations before the schools and colleges 
in Seattle were made by Prof. August Dvorak of the 
University of Washington, of his new typewriter keyboard. 
Coopera‘ion has been extended by a number of the leading 
typewriter makers, so that the new keyboard may be had, 
when requested, on standard and portable Remington, Bur- 
roughs. Royal, L. C. Smith, Underwood and Woodstock 
typew riters. 

Evidence of the value of the new keyboard was shown 





in recent high school typing tests in Seattle, when seven 
out of the first ten places taken by typing pupils used the 
Dvorak keyboard system.—CML 

——_—<e—_—__- 


Closes Large Typewriter Sale A line which has both 


What is believed to be one of the largest typewriter 
orders ever closed in the state of Texas was secured this quality and individuality, 
month by J. Tom Jackson, manager of the San Antonio 


branch of the Royal Typewriter Company. The order was variety enough for every 
for one hundred late model machines, and came from a 


local business college. In addition to this sale, Jackson requirement and manu- 
reports numerous other orders and a material increase in factured with the greatest 


business during the past three months. Jackson has been 








in the typewriter business for twenty-three years, the lasf 
y ness for twent; care. 
ten in his present position—BCR 
—— 


Miami Store Remodels 

Che Miami Stationery Company, dealers in office equip 
ment at Miami, Fla., recently remodeled their store. 

W. O. Boren, formerly associated with the Skagseth 
Stationery Company, bought the stock of the Miami Sta- 
tionery Company on March 1, and is now president and 
general manager. He has been thirteen years in the busi- 
ness in Miami 





— —<{>—___- = 
Trussell Issues New Loose Leaf Catalogue 


The Trussell Manufacturing Company, Poughkeepsie, 


N. Y., has distributed to the trade its new Catalogue No. 21, 
covering commercial and student loose leaf items. The MANI KO] D 


catalogue is thumb indexed conveniently. Details are 

: given also of “$My Finances$ (revised edition) and $My 

Budget$.” ‘ U P P } I E S 
P > 








Salz Brothers, Inc., in New Quarters C OM PA NY 
Salz 


Brothers, Inc., formerly at 102 West One hundred 

and first street, New York City, have equipped a new and 
larger plant at 44 West anatase ai For the ' 188 Third Avenue 
convenience of out-of-town buyers show rooms occupy a ; 
part of the new premises \ BROOKLYN (Station L 2N. Y., U. S. A. 

> a 
Lost Machines 

The National Typewriter and Office Machine Dealers 
\ssociation of New York reports the following typewriters 
as missing: Underwood portable No. 918912; Barr port- 


able No. C3V661, and Royal model 10 No. 918,912 
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Code 


of Fair 
Competition 


We pledge our whole-heart- 
ed support to any Code of Fair 
Competition adopted by any 
industry or trade affecting our 
manufacturing and distribut- 
ing processes in any way, after 
approval by the President. 


Wabash Supplies Make 
Lifelong Friends 





(The Wabash Cabinet Co. 


Wabash~iIndiana. 








The Wabash Cabinet Co., Wabash, Ind. 
Please send Complete Information about your line, and why it is 


WABASH SUPPLIES make Lifelong Friends. No obligation. 


Name — 


Address 
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Club Woman Manual for Corona Dealers 
Club Woman 


to club women 


Thousands of copies of the Manual hav« 


been sold by means of magazine advertising 
Such women are ¢ d prospects tor 


Many more 


at 20 cents per Copy. 


portabl manuals were 


typewriters 


sold through book stores and other retail trade channels 
The L. C. Smith & Corona Typewriters, Inc., states that 
the book has become a standard work on women’s club 


operation 
Used as a feature of a window display, these books draw 


Some dealers have been suc 


many people into the store 
cesstul in circularizine club women, offering to deliver a 
book, or supply a free copy if called for at the store 
= arene - 
ee 


Ps seat, i 
A manue f? 


Club Wo m en 


rHE CLUB WOMAN’S MANUAL.—-Twenty-five thousand copies at a cost 

f twenty-six cents a copy constituted the first edition of the above book 

yotten out by the L. C. Smith and Corona Typewriters, Inc. The books 

were sold to club women for the nominal sum of twenty cents per copy 

These books are now distributed free through dealers, who are requested 

to confine the distribution to officers of women’s clubs, if possible, owing 
to their cost 


There is no more than enough mention of Corona in 
the book to tie it up definitely with the typewriter dealer, 
but not enough to make it an obvious piece of advertising 


told, 


calls and demon 


It possesses such substantial intrinsic value, we are 
that it can be used as a lever in making 


strations, 


Smith-Corona offers to send to any dealer enough o 


these books to 


for initial distribution 


make a suitable win display, and a few 


> 
Chocola Emphasizes Value of Associations 
T he 


the other day 
Czechoslovakia, 
(ssn Mr 


[Typewriter Dealers’ 


of a trade association was exemplified only 
23 Vaclavske, Prague, 

NATOMD 
echoslovakia 


the Government 


value 
when Josef Chocola, 
called on the president of the 
Chocola 1s an ofhecet f the Cz 
Association. He says 
duty on all 


ported, and it was only through the effort 


placed a 300 per cent increase in machines im 


tf their Asso- 


ciation that they succeeded in prevailing upon the Govern 


ment to reduce this increase from 300 to 125 per cent 
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Modern as the minute—like all CARTER prod- 
ucts—this new CICO package gleams in opal 
glass, black and silver. A handy soft rubber 
adjustable spreader takes all the messiness out 
of a pasting job—while a new inner collar of 
rubber seals tightly and eliminates all evapo- 
ration. The extreme attractiveness of this 
ultra-modern package brings quick turnover 
and repeat business. 

Display it on your counter and watch your 
sales grow. The Carter’s Ink Company, 


Boston, New York, Chicago, Montreal. 
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Here’s the NEW Cico. 





THE CARTER’S INK COMPANY 
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Big profits on a small investment 


in G2, RECORD CHESTS 


Quick turnover—Sells on sight 


Re-orders for’ ¥Y and E”’ Steel Record 
Chests, pouring into the factory daily, 
testify to the Bargain Appeal of this 
newest best seller. What a record for 
the dull months ! 

It's no wonder New Sales Records 
are being set every day. Consider what 
the public gets in each Record Chest. 


1. Complete set of Alphabetic Folders. 

9. Set of Blank Folders. 

3. Set of Labels for Special Subjects. 

4. Set of Blank Labels. 

5. Special Budget Folder and Complete 


Budget Forms. 


6. Universal Recording Form on each 


Alphabetic Folder. 
7. Automatic Pencil. 
8. Sturdy Lock and Key. 
Simplified Business Analysis and Ac- 


counting Form. 


10. Convenient Steel Handle and Label 
Holder. 


11. STEEL CHEST—12 in. wide, 101% in. 
high, 6'¢ in. deep. 


12. Choice of five attractive colors. 


The “Yand E” Record Chest is NO 
FLASH IN THE PAN. There's still 


time for you to get in on the big fall 
and winter business. You don't need 
a fortune. Rapid turnover pours profits 

*, into your pocket from a small in- 
* vestment. Record Chests sell on 

"», sight. Don't miss this chance. 


®» Write or wire today 


E* e, for full details. 


855 Jay Street "ee, <—<€ Clip the coupon now 


Rochester, N. Y. a 


Please send full information °e, 
on Record Chest Prices and . 
Sales Plan +, 


Firm ° e 


City State _ ae, 























Here’s Quick Turnover For You 
“Original order and first re-order exhausted. Rush third lot.” 
Wm. G. Hintz, Inc., Reading, Pa. 

+ 
‘First two shipments of Record Chests all gone. Repeat original 
order. Rush.'’ Edward Garvey, Chicago, Ill. 

& 
‘All sold out of Record Chests for second time. Rush shipment.”’ 
Pittsburg Stationery Co., Pittsburg, Pa. 

8 
“Can't keep Record Chests in stock. Everybody buying. Rush 
duplicate of previous orders.” L. F. Post, Auburn, N. ¥ 

L) 
“Turnover on Record Chests too fast for me to keep in stock. 


Rush third order at once.” C. A. Mackey, Geneva, N. Y 
a 


“Record Chest sales way beyond expectation. Duplicate two 
previous orders."’ Plimpton’s, — Conn. 


YAWMAN«"» FRBE MFG.(O. 
855 JAY STREET : : ROCHESTER, NEW YORK 


Steel and Wood Filing Cabinets Steel Desks Steel Shelving Safes Office 
Systems and Supplies Visible Index Equipme it Bank and Library Equipment 
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Century of Progress International Commercial 
Schools Contest 
[The National Commercial Schools held a commercial 
skills contest at the auditorium in the States building on 
Northerly Island, A Century of Progress, on June 27 and 
28 \ large audience filled the hall both days Students 


m many parts t the country were participators in the 
esp t eS « ntests 


Events were scheduled in shorthand, typewriting, book 


keeping, dictating machine operation, calculating ma 
chines, et Shorthand events tested students in speeds 
varying from 70 to 150 words a minute. Notes were then 
transcribed on the typewriter. Ruth Snow, Salt Lake City, 


vas the winner in shorthand. 
In the typewriting contests, contestants were all city 


and stats champi ns. Dorothy Dow of the West Technical 


High School, Cleveland, won with ninety-six words a min 


. 


a ed eS 


MISS DOROTHY DOW 


ut Three girl students of the University of Washington, 
the Misses Nellie Merrick, Bernice Norris, and Frances 
Throckmorton, using the new Dvorak keyboard, outpaced 
the other college girls and took away suitable prizes 
Following is a summary of the typewriting contests 
Dorothy Dow, Lois Frietag and Erwin Werman, all of 
West Technical High School, Cleveland, headed the high 


school open event operating Woodstock machines. Their 
records were 96% words per minute, 91 and 82 respectively. 

In the high school amateur event, Marion Lybbert of 
the Cresco High School, Cresco, la., made a record of 
854 words per minute, using a Remington typewriter; 
Marie Thiem won second place with 84%; words per min 
ute using the Woodstock Marjorie E. Nelson of the 
Thomas Jefferson High School of Council Bluffs, la., was 
third, making 83545; words per minute on an Underwood 

In the high school novice event, Alice Zika and Jeanette 
Sawicki of the West Technical High School, Cleveland, 
Woodstock operators, won first and second place with 74 
and 71 words resp¢ vely Third place in this event was 
' by Harriet Stanton, South Lake High School, South 
Lake, Ill., with 71 words per minute. Miss Stanton used 
in Underwood 

In the business college open contest, Stephen Silagi, 
Gregg Business College, Chicago, Underwood operator, 
won with a record of 83% words per minute. Second place 
was taken by Geraldine Duff, Mt. Carmel Commercial 
cl New Brunswick, Canada, Royal operator, with 
761144, words per minut Beatrice Foster took third piace 

Lb n busimes { lleve, Spring field, Il She used a 

\\ t and made 66 words per minute 

Business college ne-year event was won by Elaine 


Wuebker of Wilcox Business College, Cleveland. Her 
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1933 is a fighting year! Embattled Business, after taking 
it on the chin for four years, sees Victory in sight. This 
bitter struggle has taught many dealers the wisdom of 
tying up with well-known lines that sell readily and bring 
full profits. Today shrewd business men are priming 
themselves for Success by featuring the world-renowned 
A. W. Faber line . . . supreme in quality, unsurpassed 
in public acceptance. Make 1933 a Profit Year—a Success 
Year—in short, an A. W. Faber year! 

















1. W. Faber's “Castell”’—the users. Exceptionally strong and 


| world’s standard drawing and smooth, it outlasts the life of or- 
office pencil. It meets the re- dinary pencils many times over. 
quirements of the most exacting A.W.FABER,INC., NEWARK, N. J. 


Gp rABeR A 











JASPER CHAIR CO.'S @& ®° 
NEW LEATHER LINE 


The Jasper Chair Company adds another attractive and graceful 
line in which expert upholstering predominates. Fine workman- 
ship, superior finish, correct balance, thorough comfort, pleasing 
outlines, these chairs are of a highly attractive and inviting ap- 
pearance, at a very special price. 

Besides the chairs illustrated, four other new numbers, side chairs 
for banks and business offices, have also been added, which will 


satisfy a growing demand for chairs of this type. 


The Right Chair at the Right Price 


JASPER CHAIR COMPANY 


Jasper, Indiana 










Sales Representative 
for metropolitan Chi- 
cago territory, William 
H. Brown, 4504 S. 
Wells St., Pp hone 
Boulevard 7957 
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record was 81%o words per minute. Rudolph Gramatoni, 
Brown Business College, Springfield, Ill, took second 
place with 734% words per minute and Ruth Ellen Hardy 
of Gregg Business College, Chicago, made third place with 
70419 words. The first two were Woodstock operators and 
the last used an Underwood. 

Miss Dow, winner of the main event, a fifteen minut 
test, was the recipient of a handsome medal together with 
a document certifying that she is the “world’s champion 
school typist.” 

[The committee in charge of the event was as follows 
William C. Maxwell of Hinsdale Township High School, 


chairman: Marion F. Tedens of the Chicago Board of 
Education; Harold G. Shields of the University of Chicago 


Morhardt with Royal Twenty-five Years 

Well-deserved congratulations were extended to Frank 
Morhardt, Mechanical Superintendent of the Royal Type 
writer Company’s factory at Hartford, Conn., upon his 
completion of twenty-five years’ able and faithful service 
with the Royal. Mr. Morhardt is recognized by technicians 
as an expert in precision machinery and tool work. Joining 
Royal in 1908 as foreman of the tool department, he was 
advanced to assistant superintendent and then to mechan- 
ical superintendent of the plant. 

Mr. Morhardt received the hearty congratulations of 
plant and home office executives. In addition, he has been 
presented with a gold watch by E. C. Faustmann, president 


of the Royal Typewriter Company, Inc 


— ——~G 
Hartford Concern in Larger Quarters 
The firm of Burt & Jeffers, Inc., office equipment, sup 
plies and accessories, Hartford, Conn., took possession of 
new and larger quarters at 320 Pearl street, as of August 1. 
The company will handle exclusively in their territory 
the complete Art Metal line of steel office furniture. 


— 
Seely Joins Schooley Printing Company 
Clem W. Seely recently became connected with the 
Schooley Printing & Stationery Company of Kansas City, 
Mo., succeeding Harry G. Halley, who returned to the 
H. & W. B. Drew Company of Jacksonville, Fla., from 
whence he came to Kansas City two and a half or three 
years ago. For many years Mr. Seely was sales manager 
for The Stationers Loose Leaf Company, Milwaukee, Wis. 





oo DOC S T O R K 


Greeting Jean Ravisse 


Mr. and Mrs. Jacques Ravisse, 88 rue de la Convention, 





Paris, France, announce the birth of their son, Jean, on 
July 7 last. 


Office Appliances offers sincere congratulations 
anviiliimbans 


Miss Marilyn Epifano 

Mr. and Mrs. Charles P. Epifano, New York, N. Y., have 
been receiving the congratulations of friends on the natal 
day of Marilyn. Mr. Epifano is connected with the New 
York City branch of the Automatic Pencil Sharpener Com 
pany. 

~>—_ 
We Greet the Youngest Wolfe 

Gibson B. Wolfe, manager of the Boyer Stamp & Seal 
Co., 305 Joplin street, Joplin, Mo., is the proud father ot! 
a boy born July 10—HDR 

a 
Master Aylwyn 

Mr. and Mrs. H. Aylwyn welcomed a lusty boy to thei: 
home June 26, and friends of the family rejoice in his wel- 
fare. Mr. Aylwyn is connected with the sales department 
of the Sanford Manufacturing Company, Chicago. 
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THE DIEBOLD 








SAVINGS aay: 


AND 


ELECT Rite} 
REKORDE® 


Every One of These 
Businesses Offer Sales 
Possibilities to You 


— Banks, Savings & Loan 
Companies, Installment Credit 
Merchants, Public Utilities, 
Insurance Companies, Fra- 
ternal Orders, Wholesalers. 


Operation 
Diebold Electric Rekordesks 


are automatically opened 
and closed by pressing a 
button. Manually operated 
models are also popular. In 
both models, the card trays 
automatically rise to work- 
ing position with the opera- 
tion of the door. 


Offers New Sourees 
of PROFIT tor YOU 


Do you want to tap many new sources of profit 
...a wide range of commercial, public utility and 
financial fields... with a product so new and dif- 
ferent as to be virtually without competition? 


Do you want to offer these businesses the many 
time and labor saving economies which result from 
using this equipment? 


Do you want to take advantage of our liberal 
dealer franchise incorporating such valuable fea- 
tures as a fully protected territory and wholehearted 
sales cooperation? 


If so, write today for full details and complete 


information. Let us show you the profit possibilities 
which surround Diebold Electric Rekordesks. No 
obligation on your part of course. 


[ Long known as a leading bank vault manufacturer 
Diebold offers complete protection for records, money 
il | 


and wealth from fire, burglary and banditry. 


DIEKBOLD 


SAFE & LOCK CO... Canton, Obio 


SEE OUR WORLD’S FAIR DISPLAY ... GENERAL EXHIBITS BUILDING 
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‘| In Chicago 


A TIMELY SUGGESTION 


TO DEALERS TO INCREASE SALES The CAADCO 


SIX penne: pon 
ang Ae ters provide « permanent record of the | VISITORS REGISTERS 


¥ 
seoremt at Visitors to your Dis ms “Ex utiv € Office 


roduct Sho AND ACCESSORIES 
Ww. G. LLOYD COMPANY 


Accounting Devices Company Consolidated Selected by the United S government, the in- 
al ¢ ernme hi 
626 SOUTH CLARK STREET, CHICAGO, ILL. ” — Jn a ~- x ren. ove nts, Ee ing. in A 
os@ 


SPECIAL CATALOG SENT UPON REQUEST Century o of Pro ogr 








In addition to their 
full line of Office 
Desk Patterns in 
the low price range 


ALMA offers Section- 
al Book Cases in Oak, 
Walnut and Mahogany 





Write for prices and details 


ALMA DESK COMPANY 


Combination No. 300 HIGH POINT, N. C. 
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rASS ES AWA Y 
Charles H. Lembcke 


Charles H. Lembcke, 51, one of the founders of the All- 


Steel-Equip Company, of 





Aurora, Ill., and its vice-presi- 
his home, 713 


a heart attack 


dent during recent vears, died suddenly at 


Downer Place, on July 2, from 


Mr. Lembcke was born in Chicago, July 11, 1881, and 
went to Aurora in 1909 as trafic manager for the Lyon 
Metallic Company He left the latter concern May 26, 
1912, and, with Axel Nelson, now president of the Aurora 
Steel Products company, and George Herteau, formed the 


\ll-Steel-Equip ¢ 

Mr. Lembcke was first 
\ll-Steel Equip L¢ 
\lthough John 
came its president in 1915, the sole responsibilities of man 
until 1922, 


suffered a severe 


mpany 


secretary and treasurer of the 


mpany and later became vice-president 


Knell, present head of the company, be 


agement rested with Mr. Lembcke 


During the war he attack of influenza, 


which left him with weakened lungs. In late years this 


condition troubled him greatly, but he still took an active 


part in business and social affairs 


Mr. Lembcke was a great favorite with his emploves. 





LEMBCKE 


THE LATE C. H 


\s one of them said soon after his passing: “He always 


made us feel during the years of the depression that noth- 


ing so much concerned him as our welfars If reductions 


in pav or layoffs were necessary, they were not made in a 


cold, business like way, but always in a manner which con- 
Lembcke was genuinely sorry.” 


Aurora lodge No. 254, A. F. & 
club, the club 


vinced that Mr 
He held memberships in 
\ M.. the 


and the 


Union League \urora Country 


Aurora Rod and Gun club 


Surviving Mr. Lembcke are his wife, Anna; three chil 
dren, Marion, Bernice and Charles, Jr.; his parents, Mr 
and Mrs. C. J. Lembcke of Chicago, and a sister, Mrs 


Joseph Leonard of Kenilworth, III 
In the death of Mr. Lembcke the steel office 


dustry has lost an able, 


furniture in- 
conscientious worker and a man 
Office Appli- 


family. 


of strict integrity in all of life’s relations 


ances extends sympathy to the sorrowing 
% oh oh 

C. A. Ritter 

Augustus Ritter, president 


On Monday, July 3, Charles 


of The Charles Ritter Company, Mansfield, Ohio, passed 


away at the age of 75 vears. Death occurred at the Gen- 


eral He 


Ten days before his passing Mr. Ritter had undergone an 


spital, resulting from an unexpected heart attack 


but seemed to be improving satisfactorily. His 


shock to 


operation, 


sudden death was therefore a relatives and 


friends 
Mr. Ritter was born Oct. 10, 1857. He began his business 
14 vears old, with the S. E. Bird 


with Mr about 12 


career when he was a boy 


hook store He remained Bird for 











GRAND 
PRIZE 


Carbons 


and 


Ribbons 


...-.- mean Profits 
because of “repeat™ 
sales! 






* 
GRAND PRIZE 


CARBONS AND RIBBONS 


PACIFIC CARBON AND 
RIBBON MFG. CO. 


J. FRANCIS O'CONNOR, Pres. 


Head Office and Factory: 
1451 Harrison St., San Francisco, Calif. 
Chicago Office: New York Office: 
608 So. Dearborn St. 2 Exchange Place 


Boston Office: Los Angeles Office: 
66 Franklin St. 406 No. Main St. 
Denver Office: Atlanta Office: 


1030 15th St. 503 Volunteer Bldg 





@ Send for BOOKLET 


WRITE FOR YOUR 
COPY OF “CARBON PAPER 


FACTS” Containing interesting data concerning the 
manufacture and use of carbon paper and typewriter rib- 
bon—this booklet will help to increase your sales. It’s 
free and yours for the asking. 




















EVA-CLOG is a first run feature 
for you. When you book this line 
you know that it is sold through 














dealers only. The business you 
Direct inquiries are turned 


We help you sell 


Loyalty 


build is yours. 
over to our local dealers. 
and help protect the sales you make. 
and mutual confidence have put the show over. 


Price $3.50 


Nlopt I 





D-10 EXTENSION 









—_ 


These two machines fill almost 
every stapling requirement for 
desk or 


neatly and strongly made with 


Price $2.50 


Mopet D-10 


office use They are 
wearing parts hardened to assure 
long wear. Correct performance 


is guaranteed 


The low price and un 
usual value assures 
quick sale and profit 
able turnover Dis 
plays for window and 
counter are yours for 
the asking, as well as 
folders imprinted for 
your distribution 
Write for them 


NEVA-CLOG STAPLES 





NEVA-CLOG Staples are made for NEV A- 
CLOG function 
perfectly, both machines and staples must be 


machines exclusively. To 


correct; each is dependent upon the other. 


NEVA-CLOG Staples are carefully made from 
flat wire. 
material easily, or to clinch on thin material 


They are sharpened to pierce tough 


without tearing or mutilating the material to 
be fastened. They are guaranteed to function 
correctly—hence our caution: not to attempt 


use of any but genuine NEV A-CLOG., 





DUPLEX 


1000 STAPLES 


NEVA-CLOG 
No. A-—1000 SrapLes No. D 


NEVACLOG PRODUCTS. Inc. 


BRIDGEPORT, CONN. 
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vears when he and his employers purchased the small 


stock of Jame s De an, who had been operating a book and 
Stationery store 


Che partnership existed several months, when Mr. Ritter 
I I 


purchased the Bird interest and incorporated under the 
name of The Charles Ritter Company 

He moved into his present location Oct. 1, 1899. In the 
50 vears that he was in business for himself, he had built 


up a small store into an organization which was recog 


nized as one of the most complete of its kind in the state, 
handling books, stationery, office supplies and furniture 
and various allied lines 

Mr. Ritter worked the same number of hours as his em 
ploves, coming to work and leaving at the same time they 


a director of the Mansheld Savings and 
Mechanics Building and Loan, the 


Richland Hotel com 


Mr. Ritter was 
Crust company; of the 


Lexington State Bank, and of the 


pany He was president of the Mansfield Mutual Fire In 
surance Company, with which he had been connected for 
»> 

<< VeCars.,. 


Chamber of Commerce and 


board of that body 
He was an active member of the Rotary club, and a charter 
Westbrook Country Elks club 
He was a Past Exalted Ruler of the 
held at the 


d street, Wednesday afternoon, July 5 


lle was a member of the 


at one time served on the executive 


member of club and the 
latter 
were family home, 110 


Funeral services 


\\ est | hit 
R. H. Van Buren 
R. H 


Chair Company, passed away 


Van Buren, president of the Sturgis 
While Mr. Van 


chair company, 


On June 24, 
Posture 
Buren was not actively engaged with the 
his advice and counsel were in great measure responsible 


for its success He was one of the founders of the 
Morency-Van Buren Manufacturing Company of Sturgis, 
brass goods, and he had a leading 


makers of plumbers’ 


part in the development of the city of Sturgis 


Mr. Van 


born on a 


Buren was fiftv-eight vears of age He was 


farm near Centerville, the only son of his 


parents, both of whose families were identified with the 


pioneer life of the county Graduating from high school 


he attended normal and on emeryving from that school he 
became attached to the auditor general's office at Lansing, 
The following vear he 


Wait in the 


he organized 


holding this position until 1901 
resigned to enter a partnership with Frank W 
business In 1909, 


Morency-Van Buren Manufactur 


lumber manufacturing 
with A. F. Morency the 
ing Company In 1925 the partners sold the business to 
the Scovill Manufacturing Company of Waterbury, Conn., 
and in 1927, Mr. Van Buren returned to the business as 
manager for the Scovill organization 

Mr. Van 
\icCallum 


Van Buren, assistant 


Rebecca Tracy 


Miss 


with one 


Buren was married to 
on June 28, 1900, who, son, Tracy H 


manager of the Scovill plant: one 


daughter, Mrs. Rex C. Huntley, and two grandchildren 
survive 
Edgar A. Oppenheimer 
Edgar A. Oppenheimer, president of the Consolidated 


Mani 
June 


Ribbon & Carbon Company, and of the American 


fold Products Company, Chicago, IIl., passed away 
29 following an operation. He was a native of Chicago 
lieutenant in 


Durine the world war he served as a first 


the 106th engineers. Mr. Oppenheimer was a member of 


Illinois 


Ravisloe Country 


the American Legion, the Sojourners club, the 


Athletic club, the Standard club and the 
club He was a member of the Freemason order and a 
Shriner 

Mina 


Surviving Mr. Oppenheimer are his mother, Mrs 
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Are Your Customers 
Everybody's Customers? 


no. 3367-F Walnut 
66 x 36 


From the 3800 Queen Anne Series 
available in Walnut or Mahogany 








Ly on Desks are answering this prob- 
lem for dealers all over the country 
today. Buyers of Myrtle Desks re- 
main Myrtle customers. 


There is such a thing as customer Good-Will 
and it outlasts depressions too. 


That is why Myrtle Desks are built under a 
policy of gaining the good-will of every 
consumer who buys them. It has proven 
good business to do so for 34 years. 








we 
- 


i MYRTLE DESK COMPANY 
§ High Point, N. C. 


: Gentlemen: 





Please send copy of your catalog and price list. 


GOOD = 


MYRTLE 






FOR 34 beaps 


DESKS livin ee 
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Our “Century of Progress” 


Is Only Thirty Years Old 


,_ 

= 

K 
xceellent 

a 


Immediate, dependable, 
accurate service to dealers 
only on platens, parts, 
socks, supplies... the 
New AMESCO Refinish- 
ing Outfit. 


, 
ome to the 


BOSTON, 136 Federal St. 
DENVER, 926 17th St. 


Convention! 


Compared to this Great Chicago Fair, we admit 
we're just beginning! But since 1903 we've 
been steadily building the best we know into 
our service, our products and your profits. We're 
30 years wise in our field—and proud of it. 
You must come to Chicago this month! You'll 
see a lot to make you think of the Future—the 
Exposition's full of it. We want you especially 
to come and attend the meetings of the National 
Typewriter & Office Machine Dealers Associa- 
tion at their annual convention August 14, 15 
and 16. You can be a part of the plans for 


the progress of the industry for years ahead. 
But we want to talk about your “‘today."’ Chicago, 
you know, is headquarters for the famous Ames 
Ames sells exclusively to dealers, 


We want Ames 


service. 
mostly the progressive ones. 
dealers from everywhere to exchange experiences. 
We've many plans and ideas, new and different, 
for your individual betterment as a dealer. Our 
success depends upon our usefulness to the trade 
—to that end we are determined to serve you. 
Get the most out of your trip to Chicago—get 


in a visit to Ames! 


AMES SUPPLY COMPANY 


564-572 West Randolph St., CHICAGO, ILL. 


New York Office and Export Dept.: 
37-39 Murray f 


San Francisco Office: 
583 Market St. 


Great Britain Office: 
Long's, Ltd., 79 Queen St., London, E. C. 4. 


ATLANTA, GA., 29% Marietta St 


HOUSTON, 611 Fannin St. 
LOS ANGELES, 524 S. Spring St. WASHINGTON, D. C., 3806 Benton St. N.W. 


CLEVELAND, 1006Superior Ave.N.E. PHILADELPHIA, 130 S. 11th St. TORONTO, ONT., 135 Victoria St. 
PITTSBURGH, 129 Fifth Ave. 


Visit Ames! 


SEATTLE, 91 Spring St. 


MEXICO, D. F., Ramon Pelayo Y Cia 
2 Callejon 5 De Mayo No. 29 


Enjoy the Fair? 











INDIANA 
DESKS 


walnut 





Our new revised 800 series embodies a sturdy appearance, good design, clean workmanship 
and first class material and construction, and yet due to the quantity we make in “one run,”’ 
the price is surprisingly low, grade considered 
all solid parts are gum wood 





All face veneers are sliced American black 
You can make a nice profit on this line and yet 








give your customer good value. Full details, prices, shipping weight, etc., on request 





These fine Indiana Desks are 
matched in a group of office 
chairs made by the New Indiana 
Chair Company. and pool car 
service is available. 


Indiana Desk Company 


Jasper, Indiana 
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Oppenheimer; one sister, Mrs. Charles Davidson; three 
brothers—Nathan, Arthur and Clarence 
vie le rl 
Ezra E. Adams 
Ezra E. Adams, secretary and treasurer of the Hanover 


Office Equipment Company, Richmond, Va., succumbed 
June 29 to an illness of three months. Mr. Adams was 
fifty-seven years old, the son of Mr. and Mrs. W. J 
Adams. He had resided in Richmond about fifteen years, 
and at one time was associated with the Thalheimer busi 
ness. Mr. Adams was a member of the Methodist church, 
and affiliated with several fraternal orders 

Surviving are his widow, Mrs. Nannie Hill Adams; Mrs 
B. J. Hogue, a daughter, Newport News; Floyd E. Adams, 
a son, Richmond; Mrs. Martha J. Adams, his mother; W 
J. Adams, a brother, Chincoteague. 


Y Y 
Lot Le Lot 
4 - a 


F. Otto Mueller 
F. Otto Mueller, an official of the Burroughs Adding 
Machine Company, Detroit, Mich., lost his life in an auto- 
mobile accident near Ludington, Mich., early in August. 
He was a member of a fishing party, and the automobile 
in which they were riding overturned 
Mr. Mueller was the superintendent of the Moon- 
Hopkins division of the Burroughs plant. Several of the 
men in the automobile were also connected with the Bur- 
roughs organization; they escaped serious injury 
~ oh 
A. L. Payne 
Arthur L. Payne, who had been engaged in the station- 
ery business at Chicago many years, passed away suddenly 
July 25. Mr. Payne started in the stationery business with 
S. D. Childs & Company. Other connections were with 
the Commercial Stationery Company, and Cameron, Am- 
berg & Company, which he joined in 1932, continuing there 


until his passing 
Surviving are his widow, Mrs. Roberta Payne; his 


mother, Emily Payne; Mrs. G. W. Morgan, a sister; Ed- 
win Payne, a brother 
July Furniture Markets at Chicago 

An encouraging tone pervaded the July furniture dis 
plays at Chicago, at both the American Furniture Mart 
and the Merchandise Mart. Office furniture was displayed 
in a number of the spaces at the Furniture Mart, or mer- 
chandised to dealers through photographs. Concerns par- 
ticipating in the American Furniture Mart included the 
following 

Algoma Wood Products Company—Folding tables, 
chairs of various kinds and accessory items were shown 
by William H. Wark, sales agent, and also contract sales 
manager for The Milwaukee Chair Company 

The Howell Company, Geneva, Ill—Samples of this 
company’s new line of modernistic desks, built on tubular 
trames, were shown at Chicago the first time. They are 
striking combinations of fine cabinet work with brilliant 
tubing framework. 

Heywood-Wakefield, Gardner, Mass.—Office chair lines 
were shown in conjunction with the company’s extensive 
array of household furniture 

Imperial Desk Company, Evansville, Ind.. was repre 
sented with the displays of the Globe-Bosse-World Furni- 
ture Company. 

Imperial Methods Company, Forest Park, Ill.—Showed 
an extensive array of household items manufactured by it: 
the office equipment line is an important part of this 
company’s production. S. Steiner was in charge. 

George N. Lamb, Nappanee, Ind.—Customers and screens 
were displayed under the direction of J. T. Mitchell. The 
most recent addition to the screen line is a brilliant red, 


with black modernistic design. 
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THE LINE 
THAT APPEALS 


‘“We have seen your line, and it appeals 


’? 


to us. 


Dealers interested in securing a line of 
steel equipment, salesmen looking around 
for a line to sell, buyers in the market for 
equipment frequently come to us saying 
that. 


They have seen Columbia files some- 
where. They have noted their fine work- 
manship, the evident all-around strength, 
the easy drawer operation, the beautiful 
finish. 


As a result, they either want to take on 
the Columbia line or purchase Columbia 
files for their own use, being confident that 
equipment of Columbia manufacture will 
render permanently satisfactory service. 


Complete information about Columbia 
products and service will be furnished 
gladly upon request. 


Columbia Steel Equipment Company 


Office and Showroom P. 0. Bex 2244 
Neo. I Se. Broad St. Philadelphia, Pa. 


Western Distributors: 
Associated Stationers Supply Co. 
Jefferson & Quincy Streets, Chicago, Illinois 


OLUMBIA 


THE QUALITY LINE OF OFFICE EQUIPMENT 
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Che Wabash Cabinet Company, Wabash, Ind This dis 
play showed several secretaries, as well as the new mod- 
ernistic desk line, to which has been added a double pedestal 
type of pleasing design and finish. E. V. Hughes directed 
the activities of this display 

Displays at the Merchandise Mart 


Che Milwaukee Chair Company, Milwaukee, Wisc.—Al- 





though the principal feature of the Milwaukee display was 
R U B R E R K E y © 1 showing of samples of chairs built on a contract basis 
for use in restaurants and taverns, the regular line ot ofhes 


aaa eeasnan- hairs was also exhibited Che latter included the recently 
innounced line of “Health-Comfort” line of posture chairs 





{dvance the standard 


e M. De Beer, central division manager of the com 





" . ¥( 
of typewriter inv who was in charge of the exhibit, says that the num 
operation ber and the enthusiasm of visitors makes the outlook for 
fall business bright 
Mutschler Brothers, Nappanee, Ind The regular Sam 
son line of office tables was displayed in addition to the 
ipany’s wide line of kitchen cabinets, breakfast tables, 
et Included in the exhibit was a special display of new 
linoleum and plywood top cafeteria tables. C. A. Mutschler 


came in from the factory for the three weeks of market 


and was in charge of the display He was assisted by Wm 


Mi thttlltilltilllttlttllltllltallitaitlliills ls ls li ll te te 





Mueller, Chicago manaver 
Untiring fingers maintain the pace Lyon Metal Products, Ine., Aurora, III This display 
with accuracy when PARR rubber ncluded the company’s regular line of shelving, lockers, 
keys are used. 

. rage cabinets, counters, etc., and a special showing of 
The right materials: Live, resilient kitchen storage cabinets in six sizes and three colors. Card 
rubber cushions the impact conserves tables with leather tops and a new style folding chair 
strength Metal parts are brass, fin vith a long curved seat, leather upholstered, were also 
ished with baked black rubber enamel ; D. |. Blact ; 

the same finish as on most expensive — : ae Was I Char et 
cameras se ° 
Shsstathe chan: Conese tens om Well Known German Manufacturer Visits U. S. 
ter the fingers on the keys—a pleasing Hans Prym, president of William Prym, G. m. b. H., 
soft surface Letters and figures are st lberg Rheinland, (;,ermany, head ot the Prym indus 

Unconditionallly 9 thy ae heavily inlaid, can tries in continental Europe, recently paid a visit to the 
not wear o 
United States to perfect plans for the expansion program 


GUARANTEED The right colors: medium green, kind 
to the eves sure protection against 
glare, with clear white, well defined 
characters 
The right purchase inducements: 
PARR keys are packed in modern, 
distinctively decorated boxes, with 
year guarantee. Rubber twirler, geared 
to the knob and hand, included with 
every set 
The right assortment for any dealer 
or locality: PARR Keys are made for 
all typewriters, adding and _ billing 
machines 
Write for samples and dealer informa 
tion 


PARR RUBBER KEY CO. 


158 VARICK ST., NEW YORK CITY 


ae 
mre erp 





HANS PRYM 


f the American house under the presidency of his son, 


H. A. Prym, doing business as William Prym of America, 


Twirler sets 
attractively 
packaged 
to catch the 
typists eve. 


Mr. Prym, during his stay, visited several important 
plants, including the American-Oakville Pin Division of 
the Scovill Manutacturing Company 


Mr. Prym returned to Germany impressed with the mag 
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’ i oe Bet r ee 
For the Rise — ~>/ Business 





( > Get Off on the Right Foot 
ME With the Risht Line 
: =-§ACCO 


ryy 

- l HE depression ts over, the rise has beqgun—now is the time 
lo fill out your slock, pick the right lines, and concentrate on 
them for real business. 





ilmong paper holding and fastening devices there is one 
leading line. That line is ACCO. For thirty years ACCO 
has made nothing else, has concentrated on products of this 
one class. Today ACCO is known everywhere, recognized 
as slandard, demanded by name by thousands of business firms. 
On your way lo beller business gel off on the right foot with the 
1CCO Line. Let ACCO Products show you the way to more 
group sales, more sleady customers, more profits. Sell ACCO 
Fasleners with every sale of folders, sell ACCO Binders for 
every filing system, sell ACCO Punches for the Fasteners—sell 
1CCO as a line and each ilem as the business necessity ul ts. 


If you are an ACCO specialist you are ready to go. If you 
are nol an ACCO specialist send for a catalog and get the full 
money making details of the ACCO proposition. 


ACCO PRODUCTS, INC., 39th Ave. and 24th Street, Long Island City, N. Y. 


Canada: Europe: 
Acco Canadian Co., Ltd. Acco Co., Ltd. 
154 King St., W., Toronto 18 Whitefriars St., London, E.C.4 


ACCOPRESS BINDERS 


left) formerly known as ACCO Covers, are ACCO PAPER 
made of the same durable pressboard as _ FASTENERS 


Accobind Folders. They are cheap, loose leaf . J 
bind papers firmly, yet allow sheets to 


binders of large capacity and take the place of 
expensive screw post binders. Ideal for holding be removed or inserted in a jiffy. For 
all standard gauges of punching, and 


inactive as well as active papers. Made in all 


standard binder sizes, punched for all standard any capacity. Bound Papers are Safe 
gauges of round and slotted holes for any Papers! 
capacity 


ne ACCO 
Capacity 


PAPER FASTENERS 
ACCOPRESS BINDERS 
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Which 
Way? 





No. 329 

No matter which way prices go, be sure of The new 300 EDCO series is distinguished 
one essential in your purchase. Be sure of by heavy walnut veneered tops with 
quality. More important in office furniture moulded edges, beveled drawer fronts, 
than in any other item purchased for the drawers finished inside and fitted with 
office, quality means the difference be- metal knob of comfortable proportions and 
tween usefulness of a few interrupted pleasing design. Note simple, attractive 
months and satisfactory lifetime service turning of legs and harmonious figure of 
KEDCO DESKS are proven under most drawer fronts and panels. 

careful scrutiny to be surety for long and Write for catalog showing prices and specilications 


of this excellent line. A comparison will convince 


replete usefulness. 
you of its superior value 











PROTECTION FOR YOU 


UR sales policy is EXCLUSIVELY WHOLESALE- 
always has been. Our line is STRICTLY A DEALER’S 
LINE—Inked ribbons—Carbon papers—Roll carbons—Honest 
Values—Uniform Goods—developed through years of experience in 


meeting and solving Ribbon and Carbon Dealers’ problems. 


Successful dealers throughout the world give us their confidence and 
e aetl patronage. They KNOW our STRICTLY WHOLESALE policy 


Re Con “i -Qn y 
ere merits their confidence and have found it insures their PRO TEC- 
“The Complete Line” TION. 


Stationers and Specialists in Ribbons and Carbons, deal with Storms. 
The best insurance for your independence. 





RIGHT PRICES—RIGHT GOODS—AND 
PROTECTION FOR THE DEALER. 


H. M. STORMS COMPANY 


Makers of “The Complete Line” of Carbon Papers and Inked Ribbons 


561 GRAND AVE. BROOKLYN, N. Y. 
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I. B. M. Conducting Two New Schools at Factory 

[wo new schools were conducted by International Busi 
ness Machines Corporation, at the company’s Endicott, 
New York, plant. The initial sessions of sales school No. 
70 and service school No. 41 were held in the company’s 
school house on June 5 

Fifty-three students comprised the sales school, while 
twenty-five members were included in the service school. 
Both schools were conducted by the Tabulating Machine 
Company Division 

\ program of intensive employee education has been 
developed in International Business Machines Corporation 
by Thos. J. Watson, president, who is a pioneer of the 
school-in-business policy. Courses of instructions are un- 
der the direct supervision of G. H. Armstrong, director 
of education. 

The company has recently erected a new school building 
in Endicott, which is said to be one of the foremost build 
ings of its kind, with its modern equipment and complete 
facilities for instruction This school building is a com- 
panion structure to a new engineering laboratory, which 


has also been recently erected at Endicott. 


$< 





TYPEWRITER MEN ON LINKS 
W. J. Montgomery, sales man 

ager of the portable division of 

the Royal Typewriter Company, 

and Harry Thor, New York dealer 

field representative for Royal, on 
a Long Island golf course 


oe 


Pritchard in Larger Quarters 

Che J. W. Pritchard Company has moved from 40 North 
Wells street, Chicago, to larger quarters at 216 West Jack 
son boulevard. In doing so, the printing and office supply 
departments have been placed under one roof in an attrac- 
tive building just one-half block from Chicago’s loop. Mr 
Pritchard reports that business is increasing every month. 
his is the third location the company has had in two 
years, the previous move, like the present one, being occa- 
sioned by the need for more room. Mr. Pritchard is a 
member of the entertainment and educational committee 
of the Chicago Stationers Club. 

a 
Hawes Installs Ohio Exhibit at Century 
of Progress 

The attractive exhibit of the state of Ohio at A Century 
of Progress in Chicago was installed by Ed. M. Hawes of 
Marietta, who formerly was active in the Safe-Cabinet or- 
ganization as salesman, branch manager and sales man 
ager. His son, Kinney Hawes, is in charge of the exhibit. 

Mr. Hawes conducts a sign business which is located in 
Marietta, but functions in a wide area. He makes decora- 
tive advertising signs for factories, street signs and vari- 


ous other forms of signs for outdoor usé 
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VERTICAL — EXPANDING 


File Pockets 


still lead the way to greatest filing 
satisfaction. 


Sturdily constructed from _ first- 
quality red-rope stock, their last- 
ing serviceable qualities make 
them the cheapest buy in the long 
run. 


“Vertex” Pockets will 
satisfy your customers 


Alwah Bushnell Co. 


925 Filbert Street 
PHILADELPHIA 
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STATIONERS 


BE PREPARED to meet the de- 


mands of the consumer when 


should | 


the rebound of business strikes. | 
Depleted stock is not good mer- 

chandising. Successful Dealers 

must maintain a representative 
supply of salable goods. 


QUALITY and VALUE 


The wide price range of the 
M&V line will assist you to meet 
the budget plans of your trade. 
Do not try to fool anyone by 
offering bargains. Furnish them 
typewriter ribbons and carbon 
papers that assure full value 
for every dollar. Our reputa- 
tion for Quality and fair deal- 
ing is unchallenged and dates 
back to 1888. It is a recognized 
fact that the integrity of the 
maker is always the best guar- 
antee for the product. 


THEM &V” Service Dept. 


is prepared to assist and protect 

| the distributors of ““M&V” | 

typewriter ribbons and carbon 

| papers. WRITE for catalog, | 

| prices and complete informa- | 
| 

| 


tion. 


MITTAG & VOLGER | 
INC. | 

Principal Office and Factories: 

PARK RIDGE, N. J. | 


| 
| 
| dgencies Throughout the World 








RIBBON 


TYPEWRITER 
GeO ncmen Oe 
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Secrets of Wedded Felicity 


Dallas Typewriter Man and Wife Win Trip to A Century 
of Progress as Guests of Mary Pickford 


H. F. Loneabach, Dallas, Tex., branch manager for the 


Underwood Elliott Fisher Company, and Brownie Brooke 
Longabach, his wife, recently won a trip to A Century ol 
Progress Exposition with ten rules for marital felicity 


I 
Their 100-word letter on “Secrets of Marital Happiness” 


was adjudged to be the best submitted in a contest spon 


sored by Mary Pickford in connection with her latest 
picture, “Secrets.” The contest covered Dallas and thirteen 
ther cities The Longabachs were the guests of Miss 
Pickford on their visit to Chicag: 

Che winning letter was as tollows 

“We believe that our married life has been a happy one 
due to the following reasons 

1. Our deep love tor each other 

2. The jov of owning a home and working for it 

3. Complete financial harmony by mutual operation of a 

budget 
he enjoyment of the same pleasures 


5. Total absence of any in-law problems 
| 
i 


lerance toward small faults and an effort on the part 
f each to eliminate any irritating habit 
Companionship and knowledge gained by studying 
some worthwhile subject each month 

8 Complete honesty with each other 

9. Our rich spiritual life 

10. The planning and preparation tor a tan 


The Dallas Journal carned bie head lines announcing 


ntest results 





J. E. BALL, JR 


Mr tall is making a fine record with Monroe Calculating Machine Con 
pany, Im ind now for the seventh consecutive year he has qualified for 
bershiy n the Monroe High Point Club We take pleasure in pre 
senting his likeness 
~~ 


Short Believes in Industrial Recovery Act 
Harry L. Short, president of the Northwest Travelers’ 
Club, states that from June 22 to 28 in the Twin Cities, 
club activities were at a minimum 
Mr. Short met Roy L. Clarke and they discussed the 


Industrial Recovery Act in which the trade has shown a 


great deal of interest Mr. Short believes that the act 
will aid the office equipment industry as well as all in 
dustries in the country, tending to help give working 


people a living wage as well as prof the dealer and 


manufacturer 
> 
Japs-Olson Open New Store 
Che Japs-Olson Company announce the pening of a 


new stationery store at 323 Fourth avenue, South, Minne 


apolis This opening occurred on Monday, June 12 











Have You Tried 


SHIPMAN-WARD’S 333; SUPER-PLATEN 


For All Makes Typewriters— Adding Machines? 


Clearer Typing More and Better Carbon Copies | 
Longer Life Perfectly Ground 


Dealers Who Have Tried These 
Super-Platens Have Found Them Best 


Postage Prepaid One Way A Trial Order Will Convince You! 

OTHER SHIPMAN-WARD SERVICES 1] 
Typewriter Parts Welding All Makes || | 
Enameling Typewriter Supplies Nickel Plating | | | 

RETYPING UNDERWOOD ONLY) 





SHIPMAN-WARD MANUFACTURING CO. 


177-C SHIPMAN BUILDING 
4401 E. RAVENSWOOD AVENUE CHICAGO, ILL. 

















> 


YAspeR, n> 






As pioneer desk makers of New No. 800 Series Chairs 


Jasper, Indiana, we can offer in Solid American Walnut: 


you the best in high quality ; : 
desks, time tried and quality “ Pleasing Design, with a 


tested for fifty-two years. Deep, Rich, Durable Finish. 


The JASPER P The JASPER 
DESK CO. ** CHAIR CO. 


Desks and chairs can be purchased from us in pool 
cars at carload discounts, lower freight rates and 
the assurance that goods arrive in first class con- 
dition, without damage. We solicit your inquiries. 


JASPER, INDIANA 








For Jasper Desk Co., Louis H. Farber, 7610 Phillips Ave. (Phone Saginaw 5027) 


CHICAGO REPRESENTATIVES: For — Chair Co., William H. Brown, 4504 S. Wells St. (Phone Boulevard 7957) 
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PEERLESS DEALERS 


GET INQUIRIES 
ALL "e PRICE STABILIZATION 
—another reason why is app lied to the 


s 


ouUT RIBBON AND CARBON 

or —_ industry, these products will 

PEERLESS ae wane t \ - ayy 
TYPEWRITER be sold on SHEER M ERI 

For many years it has KEYS a lone. Th €7 Vou will need 


been a Peerless pol- ; ae 

cy to refer all direct , “J HE OR IGINAL PHILLIPS 
inquiries for Peerless Rubber Typewriter Keys to the } : ] ’ 
nearest Peerless dealer. Peerless does not sell direct 1 P Ta ow OWT Weadsri7e 
does not compete with dealers—does not profit at the - arp ™ ruling, Ng Wear S 


Guanes enpeune. RIBBONS and clean, hard 


During each year hundreds of letters are received and 


referred to Peerless dealers. And hundreds of dealers surfaced, durable CA R RC ) N 


have written of their appreciation of such service. But 


it is just one of the four square policies that have made 2 ° 
tee ava the ‘elem iki tena taste Seecuainer bes. PA PERS— products of applied 
If you are not a Peerless dealer you ought to get the y asin 7 ; 
whole Peerless profit story. Send the coupon for it now. scientific knowledge and skill. 

PEERLESS KEY COMPANY, INC. BE PREPARED—YlIIrite 
176 Fulton St. New York City 


for samples and prices. 
"FEMS TY Glac haa tke raGs of - 
a2 a y «» ime., Li ulton St., ew or ity | 
Send full details of your dealer plan, together with a sample Eraser 
PHILLIPS PROCESS CO., Ine. 
| 
| 
| 


L. A. PHILLIPS, President 
82 St. Paul Street Rochester, N. Y. 


Shield and the new Peerless Key Display Box 


Firm 








| Name 





everat mons | PRICKS ARE 


ago, when we first 


It's OMe eee GOING UP! eeee 


| RESPIRATOR ee 
thing to CHAIR FO ey lef 


depression prices. Paper and board 
prices are stiffening week by week. 
make ¢ U S H | @) ann 5 Price rise is inevitable. . . . WAR- 


SHAW Rotary-cut (all four sides 


_ We made quite a number of claims index cards in a modern Cellophane 
claim , ta PODAY, after manufacturing package sell like hotcakes. Geder a 
‘ and selling many thousand Respirator years supply now! The package 
Cushions, we are in a position to prove keeps the cards as clean and fresh as 
and another that every claim we made was, and ° the day you buy. . . . The quality 
still is, justified. Over three hundred ’ . y and low price of WARSHAW Folders 
to prove office supply dealers throughout the WA RSHAW will surprise you. ... But act 
United States, who are assisting us in PRODI CTs quickly. Get our new catalog at 
them the distribution of Respirator Chair once. Order today. Tomorrow may 
Cushions are finding them a profitable Rotary Cut Index be too late. 
line to handle, and as one Respirator Cards 
sells another, their profits will increase. Filing Folders 
Dealers who are progressive and ever on Transparent Mending 
ape 





the lookout for new and better prod 
ucts for their trade are losing profits 
every day they delay handling Re sp! (,ummed Index Tabs 
rator Cushions . . . besides depriving Card Index Ticklers 


Protex Stickons 


their customers of the joy of sitting on 
a Respirator Cushion. 


WARSHAW 
L. M. BICKETT COMPANY MFG. CO. Ine. 


Watertown, Wis. ONE MAIN STREET 
BROOKLYN, N. Y. 
Bickett Chair Pads and Bickett Cushion Pad 
are ai deserving of your attention. 


Prices and discounts on request. 
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Corry-Jamestown Line Vividly Pictured 


The Corry-Jamestown Manufacturing Company, Corry, 


Pa., has just issued a three-part folder on black stock 25 
inches long and 11 inches wide carrying in a rich array 
smaller folders, each featuring some par 
“Steel Age” line 


tened to the black base and may be 


ot colors nine 
ticular item of the Each folder is fas 
opened up for exami 
nation The folders are done in modernistic style, and the 
lines emphasized are fully described and pictured. The 


several items include “Steel Age 











THE CORRY-JAMESTOWN THREE-PART FOLDER FULLY OPENED 

The large folder serves merely as a holding device for the nine smaller 

folders, each of which features a different group of Corry-Jamestown 

products. The size of the large folder and the modernistic design of the 
smaller ones makes a powerful impression 


500 line: 


steel: the 700 line: steel sectional files; 


expanding and other types of card cabinets in 
2900 line of ver 
tical files; steel typewriter desks, desk trays, stationery 
holders, etc.; “Armor” line steel files, and the 900 line of 
counter equipment in steel 

This folder is now available to dealers imprinted with 
dealer’s name. It is an attractive, sensible piece of adver- 
tising, and admirably supplements the Corry-Jamestown 


catalogue and price list No. 7 


_— 
Better Times Brewing in Florida 
Increasing business and the need for more office and 
storage space have resulted in the Jacksonville, Fla., branch 
office of the Royal Typewriter Company, of which J. H 
Hinck is manager, moving into new and larger quarters 
at 609 Laura street. M1 


JHR 


- 
Address Wanted 


\ well-known typewriter company is very anxious to 


Hinck reports a definite improve 


ment in business 


know the whereabouts of a certain Brown DeJarnett, for- 
merly located at El Dorado, Ark 


whereabouts will confer a favor by writing to the editor 


Anyone knowing his 


of this journal. 


~ 


~ 


ww 











* 2200 and 3200 lines: the 





Stein Brothers 


H EADQUARTERS 


for BRIEF CASES 

ZIPPER RING BINDERS 
ZIPPER ENVELOPES 

Quality, Style, Low Prices 





Never Again 


will you be able to buy at such low prices. As 
soon as the leather goods trade code is made 
effective under the Industrial Recovery Act, 
there will be a substantial adjustment in prices. 
Merchants will do well to provide for their fall 
trade NOW. Descriptive circular sent on request. 


Stein Bros. Mfe.Co.,Inc. 


564-570 W. Adams Street Chicago 
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SO 


Ingenious Mailing Guide 
Che return of two cent local mail stimulated interest 


postal rates The United States Envelope Company 1m 


mediately devised and published the U. S. E. mailing guide 


built up in the form of a file folder with two inside pockets 
lass mail 


containing information rewarding first and third 


In additior the outline of rates effective July first, 


the uide contains eight specific suggestions for adver 











No. 5 Scripto Desk Model Pencil orth — 


N OW retails at 
$1.50 doz. 
(15¢ each in less than doz. lots) 


Popular for years at the $1.80 doz. price, the 
No. 5 Scripto at the new price of only $1.50 
doz. is foreordained to be the country’s stand 
rd “office pencil,” and the stationer’s “best 
seller.’ No other mechanical pencil has its 
exclusive features. At the new low price the 
No. 5 Scripto is truly the “world’s most efhcient 


ind economical pencil Send your order 





E promptly for your stock of No. 5 Scripto Desk , ae 
, Model pencils and 3-inch Scripto Smooth Writ. eee Oe eee rea ne loner picture shows the attractive corer of the 
p ing leads Note: Al! Scripto pencils use the guide 
< Same eraser.) 
z tising mail complete with envelope enclosures and _ tac 
é imile postage 
P FEATURES OF THE No. 5 SCRIPTO \n outstanding feature is the third class ndicia ouice 
g with reproduction of the several straight, bulk and book 
: eee ite third class indicia available to the mailet 
. - Copies of the guide are available to those w are in 
i ; , ested 
3 eee a 
; ; a Jaa New Loose Leaf Devices in Tenacity Catalogue 
; os Soge ont bor . “ le The most recently devised loose leaf binder metals are 
£ featured in a catalogue recently issued by the Tenacity 
|S e* ¢«e Manufacturing Company, Cincinnati, Ohio, for the manu 
+ th and light weight give perfect writ facturing stationer and bookbinder 
< ance The new catalogue is divided into eight distinct sections 
. x 2 & containing rit metals, post binder metals, catalogue met 
7 als, record book metals, telephone and magazine metals 
loes not touch the hand while writing ledger metals, prone metals, and numerous miscellaneous 
eee ems 
é Tenacity officials declare the new catalogue to be the 
WER FOUN ane Hexagon Darrel in sz most complete ever offered the bookbinding industri 
te 
Spillane to Manage Burroughs Typewriters at 
SCRIPTO FIVE INCH LEADS Atlanta 
Drawing pencil quality. Available ; I. H. Spillane has been appointed manager of the type 
10 degrees of black and 15 colors. Suy writer division of the Atlanta branch of the Burroughs 
ACTUAI ied in the sn ack and the 9 gross Adding Machine Company, it has been announced. Mr 
SIZE ; Spillane was formerly connected with the Underwood E] 
Fisher Company as manaywer of its Atlanta branch 
ind well-known to the Southern trade IHR 
> 


West Palm Beach Firm Opens Branch 


Manufacturing Co. he Halsey-Griffth Company of West Palm Beach, Fla., 


dealers in commercial stationery, office equipment, et 


Atlanta , Ga. have recently opened a branch at Asheville, N. 
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4 Desk Lam <>.. 


Leaders tha — 


will BoostYour Seis 
SalestoOffice . 
and School ¥ 


PREPARE NOW for profitable business! Schools 
and colleges are soon to open — business is quick- 
ening. And in the northern hemisphere among 
instructors, students, executives and clerks, the 
need for artificial light is increasing. Many of 
them will be in the market for desk lamps. 













No. 124. Popular idea in rigid 
arm desk lamp Adjustable 
metal shade. Base designed to 
hold pen, pencil, clips, ete. An 
outstanding number. Finished 
in green or bronze. 


The Marks line offers opportunity for more 
profit on your lamp sales. Every Marks Lamp is a 
good seller, combining artistic design with high 









“oa grade materials and workmanship—every one 
an exceptional value at our new list prices. The 
» four brand new numbers shown here are equipped 
with approved cord and plug, and offered at un- No. 125. Smart new desk lamp 
usually attractive prices, f. o. b., Chicago-—satis- Ash tray with smokeless dumper 
faction guaranteed. | We know that when you see top. easily cleaned Finished in 
No. 126 Flexible arm desk them, you will realize the splendid sales oppor- green or bronse Adjustable 
lamp, adjustable shade. Finished tunity afforded. shade. A hit with the smokers 
ot ge no yy al ‘ Height Make a trial selection from these numbers. 
oman ot. o% leelien & Rush your order and ask for descriptive circular 
- and price list. 








| J MARKS*- | 
re 


521 W. MONROE ST. CHICAGO ILL. 









































OFFICE CHAIRS | ~ piCrATOR 
| 









Pleasing in design and 
ornamentation — Pro- 
portioned to encourage 
correct 
posture 





BOXED TYPEWRITER PAPERS 


| Packed in attractive substantial boxes, finished in 
{ hammered silver paper, printed in blue, and lac- 
| quered to prevent tarnishing. 

Complete in a variety of grades, weights and colors 
for every office need. 

Distributed under an EXCLUSIVE DEALER 


arrangement. Desirable territories still available. 


WRITE FOR CATALOG No. 932 | 


ROCKWELL- BARNES COMPANY 


JASPER SEATING CO. | 1511 W. 38th STREET 


JASPER, INDIANA | CHICAGO 


Chicago Beprosgmtations LOUIS H. FARBER, | 
7610 Phillips Ave. (Saginaw 5027) | — — 


Send for our catalog 
showing many popular 
designs, well built, sub- 
stantial chairs at moderate 
prices. 








ee 


No. 401 Quartered Oak 
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Vo. 76—A4n Authentic Sheraton 
Reproduction in Mahogany with Crotch Front 


BUYING DAYS 
are HERE AGAIN! 


Factories, stores and offices are humming with industry . . . Improved 
conditions have put the business world in a better frame of mind . . . 
For the first time in years, your customers are in a “spending mood.” 
Long-needed business and household furniture is near the top of the 
list of things people are buying. . . . Office modernization plans, 
postponed during the dark days of depression, are at last being put into 
effect... Homes are being “dressed up” with smart accessory pieces. 
Imperial Dealers are equipped to profit from this new demand — with 
the industry's outstanding line of moderately priced desks, suites, 
tables, bookcases and occasional furniture for both the office and home. 


. Write today for complete details. 


IMPERIAL DESK COMPANY 


Evansville Indiana 





A New Tenacity Catalog 
for the 
LOOSE LEAF BOOKBINDER 





“ N 4 : . | 
The Tenacity Mfg. Co. 
Cincinnati, Ohio 


OFFICE APPLIANCES 





THE New 
TEMPOGRAPH 


The new model R TEMPOGRAPH is a Duplicator 


constructed on modern lines. Its easy operation, 
simplicity of design and cleanliness, strongly appeal 
to duplicator users. 


Automatic Feed . . . Automatic Interleaver 
Automatic Inking ... Closed Drum . 


Registration...Speed 100 Copies per Minute 
TEMPO STENCILS 
BRING REPEAT ORDERS 
COMPLETE LINE OF SUPPLIES FOR ALL 
STENCIL DUPLICATORS: Orders filled from 
Chicago or direct from factory. 
Write or wire for full particulars. 


Milo Harding Co., Ltd. 


1362 So. Hill St.. 


PRONTO Storage File 


. . Positive 


Los Angeles, Calif. 








26 


i > ee 


A BOX FOR 
EVERY 
PURPOSE 


AT LAST/ 


A PRACTICAL STORAGE CASE 


e COLLAPSIBLE 
e STEEL RE-INFORCED 
e STEEL DRAWER FRONT 


It’s a money maker for you! 





AN 
INSTANT 
SUCCESS 


<i 


— Send for our prices and discount — 


PRONTO FILE CORP... 636 Broadway, New York 


Write for sample of this differ- 
ent, better corrugated collaps- 
ible file with an olive green all- 
steel re-inforced drawer and case. 
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FURNITURE 


Asheville, N. C The Halsey-Griffith Company, West Palm Beach, Fla 


has opened a branch store here, dealing in commercial furniture sta 





tionery ete 
Atlanta, Ga. Julian Cox has joined the Carithers-Wallace-Courtenay 
Company as city sale ur ie had been formerly with The Sikes Chair 


Company 
Aurora, Ill Lyon Metal Products, Incorporated, has posted notices 


the plants here nd at Chicago Heights, stating that the company would 
ict immediately to conform to the president’s proclamation regarding the 
National Industrial Recovery Act 

Chicago, Ill The Clem Desk Manufacturing Company has been chat 
tered to manufacture nd deal in office furniture capital stock, 500 shares 
no par value incorporator Arthur L. Johnson, Olaf B. Johnson and 
M. H. Roggio 

Herkimer, N. Y The Horrocks Desk Company has filed a voluntary 
petition in bankruptcy isset $435,155 liabilities, $396,635 August 
Merrill has beer | nted temporary receiver for the Horrocks Desk 


Company by Federal Judge Cooper 

Indianapolis, Ind. The Bramwood Press has established an office fur 
niture department at 121 West North street, in charge of William Morley 

Kenosha, Wis Brosk’s stationery store has moved to the corner of 
fifty-eighth street and Seventh avenue. This business carries office furni 
ture and supplies, stationery, school supplies, janitor supplies and does a 
printing business 

Los Angeles, Calif The offices and display rooms of Remington Rand 
have been moved from 1200 South Grand street to 905 South Hill stre« 
E. W. Cannon is in charge 

Milwaukee, Wis The John Weiss Manufacturing Company has been 
chartered to deal in new and used office machinery and store equipment 
capital stock, 100 shares common, no par value incorporators J. Weiss 
M.S. Weiss and L. T. We 

New York, N. Y¥ The A. J. Amberg Business Equipment Corporation 
has beer hartered ; capital stock, 200 shares; no par value charter rep 
resentative, Walton, Banister & Stitt 

Oklahoma City, Okla. Clarence E. Page, Inc has been established at 
224 West First street, with an experienced personnel The company has 
the exclusive agency for the Shaw-Walker Built Like a Skyscraper line 
and ‘‘Mastercraft loose leaf systems 

Port Angeles, Wash. The Ulmer Office and Equipment Company has 
oved to new headquarter n the Auditt building, 204 South Lincoln 
street CML 

Seattle, Wash Piper & Tait, sporting goods dealers, 1107-09 Second 
avenue, have added office stationery and fountain pen lines 

San Francisco, Calif The Mann Equipment Company, 55 Second street 
has been sold to James I ind Henry C. Heynemanr The business will 
be continued at the present location for the present, retaining the old 
name The Mann Equipment Company was established by M. H. Mann 
who has been in the office furniture business forty-five years 








PENS AND PENCILS 


Chicago, tll Edward J. Vine, who has three pen shops in Seattle, drove 
to Chicago's \ Century of Progress’’ in the Ford car he won during a 
sales contest by the W \. Sheaffer Pen Company 

Chicago, Ill. According to Norman Pearce, district manager for the 
Eberhard Faber Pencil Company, June business made a good showing 





George Scholgel, of the Chicago staff, spent his vacation visiting the 
exhibits at A Century of Progress 

New York, N. Y.-Salz Bros., Inc., have moved from 102 West One 
Hundred and First street to 44 West Twenty-eighth street Display rooms 


ire included at the new location 

Philadelphia, Penna The Turner & Harrison Pen Manufacturing Com 
pany is erecting modern buildings at Twelfth and Spring Garden streets 
There will be no interruption to production during the construction period 

San Francisco, Calif. W. K. Swanson, local manager for the W. A 
Sheaffer Pen Company, has assigned Ed. H. Peterman to the East Bay 
territory 

San Francisco, Calif S. T. Allured has opened a showroom at 409 
Call building, 74 New Montgomery street, representing the Mohican Pen 
cil Company and The Keating Company 





LOOSE LEAF 


Elizabeth, N.J Progres on the new eastern plant of the Wilson-Jones 
Company has progressed to a point where it should be possible to install 





production machinery by October 

New York, N. Y The Alexander Publishing Company has leased a 
uite of executive offices at 60 Wall street The company publishes loose 
leaf tax, business and legal forms 

Seattle, Wash. The Loose Leaf Corporation, 1103 Post street, has 
changed its name to the Stansell-McDowell Printing Company C. M. L 








MARKING DEVICES 


Chicago, tl The former downtown store of the C. H. Hanson Company 
has been merged with the manufacturing plant at 303 West Erie street 

Chicago, Ill Owing to ill health James A. Greig, managing secretary 
of the International Stamp Manufacturers Association, has resigned his 
post. W. S. Lord has undertaken Mr. Greig’s former duties 

Chicago, l.—Carl 0. Lindgren, secretary of the American Numbering 
Machine Company and manager of the western territory motored to 
Ellison Bay, Wis., in July Since his last trip to the Door county penin 
ula concrete roads have been completed to Ellison Bay, making a trip 
there an easy motor drive from Chicago 

Madison, Wis The Wisconsin State legislature defeated a bill pre 
venting Wisconsin penal institutions from doing any contract work after 
January 1, 1934, and requiring that prison made products be branded or 
narked to show their origin 

Philadelphia, Penna A. D. Pels, manufacturer of rubber stamps, 501 
Chestnut street, has been registered as a commercial tithe in the common 
pleas court by Mr Leah A. Bransor 739 North Forty-first street 








STURGIS 


PRESENTS A 
NEW CHAIR 
Easy, Quick Adjustments 
without Tools 

Comfortable, coiled spring seat and well pro- 
portioned back upholstered in EAGLE- 
OTTAWA genuine leather; die-cast aluminum 
base complete with scuff plates; FAULTLESS 
casters; DUPONT finishes—four standard 
colors; 4-inch vertical adjustment based on 


STURGIS non-wobble swivel assembly: a true 
posture chair. 

















Sold 
exclusively 
through 


dealers 


Write for 


particulars 






No, 275 


Sturgis Posture Chair 






Sturgis Posture Chair Co. 
STURGIS, MICHIGAN 




















YO 


TOO MANY 


LINE 


TOO MANY 


LAGGARDD 





Result? Too big an inventory, too little profit. 
This year, concentrate on one line of metal 
waste baskets—the Canco Profit Line. Give yourself 





a break. 


Canco metal, fireproof baskets are good looking. 
Customers like them on sight. They come in styles 
for every type of market—beautifully styled and dec- 
orated for home use; oak, mahogany and walnut for 
offices; and for institutions, green and white. They're 
inexpensive. And backed by a name that is famous in 


metal work. 


Galvanized Ware Department 


AMERICAN CAN COMPANY 


City Park Avenue and Hamilton St. 


TOLEDO, OHIO 
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STATIONERY 





Aurora, Ill The National Stationery Company has filed a voluntary 
bankruptcy petition; assets, $2,797, and liabilities $38,270 

Aurora, Ili._-The Adler Corporation, 518 Hankes avenue, has been 
chartered to manufacture and deal in office supplies, et capital stock 
200 shares no par value common; incorporators—John B. Adler, W. E 
Brudi and C, W. Patterson 

Atlanta, Ga.—-The Ivan Allen-Marshall Company has bought the South 
ern Blue Print Company, 104% Forsyth street, and has moved the equip 
ment to the Ivan Allen-Marshall building on Marietta street GS & 
Benedict, who had conducted the blue print business the past fourteen 
years, continues as manager 

Brooklyn, N. Y.—-Wel-Rite Office Supplies has been established at 293 
305 Martense street by Lawrence T. Wilson 

Brownsville, Tenn.—The Eagle Stationery Company has been chartered 
capital stock, 1,000 shares no par value; incorporators—-F. J. Nunn, D. A 
Nunn and Elizabeth Watson 

Chicago, Wll.--The organization meeting of the new Chicago Stationers 
club was held July 18 at the Midland club A representative attendance 
of about sixty participated in the deliberations 

Chicago, tll._-Anchor Paper Products Company, Room 300, 640 North 
Michigan avenue, has been chartered to manufacture and deal in paper 
products; capital stock, 100 shares, common incorporators-——Paul V 
Sutherford, John E. Taylor and Meyer Morton 

Chicago, Ill Brentano's Book Stores, Inc., 63 East Washington street 
has been chartered to manufacture and deal in office supplies of all kinds 
capital stock, $14,800 common; incorporators—-Adolph, Gertrude and 


Gretchen Kroch The Chicago business of Brentano's was closed out 
after the New York house went into bankruptcy, and Kroch’s Book Store 
has taken over the business A reorganization sale of the commercial 


stationery and book stocks of Brentano's Pittsfield building store was 
conducted by the new owner in July 

East Dedham, Boston, Mass.._The Boston Envelope Company is plat 
ning the erection of a $30,000 building at High, Maverick and Colburn 
streets 

Fargo, N. Dak. -The Midwest Printing & Stationery Company has been 
organized by Walter E. Maddock and Bert F Nelson, at 115 Roberts 
street Mr Maddock had been manager ten vears of the Globe-Gazette 
Printing Company Mr Nelson had been connected with the Ulsaker 
Printing Company 

Fresno, Calif. The stationery stores of Fresno have agreed to close 
their stores Saturday afternoons in July and August This arrangement 
included the H. S. Crocker Company; Gundelfinger & Myers, Inc Kern 
Riege Stationery Company, and C. H. Staples 

Holyoke, Mass..-Richard F. Linsert has been appointed advertising 
manager by the American Writing Paper Company, In succeeding the 
late H. Alexander Forbes He has been connected with the company's 
advertising department the past ten years Chauncey H. Cooley has been 
appointed assistant to Mr. Linsert He had been with the Taylor-Logan 
Company, Holyoke paper manufacturer 

Huntington Park, Calif.._Mrs. Will C. Thorbus, of the Thorbus Sta 
tionery Store, 6310 Pacific boulevard, attended ‘“‘A Century of Progress 
it Chicago, and also did some buying 

Kansas City, Mo.—-R. J. Nelson has established Nelson's Fine Engraved 
Stationery Shop, 206 West Forty-seventh street, handling office supplies, 
fine stationery and gifts He is a son of the late Charles R. Nelson, who 
operated stationery stores in the downtown district for thirty-five years 
prior to his passing in 1914 

Los Angeles, Calif._-The J. E. Huling Company has moved to 107 West 
Ninth street; the former location was 854 South Hill street 

Madison, Wis.--Bill Goff, of Bill Goff Office Equipment & Supplies 
has joined the Madison Association of Commerce 

Martinez, Calif.—Whitt’s Stationery Store has been opened at 473 Main 
street by Oscar Whitt He had been in the stationery business at Visalia 
The past thirteen years he was engaged with the Associated Oil Company 
ind the Shell Oil Company at Martinez 

Miami, Fla...The Skagseth Stationery Company has moved its store 
the corner of Northeast First street and Northeast First avenue 

Minneapolis, Minn.—The Japs-Olson Company has opened a branch store 
it 323 Fourth avenue, South 

New York, N. Y.—The Lexfort Stationers, In has assigned to Carl 
M. Schutz, 307 Fifth avenue 

New York, N. Y.-H. K. Brewer & Company, Inc., 21 East Forty-second 


to 


treet, has assigned to Carl M. Schutz, 307 Fifth avenue 
Philadelphia, Penna.—-George W. Jacobs’ Company has purchased the 
branch local store of Brentano's, 1340 Walnut street The store will be 


onducted as a branch of the Jacobs establishment at 1726 Chestnut street 

Phiiadelphia, Penna..-The Philadelphia Salesbook Company, 620 Drexel 
building, has been registered as a commercial title in the common pleas 
court by A. W. Jones, 926 South Forty-ninth street 

Providence, R. 1..-The Gaspee Office Supply Company has been char 
tered to deal in office supplies; capital stock, seventy-five shares no par 
value incorporators Francis H McGaughey Eli Black and Charles 
Greenblatt 

Reno, Nevada.—_The Armanko Office Supply Company has moved to 142 
North Virginia street 


San Francisco, Calif... The Craft Sales Company In 143 Second 
street is jobbing the Sterling line of blank books made by the 
Saugerties Blank Book Company Stocks are carried in San Francisvo 


for the northern California trade 
Seattle, Wash The Williamson Printing Company, formerly in the 
Securities building, has moved to a ground floor location at 214 Stewart 
street, where a large stationery department has been added, and facilities 
ire available for the display of stationery and specialties CN 
Toronto, Canada..-Thomas Menzies, of Menzies & Company, Ltd., re 


turned from his annual trip to England some week ZO He was accor 
panied by Mrs. Menzies 
Tulsa, Okla.—-The Tulsa Envelope Company has moved from 525 East 


rhird street to larger quarters at 312 South Cincinnati avenue 
Vancouver, Wash.—-The Vancouver Stationery Company has moved to the 
tyrne building, Main and Ninth streets 


ae 
Steel Shelving in New Library at Florence 
rhe new library of Florence, Italy, will be equipped with about twenty 


le of metal shelving This library had its inception in 1714 when a 
, for the WINE of poor 


wealthy merchant bequeathed his rich collectio 
cholat 
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IMMEDIATE 
DELIVERY 


Company soe 








That's what your customers de- 
mand. Their business is picking 
up. They need new equipment. 
They must have it at once. Are 
you stocked to serve them? 


Suppose when you send the in- 
evitable rush order the manufac- 


E 
turer's plant is tied up and he is “aa 





THE 
out of stock. You have to wait. 
Your customers, impatient, buy 
elsewhere. 
RESULT? Loss of time, money Sete | ** “cash Benes 


. . Security Boxes... 
Filing Cabinets — Letter 
legal, combination, 
storage in desk, counter 
or standard heights .. . 
Bankers’ Note Cases... 
Card index Boxes and 
Cabinets .. . Transfer 


and the customer. Can you 


afford it? 


Check over your stocks with the ASCO 
catalog. Stock up now before prices 


ore covtend. Canes sa cslenery eeerene 
Cabinets .. ° cannes 
ART STEEL CO.., Inc. Trae. Shelving... 


Wardrobe Cabinets ... 
Typewriter and Office 
Tables . . . Waste Paper 
Baskets, etc. 


300 East 145th St. 
New York, N. Y. 








More USES Sell More | 
HOTCHKISS 


| Stapling Machines 






Usefulness is 
thething these 
days—And 
next to type- 
writers 
HOTCHKISS 
STAPLING 
MACHINES are the most useful office appliances 
That’s why HOTCHKISS STAPLERS have been 
selling steadily right through the depression. 

Every home, office, store, school and factory needs 
at least one HOTCHKISS STAPLING PLIER. 
Every desk in every office should have a HOTCHKISS 
| Model 1, 1A or 2A for everyday, every hour paper 
| fastening. File departments, legal departments, 

places where larger capacity is needed should use a 

HOTCHKISS Model HLA0. There’s a HOTCHKISS 

Machine for every fastening need. 

There is business for you now in filling the demand 
for HOTCHKISS FASTEN- 
ERS -— there is a con- 
stantly growing repeat 
order business for you in 
supplying HOTCHKISS 
STAPLES for HOTCH- 
KISS Machines. Get it! 


Write for details 





Stapling Pliers 
54 BW 


Model 1A 


_ THE HOTCHKISS SALES COMPANY 





| Norwalk 








Connecticut 


Q] 





yee 


*“PELOUZE 
Postal Seales ./ 


They tell the exact amount 
of postage, in cents, re- 
quired on all mail matter, 
including parcel post rates 
by zones. Warranted accu- 
rate. Beautifully finished 
in the new “Duotone” 
enamel. 





“National”—4 pounds 
“Columbian” —2% 
pounds 
“Crescent’’—1 pound 


Made in 
several 
styles 


Intended 
for individ- 
ual desk 
Library 
Office or 
Shipping 
room 


Made in Two Sizes: 


Send for catalogue. 


eS 












No. 2 “Standard” capacity 2 pounds. 
No. 4 “Standard” capacity 4 pounds. 


Dealers supplied through leading Jobbers 


Pelouze Manufacturing Co. 
232-242 East Ohio Street Chicago, Hlinois 


Original Manufacturers of Reliable Automatic Postal Scales 























THE HOUSE THAT 
STICKS TO THE TRADE 


ND there are no “‘ifs”, “‘ands’’ nor 
“buts"’ about it. GUSSCO dealers 
know it. They capitalize on it. They 
realize profits on it, too. They get our 
complete co-operation not competition. 


GUSSCO Quality at competitive prices 
is a combination hard to beat anywhere. 


GUSSCO Service and co-operation always 


insures satisfaction. 


Our catalog, samples and prices will prove 
it. Get them now! 


GUIDE SYSTEM & SUPPLY CO. 
335 Canal Street, NEW YORK CITY 


Manufacturers of the TRANSFILE 


The Complete Line 
Filing Folders for 
every system—iIn- 
dex Cards—Iindex 
Guides—Press- 
board Guides— 
Metal Tip Guides 
—Celluloid Tip 
Guides and 
Folders 
* 
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OFFICE APPLIANCES 





| Kventually your trade 


will call for 


CLIP-ON 


EVER-FAST FASTENERS 





But why not get the greater 
profit and prestige by intro- 
ducing them now! The sim- 
plest, most convenient and 
most economical fasteners, 
CLIP-ONS do not bulk in the 
file and pass through the mails 


without difficulty. Can be 





used over again hundreds of 
times, or by simply pressing 
down the prong can be made 
into a permanent fastening. 
Packed 100 to the box. ten 
boxes to the carton. Write for 


samples and prices. 


Clip-On Corporation 
Oswego, a. Me 





For that Sales Manual, Catalog, 
Book of Regulations, etc. 


PERFECTION METALS 


Our service is particularly designed for stationers 
who operate their own printing and binding plants. 
Many different types and sizes of ring and post 
binder metals are now being used and because we 
specialize in their production, frequently bringing 
out new metals embodying latest developments and 
improvements, this service is pectin tan, valuable 


in its field. 


If you do not have our catalog, send for a copy. 
Besides specifying and illustrating our many stock 
metals, it is a veritable compendium of useful in- 
formation on the subject. 


Loose Leaf Metals Co. 


INCORPORATED 
6816-6824 Arsenal St. ST. LOUIS, MO. 














THE PERFECT STENCIL 


D oes not deteriorate 

U niform quality always 
Perfect for stylus 

A Il sizes for every machine 
C lean, clear copies 

O n white backing sheet 


S atisfaction guaranteed 
T ested and proven 
Exceptional for long runs 
NON CELLULOSE 
C lear visibility 

| nstant proof reading 

L atest improved package 

S old by Stationers everywhere 











DRY STENCILS 
cl ll tll ln li lin ll — a 


DUPLICATOR PAPER ~ SUPPLY CO. 


224 WO. DESPLAINES ST. " HAYMARKET 6525-6-7 




















SALES LETTERS 


Need the Support of 


SALES LETTERHEADS 


Your letterhead frequently is all that 
your prospective customer sees or knows 
of your business. In appearance, it 
ought to be on a par with your best 
dressed salesman. 


In context, it should give the important 
facts of your business; its general im- 
pression should reflect the character of 
your business; should suggest the prin- 
ciples of action which have directed the 
progress. 


We make good letterheads. We can 

make one that will represent you worth- 

ily, every business day of the year. If 

you are interested, we should like to ask 
| you some pertinent questions and make 
some valuable recommendations. 


‘Engraved Stationery Buffalo 


AMERICAN EMBOSSING COMPANY 


35 N. Division St. Buffalo, N. Y. 
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RIBBONS AND CARBONS 





Houston, Texas..G. | Street has joined the local branch of the Royal 


Typewriter Company, In as a supply salesman 

Richmond, Va.—-Miss Maria Loftin has taken charge of the supplies de 
partment of the Royal Typewriter Company, Inc 

Torondo, Canada.—-The Acme Carbon & Ribbon Company has been es 
tablished at 260 Richmond street, West J. A. Campbell is president of 
the company 


TYPEWRITER S 


Augusta, Ga.._L. J. Henry has received a thirty-five year service badge 
from the Remington Typewriter Company 

Brooklyn, N. Y..-The Bay Ridge Typewriter Company has been estab 
lished at 5904 Fifth avenue by Sol Jacobs and Victor Toto 

Chicago, tl.—Jack Teeter is once again a member of the Royal Type 
writer Company sales staff at Chicago He has been assigned an im 
portant south side territory 

Chicago, tl.-W. D. M. Simmons, sales manager, school division of the 
Underwood Elliott Fisher Company, was a July visitor at the Chicago 
branch, taking in ‘“‘A Century of Progress’’ also.—-June typewriter sales 
of the Chicago branch were the largest since 1930 

Chicago, Ili._-W. W. Pennek, Royal manager at Indianapolis; T. E 
Hoover, Royal manager at Akron, and J. W. Mame, Royal manager at 
Dallas visited the Chicago office of the Royal Typewriter Company last 
month and also took in A Century of Progress.’’ Among the dealers 
who visited the Fair and who dropped in at the Royal Chicago office were 
J. H. De Wein, Business Equipment Company, Peoria; C. L. Eicholtz, New 
Oxford, Penna., and E. F. Schaarmann, Champaign, Ill 

Chicago, tli._-Bert C. Denman, assistant manager here for the L. C 
Smith & Corona Typewriters Inc., has gone back to his first love, selling 














in territory His place as assistant manager has been taken by G. A 
Foxcroft, who has been connected with the Smith-Corona organization 
many years Mr. Foxcroft reported that June business in 1933 was the 


best experienced in two years 

Dubuque, ta.--R. G. Searles and Ed. Krumbach, who for the last 
thirteen years have conducted a sub-branch of the Underwood Typewriter 
Company here, have opened an agency for the Royal Typewriter Company, 
Im 

Fort Smith, Ark.—-E. F. Smith, for ten years foreman of the Under 
wood repair department here, has gone into business for himself at 1313 
North Seventh street 

Jacksonville, Fla._The local branch of the Royal Typewriter Company, 
Inc., has moved to 609 Laura street, where the company has increased 
space and a large display window 

Mansfield, Ohio..-R. T. Gardner, 215 Walpark building, has opened an 
igency for the Underwood Elliott Fisher Company 

Milwaukee, Wis.—-Bruce L. Covault has been appointed local manager 
for the Woodstock Typewriter Company He had been connected with the 
Underwood Typewriter Company the past twenty-one years 

Nashville, Tenn.—O0. E. Webster has established the Webster Office 
Machines Company, which has the agency for L. C. Smith and Corona 
Typewriters Inc., in fifty-one counties in Tennessee and four in Mis 
sissippi 

New Bedford, Mass.—The Callanan & Archer Company, Inc., conducted 
by John Callanan, has received the agency for Remington typewriters 
This franchise had been with the F. S. Brightman Company many years 

Palestine, Texas.—Andrew Jacobsen has established the East Texas 
Typewriter Company in the Hotel O'Neill building. He had been connected 
formerly with the Underwood Elliott Fisher Company, and was recently 
in the typewriter business at Austin 

Phoenix, Ariz.--Walsh Brothers, dealers for the Royal Typewriter Com 
pany, Inc., claim the champion mileage hound in the typewriter business 
Every sixty to ninety days Ferdinand Lauber, salesman, leaves on a 
motor trip of 1,582 miles, cultivating business in the territory Some 
hops’’ between prospects are a hundred miles or more, without a single 
human habitation in sight 

Portiand, Ore._-The Royal Typewriter Company, Inc., has changed the 
local address from 52 Sixth street to 102 S. W. Sixth avenue This is a 
technical change, as the street numbering system has been altered 

Princeton, Ill.--The Johnson Typewriter Company, conducted by A. M 
Johnson, has moved to 517 South Main street The company is a dealer 
in L. C. Smith & Corona typewriters and adding machines 

Providence, R. 1.--A petition has been filed in the superior court to 
have the Nielan Typewriter Exchange, 43 Weybossett street, placed in the 
hands of a receiver 

Royal Oak, Mich...The Royal Oak Stationery Company has added a 
typewriter repair service, fountain pen repair service and a picture frame 
department This business, which is conducted by Edward Klebba, has 
moved from 408 South Main street to 308 West Fourth street, in the Wash 
ington Square building 

Santa Ana, Calif..-The R. A. Tiernan Typewriter Company, Fourth and 
Birch street, has added 1,000 square feet of space to its store Several 
branches are conducted in the Los Angeles district 

San Francisco, Calif..-C. E. F. Russ, manager here for the Royal Type 
writer Company, Inc., is back at the office after a trip to the home office at 
New York 

San Francisco, Calif...The S. & H. Typewriter Company, 25 Fremont 
street, has been registered as a commercial title by R. A. Steinberger and 
W. Horah 

San Francisco, Calif...Earl S. White, manager here for the Ames Supply 
Company, will represent the local typewriter association at the national 
convention at Chicago 

San Francisco, Calif...W. M. Coffman, local manager for the Under 
wood, reports June the best month this year Accounting machine sales 
were the best in two years 

San Francisco, Calif...Fred Alexander, president of Alexander Bros.. 
Ltd Honolulu, accompanied by his wife, passed through San Francisco 
several weeks ago on the way to Chicago's “‘A Century of Progress,’’ and 
thence to New York His company is distributor for the Underwood 
Typewriter Company in Honolulu, and the trip to New York was to get 
in touch with headquarters 


—<-——— 


Trade Information Bulletin on Porto Rico 
The United States Department of Commerce has issued No. 785 in its 
trade information bulletin service, telling about Porto Rico and its prod 
ucts and purchases. Copies can be obtained for ten cents from the Su 
perintendent of Documents, Washington, D. C., or the local offices to be 
found in many cities. 
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WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 
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Allen & Company 
11-13-15 Vandewater Street 
New York 














Qualitybilt Construction 
Reduces Sales Resistance 


Modern Business Demands More 
for the Money 








Double fronts, backs and gusset tops in- 
crease the wearing values which bring repeat 
business—Red Paper or Tan Cloth Gussets 




















Patent No. 1,734,642 


WRITE OR WIRE 


QUALITY PARK ENV. CO. 
11-116 Merchandise Mart, CHICAGO 








Factories and General Offices at Saint Paul, Minnesota 
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WITHIN 10 GRAINS! 


rhat is now the postoffice scale sensibility 
and tolerance for checking postage. 


Forty-eight cents to $2.00 per pound prevailing postage 
cost must be checked by every mailer to prevent 
costly postage waste. 


Over-Under Weight 


indicator at end of team 
indicates an unmistakable 
hair-line balance 






Airmail No. 1—Capacity | Ib. x 4 oz. with computing chart 
Airmail No. 4—Capacity 4 Ib. x 4% oz. with computing chart 
Airmail No. 9-—-Capacity 9 oz. x 44 oz. without computing chart 


Computing chart shows all mail and parcels post rates up to full capacity 


Over 20,000 Triner New-Type Scales 


recently installed by the U. S. Postoffice Department 
because a variation of only a FEW GRAINS is now 
permitted between each ounce division—such a fine 
variation is not apparent on any ordinary scale. 


TRINER SCALE & MFG. CO. 


2714 W. 2ist Street Chicago, Hlinois 











The WRENN = 
Show blott 


Cabinet fits 





your store 
sales plan 


Your sales of desk 
blotters can be built 
up: Fresh _ blotters 
improve office ap- 
pearance and keep 
correspondence spot- Fyii details of the fine quality 
less. People who Showblott cabinet, made of pol- 
change blotters ONCE ished plate glass and steel fin- 
a month can be in- ished in satin smooth mahogany 
duced to change 6, olin green enamel, and of 
oftener and thus use jhe sine quality WRENN blot- 
more and buy MOT. ters—will be sent stationers who 
By giving the Show-  jeguest them 

blott cabinet a good 

place in your line of 


display cases, you ’ ry .RTRYT 
will develop more The W REN N 
blotter interest and PAPER Company 
actually sell more ‘ , I A 


blotters. 











MIDDLETOWN ... OHIO 








Albany, N. Y Henry Kass won first prize in a sales contest conducted 
by the Victor Adding Machine Company, covering dealers in the United 
States The prize was a visit to “‘A Century of Progress at Chicago 

Billings, Montana..Business Machines, Inc., of Billings, has been char 
tered to deal in calculating machines and typewriters; capital stock, 
$50,000 ; incorporators—-R. L. Steele, G. M. Steele and Robert N Jones 

Peoria, W1.-The Burroughs Adding Machine Company has moved to a 
ground floor location at 307 South Jefferson avenue Fred P. Johnson, 
the local manager, has a staff of twelve in the sales and service depart 
ments 








OTHER MACHINES 


Chicago, #1.--R. J. Smith, 6 East Lake street, was displaying two new 
cash register models of the Add-Index machine in July The purchasers 
of these machines receive instructions and printed forms which enable the 
retailer to simplify his bookkeeping, and keep accurate accounts, with a 
minimum of clerical work 

Chicago, Wl.—-The Stenotype Company, an established business, 4101 
Michigan avenue, has been chartered to manufacture and deal in steno 
type machines capital stock $1,000 common incorporators—J.  G 
Chapline, L. G. Elliott and William Bethke This business is affiliated 
with the La Salle Extension University 

Chicago, I1!.—Monex Chicago, Inc., 58 East Washington street, has been 
chartered to manufacture and deal in money changer machines; capital 
stock, $20,000 preferred and 300 shares common, no par value; incor 
porators-Clark Methot, Walter S. Vose and Frederick A. Lind This 
company's device, which is manufactured in the plant of the L. C. Smith 
& Corona Typewriters Inc., was described on Page 26 of the June issue 
of Office Appliances 

Cincinnati, Ohio.—-The Krohn Sales Company, 105 Southern Ohio Bank 
building, has been established by Irvin Krohn, Jr., to distribute Monex 
change makers 

New York, N. Y The American Dictating & Office Equipment Company 
has leased space at 1141-43 Broadway 

Opportunity for Business 

Philadelphia, Penna.--The United Mimeograph Company, 1437 Chestnut 
street, has been registered as a commercial title in the common pleas court 
by Kathryn E. Brecht, 601 East Walnut street 











BUSINESS OPPORTUNITIES 


Important to Manufacturers 


The following detailed inquiries, received direct from readers of Orrice 
APPLIANCES, are tangible business opportunities. 





Wants Abroad 


Miscellaneous Items for South India._Varanasy & Company, imports, 
exports and general merchandise, Cocanada, South India, seek miscel 
laneous merchandise to import The company was established in 1916, 
and offers bank references Among the lines in which the company is 
interested in are printing and writing papers, art papers, cardboard, 
marble paper, Morocco leather for book binding, cloth craft paper, tissue 
paper, butter paper, blotting paper, bank paper—-white and colors in all 
weights—-napkin paper, gold edged cards, envelopes, and other stationery 
items Mention is made also of glassware, perfumery, paints, cement, 
confectionery and novelties suitable for the Indian market 


Wanted Here at Home 


Furniture Warehousing Service at New York.--The Office Furniture 
Warehouse Company, 573 Broadway, N. Y., offers warehouse space and 
ervice to manufacturers of office furniture and kindred lines This 
service includes pickup, warehouse and delivery in the city of New York 
The company is now handling several well known lines of desks and 
chairs Correspondence should be marked for the attention of H. A 
Clemetsen 

Representation in Metropolitan New York.--The Metropolitan Business 
Equipment Corporation, 115-17 East Twenty-third street, New York, N. Y., 
wishes to establish connections with several manufacturers seeking repre 
sentation in New York City The company already represents several 
manufacturers of office furniture, filing equipment and supplies It is in 
a position to take on several additional lines. Communications should be 
marked for the attention of Mr. Jos. G. Linn 


Typewriter Dealer Expanding... E. Webster, 528 Union street, Nash 


ville, Tenn., is expanding his business to include a full line of office 
equipment and supplies. He has the agency for the L. C. Smith and the 
Corona typewriters The business operates as the Webster Office Ma- 
chines Company Communications are invited from manufacturers inter- 


ested In the Nashville territory 


New Enterprises 


mere ve neve concerns reported m further tetat else mone re ’ this 


er possibilities of additional outlets for manufacturers in 


Equipment and Stationery Store at Oklahoma. Clarence E. Page, Inc 
has opened at 224 West First street, Oklahoma City, Okla., handling office 
equipment and stationery The company has secured the Shaw-Walker 
line of Built Like a Skyscraper’’ equipment, and ‘‘Mastercraft’’ loose 
leaf lines 

Office Equipment Store at Seattle.._The Towery Office Equipment Com 
pany, Ine., M. J. Towery, principal, has opened for business, handling 
the lines of The Shaw-Walker Company Pending the selection of a 
location, this business will be located at 555 Dexter-Horton building 

Typewriter Agency at Nashville.The Webster Office Machines Com 
pany has been established at Nashville, Tenn., by O. E. Webster He 
had been a territorial manager for the L. C. Smith & Corona Typewriters 
Im and has taken the agency for that company in a number of counties 
mn Tennessee and Mississippi 
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UNDER THIS TRADE-MARK 


Rotospeed Duplicators Non-cellulose Stencils 


Duplicating Equipment Miscellaneous Supplies 


Duplicating Supplies or Duplicating Machines— 
orders can always be filled promptly by the Roto- 
speed dealer to suit a customer's requirements. 


New machine mocels now offer bigger value for 
every dollar. Postal and letter size Handiprint 
duplicators complete sell at $7.00 and $9.75. New, 
rotary, legal size Model “‘C’ machines at $35.00. 
Modcl “A” with semi-automatic paper feed and 
inker at $55.00. All completcly equipped. 


When in need of reliable Rotospeed stencil ma 
chines, stencils, ink or other supplies, write direct 
to the Rotospeed Factory. An agency in your dis 
trict may be available. 


THE ROTOSPEED COMPANY 
Dayton , Ohio 


2214 S. Wilkinson St. 






























GENUINE coMpo STAPLES 


TRADE MARK 












COMPO WIRE STAPLES 
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Hill 

Compo Wire Staples are shaped from standard bookbinder’s 
wire, being preformed and joined together by a special 
process. They are made with such care that these may be 
used in other wire stapling machines of similar type such as 
Hotchkiss, Star, Bostitch, Ace and Dennison. 


COMPO FLAT-STEEL STAPLES 











The Compo No. 1 Staple is a flat steel staple of highest 
quality, made 25 to a strip and packed 500 to a box. The 
Compo No. 2 Staple is also a flat steel staple but formed of 
heavier metal and with longer prongs than the No. 1. They 
are made 40 per strip and packed 1000 to a box. 


COMPO C54 BW PLIER 


A new and different type 
of wire stapler weighing only 
6 oz. and combining beauty 
and the well known COMPO 
dependability. 





Manufacturers and Distributors 


COMPO MANUFACTURING & SALES CO. 


Westport, Conn., U. S. A. 








YS 


?Crown 


Repeat Orders 


Come easier to the individual or 





distributing organization that 
stresses quality. Crown Ribbons 
and Carbons have the quality 
which makes satisfied customers. 
Your city may be on our “open 
for representation” list. Inquire. 


Crown Ribbon & Carbon 
Mf. Co. 


Rochester, N. Y. U.S.A. 











Is not the answer to 
that question what 
you are most inter- 
ested in about any 
product? 

IF we told you that there was more demand for 
the Munson brand of cushion keys than for any 
other on the market today would it mean any- 
thing unless the product did actually move 
from your shelves? 

Why not find out for yourself how the new 
Munson package and display will help your 
sales. 





Send the coupon today 


Munson Suppry Co. 
348 Hudson St., New York City 


Please send information about the New Key New 
Package and Counter Display to 


Name. 
1 ddress 


Cily Slale 
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RIBBONS 


Dealers 


Sansom at Tenth Street 









ESTABLISHED 1895 


Inquiries Solicited 


CARBONS 


Philadelphia, Penna. 
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cans, Grippit’s economy invites you 


to use it wherever you require adhesive that never wrinkles 


paper that keeps work and workers unsoiled that 


holds permane tly. vet cambe peeled off without damage. Write 
for Free Tube and Profit Story to Harriman-Welts Products Co., 


200 Summer Street, Boston, Massachusetts 








The Fulton 


Unusual problems in rub- 
ber type, stamping inks, 
daters, stamps and stamp 
pads, are solved by us 
daily. The solution will 
be PROFIT for you, SERV- 
ICE for your customer. 
_ Write us. 


FULTON 
SPECIALTY 
COMPANY 
Elizabeth 

eS 


PEL PULTE EE ETT ETT TT iii se 
You Can’t Beat the 
RED CAP TWINS 


Correction Type 
Fluid Cleaner 


Here's two fast moving items that win acclaim 
everywhere. They do the work They re 
peat They are well liked 

Just a drop of Mimeo Correction Fluid makes 
perfect corrections on all kinds of stencils 
Mimeo Type Cleaner is the steno’s friend 
Clean. Easy to apply Economical. Non 
Inflammable 

Fifty cent sellers Regular dealer discounts 
Take advantage of this special offer now 


Mimeo Service Bureau 
132 Nassau St., New York City 


man 


says 














With every order of 
three dozen bottles of 
Mimeo Correction 
Fluid we will give you 
one doren bottles of 
Mimeo Type Cleaner 
free 























Improved 
Lettering 


Pens 


Group your merchandise to build up 
your sales. Paper calls for ink, ink 
for pens, Coit’s Pens for showcard 
colors, etc., before using and hun 
dreds of other stationery items 
afterwards Use Coit’s Pens and 
sell them—they are profitable both 
ways. Order through your jobber 
or write us for sales trial offer 


The Bridgeport Pen Co. 
239 John St.. Bridgeport, Conn. 























LEADING THE PARADE 


aa THE - ONLY TRULY LL 





TRIPLE: PLATED: STEEL 
BANK PINS - T-PINS - WEDGE PINS 
WEARS AHEAD! 


AN AMERICAN INSTITUTION | 














WILLIAM PRY™M of America. Ine. 


47-28 37th St.. Long Island City, N. Y. 223 W. Jackson Bivd.. Chicago 


a 
Markilo Celluloid Products 


are made of the acetate (non-inflammable) cellulose, and 
r embody features of our own 











\ 


design. 

Envelopes for ring binders, 
billfolds, cards, papers, etc. 

Indexer strips (blank-label) 

and tabs, celluloid fasteners. 


Book markers, book covers, 
etc. The Dozen System ‘vs. 









Decimals, Booklet 25c. 


MARKILO CO., Mfrs. 
g36c W. 63rd St..Chicago,U.S.A. 
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Copymen Use Our ey 


because it is a_ time-saver—Konifé 
ypens and closes by pressing button 
Unique adjustment, first extension 
tor makeready. Second extension for 








utting cardboard Third extension 
for sharpening pencil. Fourth exten 
sion as a pipe cleaner 

These knive are made in three 
grades, soc, $1 oo and $1.50. Beau 
uful display box with each initial 
order of two dozen or more of either 
ywrade 

Stationers write us direct \ 


GITS BROS. MFG. CO. 
1848 S. Kilbourn Ave., Chicago 


, : Dic ai le 
Blades replaceah 


— 











— oa DEALERS WANTED 


for a patented typewriter 

cushion key, with advan- 

tages and merits no other 

key possesses. You'll get 

MORE key business by 
selling 


The Master Key 


(No Rubber to wear out) 
Write for Samples 
and Prices. 


Speed Key Mfg. Co., Inc. 
29 Columbus Place 
Brooklyn MN Ee 































300 


NEW ITEMS 
IN A SINGLE YEAR 


. ‘ — . 
In a single year Office Appliances announced 
some 300 items in the section devoted to new 
machines and devices. 


Usually this information is given before the 
items appear on the market and always in 
advance of most sources of such news. It is 
not uncommon for a dealer to tell us that 
some of his best selling lines have been secured 
from seeing the things in Office Appliances. 
Many readers say this section in itself is 
worth the subscription cost, not to mention 
all the other features. 


If you want to keep in touch with the activi- 
ties of the office equipment industry, there is 
no better way to do it than by entering a sub- 
scription to Office Appliances. The rates are 
$2.00 a year, $3.00 for two years; Canada $2.50 
and $4.00; Foreign $3.00 and $5.00. 


The Office Appliance Company 


417 South Dearbern Street 
Chicago, 111. 
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& Oo Mt U q Higgins’ Drawing Inks offer 
you the unbeatable combina- 
tion of consumer-acceptance, 

uniform quality and absolute reliability. 


Start thinking about your fall school supply window 
NOW- and in your plans be sure to provide for (1) 
a display of the full line of colors, and (2) a num- 
ber of the larger size, half pint, pint and quart 


bottles. You'll be surprised by the number you will 
sell. 
BLACKS 
General (Soluble) Waterproof 
COLORS 
All Waterproof 
Carmine Green Indigo Violet 
Brick-Red Brown Blue Yellow 
Oranae Vermilion Scarlet 
Neutral Tint White (Opaque) 


CHAS. M. HIGGINS & CO., Inc. 
271 Ninth St. Brooklyn, N. Y. 


A clever Graffco device that fills a pressing 
need in every office. Applies gummed cloth 
reinforcing patches as easy as rubber stamping. 
Self-centering over punch holes. Efficient and 
economical. Comes complete with 100 patches; 
refills in 100-patch tubes. 


PRESS-A-PATCH has real sales 
appeal and shows a generous profit. 
Write us for details on this and 
other Graffco products 


GEORGE B. GRAFF COMPANY 
64 Washburn Ave., 





Cambridge, Mass. 











How’s your stock of 


Oakville 
Gripit Clips? 


SAME high quality as Oakville Gem Clips. Corrugated on all 
surfaces to grip securely. There's a good profit and positive 
customer-satisfaction in all Oakville items. Save money—-order 
with your other Yellow Box Line items. ; 


Oakville-American Pin Division 


Scovill Manufacturing Company 
Connecticut 





Waterbury 
Utility Gifts of Metal 
Pins, Clips, Fasteners, Thumbtacks, Tak-a-pins, etc. 
Chicago New York San Francisco 


OAKVILLE 


SSS 
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The vial Ink 
Kradicator also origi 
nated by the makers 
of the old but rellabl: 
HA square bottle 
style Ink Eradica 
tors, the favorite of travelers 
| check protector men et 
| tandy as a pencil. For fur 
ther details, apply ofa 


style 


“H.A.” 


for over a quarter 
Pa century 


the standard 


| H.A.Ink Eradicator Co., 1545-47 West FarmsRd., New York 


eat RADIAL IST Ry, 


Efficient and economical. 
Will keep correspondence 
and papers always on hand 
and properly arranged. The 
most efficient desk file on 
the market. Made in four 
sizes. A very profitable 
item for stationers. 






















Op. 








Stanley R.Bristow 
24 Central Ave.West Orange.N.5J. 
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| = No. 700 ‘= 
| 52 pages of information including illustrations of all types 




















of office machines—specimens of typewriter type—how to 
test adding machines for accuracy, etc., etc.—at a nominal 
price of only 25c 

Send fer your copy today! 
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ao TYPEWRITER & ADDING MACHINE CORP. 
303 W. MONROE ST.. CHICAGO, ILL.... 


$1.00 ‘‘MOISEN-IT’’ 


The Sanitary Moistener 











For gummed surfaces of en- 
velopes, labels, stamps, finger- 
tips, etc. 


Simple in design and opera- 
tion—a water dish, a_ special 
brush and a presser guide. Just 
pull the surface to be moistened 
across the wet brush—Hands al- 
ways dry—surface always mois- 
tened. 

Attractive in green glass and 
bright plate—non-corroding— 
lifetime service. 


LABORATORIES 
CHICAGO, ILLINOIS 


Lh seescescccesesed 





U.S. Patent 


N U. S. A. Pending 


THE COLYTT 


565 W. Washington Street 











| AZORA 


| Azora air cushions and twirlers, two 
highly practical accessories, are mak- 
ing typewriting easier for thousands | 
of users. Sales, both new and re- 
placement, are large. Write for 
prices and discounts. 






AZORA RUBBER CO. 


54th and 20th Streets 


CICERO, ILLINOIS 
Above Below 
THE AZORA THE AZORA 
TWIRLER AIR CUSHION 
RING (Cross-Section View) 





PAT. DECEMBER 21, 1915 | 








Announcing a REDUCED 
PRICE on the 


Famous Automatic 


Ld 


Desk Companion 


TO DEALERS 


FOR A LIMITED TIME ONLY 
WRITE FOR PARTICULARS 


AUTOMATIC FILE & INDEX CO. 


629 W. WASHINGTON BLVD., CHCAGO 
Return This Ad With 





Your Order 











Color is the life of type- 
writer ribbons and carbon 
paper. 

Strength and perma- 
nence of color are the excel- 
ling features of COLO Ribbons 
and Carbons. 


Color can help you be- 
come the leading distributor 
of ribbons and carbon in your 
territory. 


rhe quality of CODO 
Ribbons and Carbons is fit- 
tingly exemplified in their 
modern, brilliant, attractive 
packing. 


Proof and full information 
on request 


The Codo Manufacturing Corp. 
New York Coraopolis, Penna. Chicago 


pn" 




















MEANS 5 


MACHINE — 
Fills Every Customer’s Needs 
Machine Company 


- 
Brooklyn, N.Y.,U.S.A 1 2 3 4 3) 


Chicago Los Angeles Fac-Simile Impression 


American Numbering 
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This business is YOURS! naici=to. lll | STOCK CLAROTYPE ON THE 
ALMost every customer "Woods Co, O. kK. OF 3500 DEALERS 










° ° Cincinnati 
uses cards; ard if you make a bid for >). caiseld Paper Co. Guedes tt meee 6 ae 
the business, it’s a ten-to-one chance Detroit the thousands of dealers who re-order it 
. . . . Ses ’ y ~k many times a year 
you'll get it. For business cards come — From this small advertisement, decide now to 
to mind in the same thought with Washington, D. C. order your first dozen. Clarotype is an out 
fi li Baitimore Tl standing repeat item One dozen will prove 
office supplies. She estan, Baer & t to you 
Soch Paper Co. 
Ask any paper merchant here how @rené Rapids claR OTP: 
to build a repeating business with — Carpenter Paper Co 
Wiggins Compact Binders and Book on oo 7 the modern type cl 
. . .. &. Bosworth Co., c. 
Form Cards. Toledo, Dayton, Clarotype is considered an office nec 
Columbus, Cleveland essity—all over the country it re 
The JOHN B. WIGGINS COMPANY The Central Ohio tails for 50 cents, offering you a lib 


eral discount 

Each dozen comes in an attractive 
counter display Imprinted advertis 
ing material supplied free when de 
sired Order from us or from your 


Paper Company 


(Originators of Scored Cards) 
1162 Fullerton Avenue Chicago 


= -~ jobber This reliable product, with 
a 13 year reputation, will earn a 
place in your stock the year round 
Z The Clarotype Co., Inc., 16-) Hud- 
_ son St., New York. 

















BOOK FORM CARDS COMPACT BINDERS 








a] NEW PRICES CREATE 
6 : nite Opportunities for Dealers 
N22 


N2O No j Our new prices and policies 
Nickel 


present aan opportuni- 
“TID” PAPER 
ToP FASTENERS Finish! 


ties for dealers and salesmen 
in certain cities. 
One cotton broker buys 8 ma- 
The guide to quality in paper 
clips. Low cost and first quality 
built up a demand. Specify “Tip 


chines in 60 days. Another 
user purchased 3 machines in 

Tops.” Your Jobber can supply 

you. 


6 months. Everywhere busi- 
ness men are waiting to be 
told the Auto-typist story of 
TIP TOP MFG. CO., Inc. 
SYRACUSE, N. Y. 
Canadian Agents, Brown Bros., Ltd., Toronto 





The Auto-typist is a pneumatically operated “More sales at lese cost”— 
typewriter capable of individually typing as they are waiting to be sold on 
many as 300 repetitive letters a day and re- the idea of more personal let- 
quiring only part of one typist's time for insert- ters to build business. 

ing names and special dates. If you have experience in sell- 


ing high grade office equip- 
ment, write for our new liberal 
customer-trial-plan and full in- 
American Automatic 
©) Typewriter Co. 
602 No. er St., Chicago, Ill. 


wvv 
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They hold fast in The F. B. Loose Leaf Holder 
office woodwork 


Because they can be used with a ham- 


mer, the new 
and economy of securely binding 


. oore . “t records in F.B. holders. Adjustable 
: to all sizes of sheets and distance b2- 
Aluminum Push-Pins =e ee eee 


by interchangeable posts. Cost only 


$3.50 per dozen sets list, f.o.b., New 
York. Send for sample. 


F. B. MmaNurACTURING Co. 


a: J 












Ledger sheets—Invoice 
copies—Quotations—All 
record forms 


Office managers appreciate the value 











are in big demand everywhere. They do not mar 
woodwork, and will firmly hold many heavy things. 
Wherever displayed, sales follow. 


6 for 10 cents in Window Front Packets 


Order from your Jobber today 
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. — . 1228 Intervale Ave. New York, N. Y. 
MOORE PUSH-PIN CO., 
113-125 Berkley St., Philadelphia, Pa. Aprraass 
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The “Aluminum” Pocket Seal 
and other MARKING DEVICES 


Loose Leaf Rings 










No Large Brass 
Joint to Tear T Nickel Plated 
Paper FIVE SIZES 


Inside Diameters 
\4"—1.35 Per 100 





Open Easily, 5 ate 
Close i 14868 





POCKET SEALS SPECIMEN IMPRESSION LEVER SEALS 


For loose leaf books, binding reports, blueprints, etc. 
Write ~~ information Loose Leaf Metals 


on our line of...... 


MEYER & WENTHE - CHICAGO 


OFFICE & FACTORY - 24 to 30 S. Jefferson St. 
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LOOP STORE - 31 North Clark Street The E. W. Carpenter Mfg. Ce. 
WEST SIDE STORE - 30S. Jefferson St. Bridgeport, Conn. 
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THE STATIONER’S 


SCRAP BOOK 


OF IDEAS 


PRICE — POST FREE 


The most valuable moneymak- 
ing volume ever placed before 


the Stationer Trade 


Contains 


nearly 200 hints in connection 
with every department of your 
business 


Press Comments: 

The book contains some 178 pages of common sense 
suggestions for commercial stationers and dealers in 
office equipment. It is conveniently divided into four 
sections, as follows: Organization; Advertising and 
Publicity; Selling Ideas; Window Display and Selling 
Ideas for Specific Lines. An inder in the front of the 
book classifies the subjects treated and gives the numbers 
of the pages where the stalioner may find suggestions on 
the particular phase of his business that he may be in- 
lerested in al the lime. The subjects run all the way 
from account books to window dressing and are written 
in such a way that the volume is an ercellent reference 
book 

Office Appliances. 


The Scrap Book can be dipped into almost anywhere 
and useful hints on a wide range of subjects, presented 
in a very readable form, will be found on every page. 

The Newsagent, Bookseller's Review and 


Stationer’s Gazette. 


It was a distinctly qood idea to bring logether such a 
series of approved ideas, and the volume should meet 


with a warm welcome. 
The British Printer. 


1 good idea in itself and admirably carried oul 
The Stationery Trades Journal. 


Send Your Order with Remittance Today 
to the Publishers 


F. W. BRIDGES, LTD. 


GRAND BUILDINGS, TRAFALGAR SQUARE 
LONDON, W. C. ENGLAND 














AUGUST, 1933 


101 








THE NEW BING! SPEED BINDER 











FAST—UP-TO-DATE—EASY TO USE 
Easy to Stock (No Protruding Posts) 
Easy to Operate—Non-Competitive 


Here is a line of stock binders which are non-competitive, thus insuring 
profitable sales. Only need a demonstration to sell and once tried insures 
additional orders. Made in two bindings ....Canvas with corners and 


Full Black Fabrihide. 


A Worth-while Item for Every Dealer to Get Behind and Push. 
Ask our Salesman to show you this Binder on write to us for information. 


BOORUM & PEASE COMPANY 


NEW YORK CITY 
349 Broadway 
BROOKLYN, N.Y. 
84 Hudson Avenue 


P. O. Box 272 City Hall Station, New York City 


ST. LOUIS, MO. 
212-214 So. 7th Street 
BOSTON, MASS. 
29 Otis Street 


CHICAGO, ILL. 
538 So. Wells Street 















WINDS LIKE A WATCH 












RE YOU“gauge-minded?” 
A thee write with the 

sackless Conklin Nozac 
(mo sack)—the new deal 
in pens. Full visibility of 
ink supply. Filled by the 
POSITIVE MECHANIL- 
CAL ACTION ofa new 
filling device tested by 
over two years of gen- 
eral use. $5.00 and 
more. Ask your 
dealer. 








Another new 

Conklin with 

visible ink sec- 

tion $3.50. 

You can buy a good 

Conklin (rubber 

sack) pen today for 

as little as $2.75. 

Pencils $1.00. 

THE CONKLIN PEN COMPANY 
Toledo, Ohio 

Chicago San Francisco 


Conklin 


NOZAC 


U5. PAT. OFF 


SATISFACTION GUARANTEED 








‘The Conklin ‘Pen 


Toledo, Ohio U.S.A. 


Topay the vogue of the sackless pen, pioneered 
by the Conklin Nozac over two years ago, is very 
definitely here. The shrewd dealer will put his effort 
behind this new type of pen at its best, which con- 


sideration leads him inevitably to the Nozac. 


A long list of nationally circulated magazines will 





carry Conklin Nozac advertisements like the 












one at the left to the consuming public 


this fall. Read it. Selling points THIS 


COUPON... 


‘Please send me catalog 
data on the new (Conklin Nozac. 


are buying points. 


Firm Name 





From the desk of 


C.B. MATHES 


Vice ‘Pres. and Gen. Mar. 


Street No, wie 








City and State i imeidian 








102 


E. C. FAUSTMANN, President. 
Joined the company 21 years ago. 


Cc. B. COOK, Vice-President. In 
charge of Production since the 
formation of the company. 


W .J. MONTGOMERY, Sales Man 
aget, Portable Department. In 
charge since its inception. 


OFFICE APPLIANCES 





W. A. METZGER, Advertising 
Manager. Joined the company 
in 1918. 





‘...- LHROUGH THE TIDES 
OF CHANGING CONDITIONS...” 


The Seasoned Experience of These Executives... 
Their Understanding of Your Problems . . . Their 
Proved Ability in the Production and Merchandising 


of Typewriters Merit Your Continued Confidence. 


In 1927 the first Royal Portable Type- 
writer was produced and sold. 
Today, nearly seven years later, the 
same executives still direct and manage. 
This record is without parallel in the 
history of the typewriter business. And 


it is largely responsible for the out- 


standing success of the Royal Portable. 


During all of these years, through the 
changing tides of business conditions 
. .. Royal Portable policies have been 
unalterably maintained. 

Dealer cooperation has always been 
held of vital importance. As a result, 
Royal alone has complete service facili- 


ties in all principal cities. 


Royal first originated the policy of full 
dealer protection and promotion. Since 
the introduction of the Royal Port- 
able, 98% of all sales have been through 
regular dealer channels. And Royal 
dealers have profited accordingly. 

Royal has always believed in adver- 
tising. Last year, for example, Royal's 
expenditure represented 75% of the 
total for the entire industry! 

Each season has seen improvements 

. new mechanical features . . . and 
exclusive merchandising ideas! Today 
Royal presents the finest portable type- 
writers of its entire history. 

Royal’s Complete Line now includes 
the Improved 1933 Royal Portable, 
$60; the Junior Portable, $37; and the 
Royal Signet, $29.50. A portable to 
meet every customer-preference! 

Rely on Royal for increased profits... 
Stock and handle Royal exclusively. For 


complete information write or wire. 





Royal Typewriter Company, Inc., 2 Park Ave., New York City 


Canadian: 362 Notre Dame Street West, Montreal 


ROYAL PORTABLE TYPEWRITERS 
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Last Year 


and now a 


PRONOUNCED 
SUCCESS! 


Dealers and users everywhere have united in congratu- 
lating us about our new line of stencil duplicator Inks 
with compliments that would please the most blasé manu- 
facturer—because they’re backed up with orders. And 
after all is said and done, orders, especially repeat orders. 
are the best measure of an item’s success. 





Some of the comments were: 


** Absolutely the strongest black and most intense col- 
ored inks we have ever seen.”’ 


**Doesn’t clog the Ink Pad even after months of hard use 
it must be good!”’ 


“Finest flow of any ink we've ever tested, works well 
within a large range of temperature.” 


**We haven't found a trace of separation in your ink—no 
oily circles around the letters as with the inks we pre- 
viously used.”” 


“Used much less of your ink for the same number of 
copies.” 


And so one good word follows another—telling a story of 
a product’s suceess in use. If you haven't already tried 
this ink, send in a trial order and prove to yourself that it 
really is superior. We know you'll like it—It costs no more 


to buy “HEYER QUALITY.” 


THE HEYER CORPORATION 
945 W. JACKSON BLVD... CHICAGO 
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